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TO M M Y e HILFIGER 




Leave nothing to chance. Especially not your skin. 

The latest study from SK-II reveals that men’s skin has 
a tipping point. Once men hit their 30s, skin issues like dullness, 
fine lines, spots and firmness begin to surface or worsen. 

But by using SK-II MEN Facial Treatment Essence with over 
90% Pitera™, skin stays vibrant clear for more years to come. 

Take your skin’s future into your own hands. 


MEN 




LIFE IS A BEAUTIFUL SPORT 


LACOSTE 


SPECIAL FEATURE 



THE CROCODILE COMES HOME 

Lacoste returns to its roots with this limited edition collection. 


There is an exceptional allure to tradition, of doing things the old 
way; the right way. 

A simple engraving on the back of a timepiece doesn't sound 
like much, but what if it said "Made in Switzerland"? A label on a suit 
is just a piece of cloth, but what if it said "Made in England"? What 
about a pair of loafers, "Made in Italy"? Suddenly these inanimate 
pieces gain a storied heritage, a promise of superior craftsmanship, 
and a trusted tradition. 

It's a funny thing though, tradition. Stick to it too much, and you 
may be called a fuddy-duddy. Veer too far, and you end up chasing 
the wind. It's all about striking the right balance. Which is why when 
Lacoste decided to herald back to its French origins this coming 
season, it's done on the canvas of, what is today, its most beloved 
items. 

At the original factory where Lacoste was born, with its 
quintessential turn-of-the-century saw-tooth roofs, a rustic patina 
dominates the brick and stone exterior. Inside, a battery of modern 
machinery knit, dye and pre-wash brightly colored rolls of fabric 
while craftspeople cut and sew together sleeves, collars, and 
buttons. Yes— Lacoste come home, returning to Troyes, France, to 
recreate its classic polos and sweaters. 

Something is different though. The iconic Lacoste crocodile 
has shed its green hide and taken on the tr/co/ore— blue body, red 


mouth, and a white border— a salute to the style and prestige of 
French fashion. And it is this ingeniously subtle way of making what 
is old new again, which continues through this exclusive summer 
collection. 

Plain polo shirts, usually in one of the many mainstay Lacoste 
colours, earn classic white stripes over its sleeves. These stripes are 
inverted with colour for the lightweight sweaters of the collection, 
finding their way over only the body, like a modern twist on the 
Breton shirt. As a throwback to traditional yachting apparel, a set of 
three buttons is hand-sewn on the left shoulder to complete the 
sport nautique look that is timeless, yet fresh. 

This limited mini collection will launch with 175,000 items made 
completely in Troyes, each marking this special occasion in 
Lacoste's history. Put them on, and joyously partake in the distinctly 
French tradition of Lacoste. If you ever forget, you'll have the "Made 
in France" label to remind you. 


LACOSTE IS AVAILABLE AT 313 @ SOMERSET . 
CATHAY CINELEISURE ORCHARD . MARINA SQUARE . 
PARAGON . VIVOCITY. WISMA ATRIA. 

OR CHECK OUT LACOSTE.COM 
FOR MORE INFORMATION. 
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N 65“ 19' 6.7" - W 137“ 20' 14" 

SEVERAL DAYS’ WALK FROM AI^Y TRACE OF MANKIND 

Suffused with the pioneering spirit of the far North and the epic journeys of sled dogs across the 
frozen expanse of the Arctic, the TUDOR Heritage Ranger is the reinterpretation of a classic, a fusion 
of sophistication with the demands of an untamed environment. The epitome of functionality, its 
bund strap, satin-smooth finish and understated dial are just some of the features through which 
the modern city dweller can glimpse a mythical bygone world. And hear the call of the wild. 

TUDOR 

Self-winding mechanical movement* waterproof to 150 m* steel case 41 mm. 

Visit tudorwatchxom and explore more. WATCH YOUR STYLE 


TUDOR BOUTIQUE SWISS WATCH GALLERY 
BE-eS/eS THE SHOPPES AT MARFNA BAY SANDS. TEL: 67£3 SOS6 
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HUBLOT BOUTIQUE 

MARINA BAY SANDS® TEL: 65-6688 7890 

• Takashimaya S.C. Tel: 65-6734 2420 

• Tang Plaza Tel: 65-6235 7198 

• Paragon Tel: 65-6735 6466 

• ION Orchard Tel: 65-6509 9268 

• Knightsbridge Tel: 65-6884 8484 

• Orchard Central Tel: 65-6337 8309 

• Raffles Hotel Arcade Tel: 65-6334 3241 

• Millenia Walk Tel: 65-6339 4870 


Big Bang Unico. 

UNICO column-wheel chronograph. 
In-house Hublot movement. 72-hour 
power reserve. King Gold case, 
an exclusive red gold alloy developed by 
Hublot. Ceramic bezel. Interchangeable 
strap by a unique attachment. 


www.thehourglass.com 


www.hublot.com • ^ twitter.com/hublot • ^ facebook.com/hubiot 
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ESQUIRE UNIVERSE 

The Dot and the Line: A Romance in Lower Mathematics is a marvellous book written and illustrated 
by Norton Juster that also became an Oscar-winning 10-minute animated short by Chuck Jones and 
Maurice Noble. The story details a straight line's courtship of a dot. Alas, love at first sight is of no 
consequence as the dot is head over heels in love with the wild and unkempt squiggle. Undeterred, 
the line bends himself into an angle and creates shapes of varying complexity. Eventually, the dot 
realises her mistake and forsakes the squiggle ("And suddenly, she realised that what she thought 
was freedom and joy was nothing but anarchy and sloth") for the line. There's a mathematical con- 
straint when it comes to basic lines and shapes; rules that are seemingly absolute can be bent with 
a little elbow grease, some savvy and guts. The Dot and the Line ends, "if not happily ever after, at 
least reasonably so," and finishes with a punny moral; "To the vector belong to the spoils". 


ESQUIRE ON THE WEB 


VIDEO 

As the killer of radio, video served its time and now roams among us as a free man. 


TWEET AT US 

A-well-a don't you know about the bird?/Well, everybody knows that the bird is the word. (Just keep it within 140 characters.) 


ADD MORE MUSCLE TO YOUR ACCOUNT 

We don't wanna boast but you should be our fan on Facebook because the Nigerian Prince is a fan of ours as well. 


WEBSITE 

Look, you guys. It's esquiresingapore.com, not enquiresingapore.com. One is a dead site and the other just gives the 

404 Not Found error message! #zing! 

INSTAGRAM 

We're pretty tickled that we still have almost the same amount of followers after the "Instagram Rapture". 

We could still use more though. 


esquiresingapore.com Ofacebook.com/esquiresg Otwitter.com/esquiresg 0instagram.com/esquiresg Oyoutube.com/EsquireSingapore 
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CENSORSHIP 
GLOSSARY GUIDE 

Alas, we have been 
censured. To ensure that 
no minors and genteel 
characters are mentally 
scarred by the occasional 
adult references in this 
magazine for, well, adult 
males, we have instituted a 
bar system (no, not that 
kind of bar). 

Below is a quick guide: 


Mildly offensive, could 
pertain to certain bodily 
functions or unwholesome 
attributes. 

(See; Kanye's 'tude towards 
Beck's Grammy win.) 


Up a notch from the previous 
bar, this censors words that 
may cause Samuel L Jackson 
to grin and nod his head in 
total ^Hing agreement. 


Definitely something that 
wouldn't make it past the lo- 
cal censors. 
fSee; Humour) 


BE OUR LETTER OF THE MONTH 

Letters to the editor may be emailed to editor@esquiresinga- 
pore.com. Please include your full name, address and daytime 
phone number. Letters may be edited for length and clarity. 

So get writing because we'd like to hear from you soon! 


INSTANCES OF REBRANDING 



1. Old Spice 

A brand once associated with your grandpa has now 
turned the tables on you thanks to slogans like, "If your 
grandfather hadn't worn it, you wouldn't exist". Now Old 
Spice is synonymous with a smooth Isaiah Mustafa and a 
well-oiled Terry Crews screaming at you. 



2. Starbucks Coffee 

In dropping "Starbucks Coffee" from the logo in 2011, 
Starbucks made a bold statement that the company is so 
iconic that it can still be ID-ed by the image of the topless 
mermaid. Good for the coffee conglomerate. But you 
know what else is also identifiable with Starbucks? Baris- 
tas misspelling your name. 





3. Apple 

The Apple we've come to know and love only went 
through 39 years of rebranding. Starting out as a wood- 
cut of Isaac Newton under an apple tree, it turned into a 
rainbow-coloured logo, before taking the preferred form 
of the monochromatic symbol of today. This became the 
ironic badge for Millennials seeking individuality. 



4. Miley Cyrus 

Whether this is a case of successful or failed rebrand- 
ing, is really up for debate. But you gotta admit; it was 
one hell of a transformation-from being a squeaky-clean 
Disney icon for millions of impressionable tweens to 
humping teddy bears (and rubbing up against Beetle- 
juice) onstage. 



MC ESCHER 

Born Maurits Cornelius Escher in 1898, MC Escher is a Dutch 
graphic artist known for his often mathematically inspired 
woodcuts, lithographs and mezzotints that feature impos- 
sible constructions, explorations of infinity, optical illusions, 
architecture and tessellations. Despite the heavy influence of 
mathematics in his work, Escher never received any formal 
mathematical education— in fact, his grades were so poor 
that he failed the second grade when he was seven. Said I 
wouldn't amount to anything if I don't score on maths? Take 
that, cheecher. 



IKEA HACKS 

So instead of hiring Jules Yap, founder of IKEA Hackers, a 
website that posts photos of new ways to assemble their 
furniture, IKEA decided to send her a cease and desist letter 
over her use of the trademarked IKEA name. But all is now 
well as IKEA has admitted to their mistake and she can carry 
on with the website as long as there is no porn, drugs or 
nudity involved. Next up on IKEA's list: you may only eat their 
meatballs in two bites. Each meatball has to be dipped in their 
gravy, bitten once, in half, and every half has to be chewed 
four times. Come up with any hacks for this and you shall no 
longer be allowed to eat their meatballs. As long as you don't 
do porn, drugs and nudity while eating them. 

Here's a story about what a security guard at IKEA did during 
his breaks on page 62. 


PEOPLE WHO APPEAR IN THEIR OWN WORK 



Alfred Hitchcock 

Shows up in a class 
reunion photo in Grace 
Kelly's apartment (Dial 
M for Murder), leaves a 
pet shop with his own 
pets, two white terriers 
(The Birds), and appears 
in the before and after 
pictures in a newspaper 
ad for Reduco Obesity 
Slayer (Lifeboat). Just 
look out for a portly man 
in his films. 



Bret Easton Ellis 

Writes himself into Lunar 
Park, especially the begin- 
ning, which starts off with 
an inflated and parodic 
but reasonably accurate 
portrayal of his early fame, 
detailing his rampant drug 
use and publicly humiliat- 
ing book tours. Like a diary, 
but in addition to your 
mum secretly reading it, as 
the rest of the world is, too. 



Frida Kahio 

Basically made selfie 
paintings. 



Weegee 

In addition to his grisly 
photos of New York 
crime scenes, he also 
became well known for 
shooting self-portraits— 
more than 1,500 over 
the span of his career. 
Imagine how many 
more he could have tak- 
en if he had Instagram. 



Woody Allen 

Self-inserts himself into 
I everything. 


They, too, draw themselves; check out page 172. 


For this musician, who makes an appearance in her own 
comic book, turn to page 110. 
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5 FAMOUS VASES 


THIS WAY IN 


ARTISTS & THEIR MUSES 



1. Ai Wei Wei's Han Vase 

An artist named Maximo Caminero smashed Ai Wei Wei's Han 
era vase dipped in paint— valued at USD1 million— at Miami's 
Perez Museum. Apparently it was to protest the lack of local 
art on display. Stay classy, Mr Caminero. 



2. The Francois Vase 

It was a milestone in Greek 
pottery that the 570/560 
BCE vase depicted scenes 
from Greek mythology in the 
black-figure style. It was a 
milestone in dumb actions 
when the vase broke in a 
fight between two museum 
custodians in 1900 CE. 



4. The Aalto Vase 

Created by Finnish couple 
Aalvar Alto and Aino Marsio 
in 1936, this vase became 
a canon of Scandinavian 
minimalist design. The shape 
is said to be inspired by the 
dress of a Sami woman. We 
say it looks like an amoeba 
dividing, or a rain puddle, or 
spilt milk or a... 


3. The David Vases 

Aside from being named 
after the owner and avid por- 
celain collector. Sir Percival 
David, these are the oldest 
dated blue and white por- 
celain vases from the Yuan 
Dynasty. 



5. The Vases in Vincent Van 
Gogh's Sunflower Series 

Okay, so these might not be 
actual physical vases but 
imagine how Sunflowers 
would've been without the 
them? It might not be as 
promiment as the rest of the 
vaseless Sunflowers of the 
series. 



CLOSE FRIENDS: Hubert de 
Givenchy and Audrey Hepburn 

A friendship that resulted in the 
Little Black Dress for Breakfast 
at Tiffany's after they met on the 
set of Hepburn's film Sabrina, 
never mind that he was expect- 
ing to meet the more famous 
Hepburn at that time, Katharine. 


TRUE LOVE: Pablo Picasso 
and Marie-Therese Walter 

His mistress from 1927 to 
1935, she became the art- 
ist's favourite model during 
his Surrealist period and 
ended up hanging herself 
after Picasso died. 




WHAT HE HOPED COULD 
BE TRUE LOVE: John Keats 
and Fanny Brawne 

Unrequited love for her drove 
him to write some of his best 
and most intense poetry (in- 
cluding "La Belle Dame sans 
Mere!") in which he frequently 
equated love with death. 


WHAT SHE THOUGHT 
WAS TRUE LOVE: 
Taylor Swift and... 

Joe Jonas, John Mayer, Jake 
Gyllenhaal, Harry Styles, 
Taylor Lautner, Adam 
Young, Drew Hardwick, 
Conor Kennedy, Stephen 
Barker Liles... 




WE DON'T EVEN KNOW WHAT 
THIS IS: Quentin Tarantino 
and Uma Thurman 

But it's the kind of artist-muse 
relationship where she lets him 
drink champagne from one 
of her shoes to satisfy his foot 
fetish. 


For a more stylish take on the artist and his muse, 
check out page 140. 


ALBUM COVERS DONE BY ARTISTS 



Richard Prince for Sonic 
Nurse by Sonic Youth 

The poor man's method 
of owning one of Prince's 
Nurse Paintings, some of 
the most expensive works 
to buy at auction by a liv- 
ing artist. Plus point: you 
get some rock music on 
the side. 



Jeff Koons for ARTPOP 
by Lady Gaga 

In which he created a nude 
sculpture of what looks like 
the singer giving birth to a 
shiny blue ball. Might ex- 
plain the line in first single 
"Applause", which goes 
"One second I'm a Koons/ 
Then suddenly the Koons 
is me." Okay, not really. 



Henri Fantin-Latour for 
Power, Corruption & Lies 
by New Order 

Peter Seville, art director 
for the band, had picked 
up a postcard of Fantin- 
Latour's work at a museum 
when his girlfriend sug- 
gested that he use it as the 
cover art. 



Jenny Seville for 
The Holy Bible by 
Manic Street Preachers 

Features Seville's painting, 
"Strategy (South Face/ 
Front Face/North Face)", 
of a model surveying her 
body in all its fleshy glory. 
Guess she's all about that 
bass (about that bass, no 
treble) too. 


This artist did the cover art of Fall Out Boy's fourth album; read about him on page 83. 



ERRATA 

On pg 84 of the February 
issue, we made the mis- 
take of giving the founder 
of Society W a completely 
different surname. Our 
massive apologies, it 
should be Wendy Tse of 
Society W and all men- 
tions of 'Tseng' should 
be Wendy. 



DUCHAMP 

Born in 1887, Marcel 
Duchamp was a 
French-American 
painter and sculp- 
tor, who is widely 
regarded as the 
first artist to have 
successfully dem- 
onstrated forms of 
appropriation— the 
act of borrowing or 
reusing existing ele- 
ments— in his work, 
and later went on 
to devise the con- 
cept of the "ready- 
made"— where an 
artist chooses an 
item which he or 
she later signs, and 
then repositions in a 
gallery context. Like 
plagiarism, but less 
frowned upon. For 
a similar kind of ap- 
propriation, turn to 
page 84. 
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BALLY 


THIS WAY IN 


EDITOR'S LETTER 

Zul Andra, Editor-in-chief 


ART IS A CULTURAL ANOMALY. Critics and cynics would 
argue that no one ever really gets it, but when they do, it’s 
probably made-up. This is subjectivism at its brilliant best. 
For instance, how does one endorse the merit of vomiting 
paint on a canvas (read: artist Millie Brown) and be inspired? 
Talking about art is like trying to describe what water taste 
like; there’ll be an outpour of differing opinions— or paint, 
as Brown would have it. When facts and numbers don’t add 
up, art is unlikely a factor on anyone’s mind. But what if that 
mind belongs to Singapore? The nation’s notion of “art” is re- 
served for the struggling or the moneyed few— the creators 
and the collectors. Perhaps it’s not “appreciation” but, rather, 
the application of art in our daily lives that defines its role. 
For art’s sake, what is its form and function? 

On page 88, Steve Lawler observed the disparity between 
creator and collector, from the bustling grassroots to the gal- 
leries, and veers beyond the call for dollars and sense. The 
founder of communication agency, Kult, isn’t the only one 
addressing the application of our artistic endeavours— as the 
father of street art Jacques Villegle and pianist Jeremy Mon- 
teiro further opines in What I’ve Learned (on page 84 and 
86 respectively). Scratching the artistic paint off the bureau- 
cratic wall, writer Lestari Hairul report on the state and the 
arts in Singapore (page 118) and how the city’s vibrancy is a 
reflection of its creative caricature. 

Taiwanese model and actor Godfrey Gao helms our cov- 
er story this month (on page 90) and reveals the art form of 
manoeuvring between style and substance— going up against 



stereotypes and typecasting— in the heady world of 
international media. On page 98 we refer to style 
icons James Dean, Elvis Presley, Sean Connery 
and Paul Newman for a tip on current trends. Fur- 
ther in our 20-page fashion spread, the artist and 
his muse navigates the world of casual and formal 
(page 140) while illustrators interpret their like- 
ness in our Common Man spread (page 172). 

This is our biggest issue yet, and in an at- 
tempt to diminish the quotation marks lingering 
above the face of art, we stumble upon— in various 
forms— its function. Art, man! Art. 


CONTRIBUTORS OF THE MONTH 



Desmond Kon 

Writer 

Kon is the author of the 
epistolary novel. Singular 
Acts of Endearnnent, as well 
as three poetry collections. 
He has edited over 15 books 
and co-produced three audio 
books, several for non-profit 
organisations. A happy 
recluse, Kon adores the work 
of John Banville and Thomas 
Bernhard. Read his fiction 
piece on page 124. 
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Ng Xiao Yan 

Illustrator 

A recent graduate from 
Nanyang Technological 
University, Ng enjoys drawing 
and painting absurdist 
misadventures, some of 
which can be found at 
thirdtentacle.net. In her 
free time, she indulges in 
repainting and modding 
dolls. She illustrates for us on 
page 110. 



Kurt Ganapathy 

Writer 

When it comes to alcohol, 
Ganapathy will try everything 
once. He'll down baijiu at the 
back of a shophouse, fail to 
blend in at a swanky cocktail 
bar and attempt to find a 
few kind words to say about 
an abominable strong beer. 
For a story, but mostly for 
kicks, Ganapathy takes the 
reins of the Drinks column on 
page 64. 



Lina Tan 

Illustrator 

The self-taught Malaysia- 
based illustrator currently 
works full-time at a vintage 
shop in KL and is exploring 
her own style. Her body of 
work ranges from all sorts: 

posters for the Keretapi 
Sarong event and Pitahati, 
a local music band. Up is 
the only way to go as she 
does the Manual opener on 
page 131. 



Steve Lawler 

Writer 

Inspired by his grandfather, 
Lawler AKA Mojoko became 
an artist. Based in Singapore 
and charged with Kult Gallery 
and Kult Magazine, Lawler's 
a key figure in the local 
underground scene for both 
his own work and the work 
he does for the community. 
He writes about how we can 
improve said community on 
page 88. 


PHOTOGRAPH BY NICKY LOH. 


^ brunellocucinelli . com 



MAN AT HIS BEST / MaHB 


THE 

VOCABULARY 

Sesquipedalian terms and thematic ideas you will encounter 
in the pages that follow. Great for conversation. 





Visual arts: The practice of creating a new work by taking a pre-existing image from another context and 
combining that appropriated image with new ones. (See page 84) 

Noun: A sum of money set aside for a specific intention. Like that small sum you decided would be spent 
every Friday night but inevitably forgot about. 




Verb: To ponder a subject in silence i.e. what you hope your boss thinks 
you're doing when you're actually just staring blankly into space. 

Noun: The goddess or the power regarded as inspiring to a poet, an 
artist, a thinker or the like. fSee page 140) 

Band: Alas forever intertwined with the Twilight trilogy. Still better than 
the love story. 


Noun: 1. A popular and decidedly mundane Japanese word that 
means "splash" or "sprinkle water". Like paint. fSee page 242) 

2. Uh... ask your parents. 







Verb: To send, expel or otherwise cause to move by force, 
compulsion or otherwise; for example, "Baby, I'll let you drive us to 
dinner, but please don't drive me nuts doing it." 

Psychology: An inner urge that stimulates activity or inhibition; a 
basic or instinctive need. fSee page 62) 


Anthropology: The sum total of ways of living built up by a specific 
group of human beings that many people assume they are part of. 
Biology: The product or growth of microorganisms for scientific 
study or medicinal use that many bacteria do not assume 
they are part of. 

Noun: The quality in a person or society that arises from a concern 
for what is regarded as excellent in arts, letters, manners and 
scholarly pursuits. That Singapore seems to be lacking. 
fSee page 88) 


EUPHEMISM OF THE MONTH 



Noun: 1. Improvised jazz singing in which the voice is used to imitate the sound of an instrument. 

fSee page 86) 

2. Poop. 

Euphemism: A word used by citizens of a tiny island-state to denote ^“-in-your-pants fear; for 
example, "Why you don't want to go Changi Hospital? Scat ah?" 
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MaHB/ Agenda 


THIS MONTH 

This is a message from the future! Pay heed to the following recommendations for March! If you don't, your future kid will 
go to jail and your family will be destroyed. I'm a concerned citizen from the future and not a crazy hobo with a 

Back to the Future obsession! 



Pee in your pants... Which, of course, is the by-product from 
laughing too hard. If it's not from laughter, you're either a 
toddler reading this (put down this magazine for discerning 
adults now, child) or you have incontinence (see a doctor!). 

The Magners International Comedy Festival will be held at 
Clarke Quay, where people will be entertained by 27 local and 
international comics doing stand-up. But the ender for the 
festival is a stand-up competition called "The Big V", where 
the winner gets an all-expenses-paid trip to perform at the 
Edinburgh Fringe Festival. The Magners International Comedy 
Festival will be held from March 19 to 21. Check out comedyfest. 
com.sg for more details. 



Drink with abandon... again! Looks like someone's liver is 
gonna take a licking. Aside from St Patty's Day, there's also 
the inaugural Singapore Cocktail Week from March 7 to 14. 
There will be cocktail workshops and tours, pop-up bars 
with guest bartenders like Steve Schneider and Roman 
Foltan, as well as the Singapore Bar Awards. Also in the 
offing are special-made signature cocktails from 30 hand- 
picked bars and, for the weak of constitution, puking. For 
tickets and info, stagger on over to singaporecocktailweek. 
com.sg 


ALL DAY 



Drink with abandon! Despite the Liquor Control 
Bill, the liver's yearning for alcohol will endure! And 
if there's a reason to drink, it might as well be to 
celebrate a religious holiday like St Patrick's Day. 
Sorry, we've been given a note... okay, apparently, St 
Patrick's Day isn't a religious holiday, but hey, if you 
like doing stuff while inebriated, you can head down 
to Timbre to check out Irish music covered by Jack & 
4 HOURS R^i on March 11; oyster shucking at Muddy Murphy's 

on March 15; or just drink at any of the pubs during 
the Sf Patrick's Day Street Festival'. 


3 HOURS 



Bring out the glow sticks! For 

the first time ever. Future Music 
Festival Asia is taking place in 
Singapore! On March 13 and 14, 
the Changi Exhibition Centre, a 
140,000-square-metre indoor 
arena, will be your magical 
playground and it will be graced 
by EDM greats like Afrojack, Avicii 
and The Prodigy. This promises 
to be a helluva rave. Better stay 
hydrated for this. Tickets and info 
can be found at sistic.com. sg 



Wine and dine. If you haven't been to the Raffles 
Grill of late, it's a good time to do so. Fully utilising 
the hotel's celebrated wine cellar, the restaurant 
will present its A/avaro Palacios Wine Dinner for 
one night only on March 7. The Alvaro Palacios 
family will present Spanish wines over a curated 
five-course dinner menu by Executive Chef Mickael 
Le Calvez. Then, on March 17 and 19 to 21, one 
Michelin star chef Jean-Yves Leuranguer will be 
present to prepare a salmon feast so exquisite a 
grizzly bear will don a human disguise only to be 
turned away at the door because it's not wearing 
pants. Each of these events costs SGD198++ per 
person, and reservations can be made by calling 
6412-1816 or sending an email to dining. Singapore® 
raffles.com 


1 HOUR 



Persevere with the preservation. These days wayang isn't 
the cat's pyjamas (that term is still in, right?), but if that craft 
were to go, we'd be losing a huge part of Chinese cultural 
history. It's a good thing then that Toy Factory is re-staging 
Titoudao. The musical chronicles the wayang career of 
Madam Con Ah Chiam— who is artistic director Goh Boon 
Teck's mother. Staged as a play within a play, the show will 
be presented in Mandarin, Hokkien and English by a new 
cast; after all, maybe the only way to keep something alive 
is through reinvention. Titoudao runs from March 5 to 15 at 
the Drama Centre Theatre. Tickets and more information can 
be found at sistic.com. sg 


NO TIME 
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MANUFACTURE 
SLIMLINE MOONPHASE 

FROM SGD 4,800.- 

Handcrafted in-house movement. 

Manufacture Collection: in-house developed, 
in-house produced and in-house assembled movements. 


More information on www.frederique-constant.com 


FJ BENJAMIN 

All Watches Wisma Atria • Dickson Watch & Jewellery Knightsbridge • Um Joo Chiang People's Park Centre • Momentum Paya Lebar Square Sincere Ngee Ann City 
The Shoppes at Marina Bay Sands • Swiss Watch Gallery Resorts World Sentosa • Watches Of Switzerland Vivocity • Wear + When Resorts World Sentosa 

Service Centre . 10 Science Park Road, #04-01 The Alpha, Singapore Science Park II, Singapore 1 1 7684 . Tel: (65) 6736 3933 



MaHB / Funny* joke from a beautiful woman 


MELISSA FAITH YEO 


A GUY GOES INTO a pharmacy to get some con- 
doms. Upon payment, the cashier asks if he wants a 
bag. “Oh no, it’s okay,” the man says, “she’s not that 
ugly.” 


By her own admission, Melissa Faith Yeo says that she would be 
the best person to bring to a buffet. "I'm a pig. I eat a lot," she 



readily admits. Usually, other actors will watch what they say 
to a journalist but Yeo has no compunctions about it. But were 
she to have any misgivings, it would be being cast as a hua ping 
[Mandarin for vase]. "I don't want to be a dummy on TV and 
Just recite some throwaway line," Yeo says. So great was her 
fear that she travelled to New York in 2010 and enrolled in The 
Lee Strasberg Theatre and Film Institute for several months. 
Only then did she feel comfortable enough to take on acting 
roles; her latest being last year's local horror flick. Afterimag- 
es, and 2025, a science-fiction thriller series recently shown 
on Channel 5. Yeo still gets oh, you act? f thought you only 
model? "Well, it does affect me a little," she confesses. "Peo- 
ple dismiss me because I have an Instagram account or blog, 
but you know what? I'm Just too focused on pursuing my dream 
to care what other people think." Water off a duck's back. And 
to put that theory to the test, we ask Yeo to tell us something 
that no one knows about her: "I snort when I laugh." And as ex- 
pected, Yeo giggles but we don't really notice if that admission 
proves true because we are too busy laughing as well. 


To hear Melissa tell a different joke 
on video, scan the QR code above or 
visit esquiresingapore.com 

*Esquire cannot guarantee that this joke will be funny to everyone. 
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MaHB / Film by Fin Carew 

TIME WARP 

Are movies that we remember fondly as 
timeless as we think? 


THE WORD "TIMELESS" rarely gets the respect 
that it deserves. There are only two things that 
everyone seems to agree are timeless: the murder 
of the world’s poorest by a benevolent deity and 
movies from the ’80s. 

For this month’s column, I did a lot of research 
by watching “timeless classics” from the ’80s. I 
focused mainly on comedies since they’re easier 
to measure (comedy being so absolutely objective 
means whatever I find funny must be universal). 
People who bang on about how Caddyshack or 
The Jerk are comedy masterpieces are clearly in 
one of two states: a) buried so deep in their own 
nostalgia that they haven’t seen either film in 
30 years for fear that it’ll make them look like a 
knob; or b) so brain- dead that their skull would 



be more accurately labelled as a burial chamber. 
Both films aren’t that funny, and the same goes 
for Major League, National Lampoon's Christmas 
Vacation, Ghostbusters and Planes, Trains and Au- 
tomobiles. 

But then come the obvious statements jumping 
to their defence: “It was a different time!”; “It’s 
relevant to the date!” At which point I’ll gleefully 
point out that your windpipe is now your colon 
what with all that poo spewing from your mouth. 
A movie targeted at a specific time can’t be time- 
less. In the same way that Buster Keaton comes 
off as quaint these days, no one has laughed at a 
Rodney Dangerfield joke in years. Okay, I’ll admit 
that there aren’t too many people who would re- 


He still gets no 
respect. 



when arcade games with a monochrome air 
hockey graphic were the most exciting thing in 
the world. It’s a sign of evolution in the art and 
society as a whole— we’d never have gotten here 
without Steve Martin, Adam Sandler or Eddie 
Murphy. They might all get on our gonads today, 
but they were stepping-stones to where we are 
now. Not that “now” has all that much to boast 
about. Comedians from the ’80s still working to- 
day is like having a stepping-stone latched onto 
our shoe— a toss-up between staying the course 
and allowing it to drag us down with the current. 
#TorturedMetaphor Ff 


fer to anything with Chevy Chase in it as “time- 
less”, but even our favourites don’t hold water. If 
you tried showing someone who had never heard 
of Star Wars the original cut of The Empire Strikes 
Back today, you’d look like some archaic Greek 
doctor trying to cure ailments with leeches. 

A timeless film stands up just as great to new 
audiences as it did when it was first released. Air- 
plane! might look old but it never fails to enter- 
tain because it is that funny. Scarface captured a 
style of filmmaking that every wannabe De Palma 
has tried and failed to emulate. Alien showed that 
pacing and tension are made the less you see of a 
threat, not when it’s performing a tap dance rou- 
tine in the spotlight before shouting, “Boo”. 

But just because films aren’t timeless, it 
doesn’t mean they’re no good. There was a time 


BALD JUDE LAW 

A reevaluation of the actor now that he's acting like a man 



Jude Law has had a 
nice career. There was a 
momentum to it for a while: 
interesting costarring roles 
in really good movies, like 
The Talented Mr Ripley, that 
led him, almost overnight 
it seemed at the time, to a 
starring and leading-actor- 


nominated role in Cold 
Mountain. More lead roles 
seemed inevitable. But then 
Alfie happened, and then he 
was more or less unmanned 
by an amazing performance 
by Clive Owen in Closer, and 
he settled into a nice groove 
as the second or sometimes 
third lead. He seemed to 
wither a little, especially as 
the sidekick to Robert Downey 
Jr's mania in the Sherlock 
Holmes franchise and even 
as the repulsive reporter in 
Contagion. A nice career, 
but no one was shelling out 
specifically to see Jude Law 
movies. And then he cut his 
hair. Grabbed what I would 


estimate to have been a #2 
Oster clipper and took his 
hair down to just a little more 
than nubs. And suddenly, 
he's the man. He's the man 
in the new movie Black Sea, 
which is a submarine movie. 
Yes. Submarines! And it's not 
some historical epic. It's set 
right now, and the rest of the 
cast is made up of hooligans 
of British and Russian descent 
who would easily have 
overwhelmed the man and 
actor Jude Law had become 
before he cut his hair. He 
seems larger. He looks angrier. 
He seethes menace. You 
realise you've just seen a Jude 
Law movie. 
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MaHB / Music by Jonathan Fong 

AMAZIN' GAZIN 

How I met a (near-naked) genius record cover artist. 


EXACTLY A YEAR AGO, when my wife and I 
were in Tokyo on holiday, I met Greg Rivera and 
L’Amour Supreme, co-owner and artist/creative 
of Mishka, respectively. They were in Japan to 
celebrate the fourth anniversary of the Brooklyn- 
based streetwear brand’s Tokyo store and doing a 
meet-and-greet of sorts. 

When we arrived at the store, the Japanese 
media were photographing the travelling Mishka 
posse, and standing in the centre was a mousta- 
chioed gentleman, who looked somewhat like 
Wario from Mario Bros, dressed only in (slightly 
stained) tighty whities that had an attention- 
grabbing full bulge. 

This same gentleman (after putting his clothes 
back on) later introduced himself as Nicholas 
Gazin, the designer of one of the store-exclusive 
anniversary T-shirts. We chatted briefly before 
he suggested that we take a photograph together. 
He then gave me a belly hug as we smiled for the 
camera. 

After returning to Singapore, I realised that 
this super-nice, near-naked man had illustrated 
the artwork of Run the Jewels’ eponymous debut. 
A pair of dismembered appendages, one holding a 
golden necklace and the other forming the shape 
of a gun, served as the album’s iconic cover art 
and became a hand gesture that RTJ fans quickly 
adopted for their live shows. 

It didn’t stop there. Tag the Jewels, an art ini- 
tiative that spawned shortly after the album’s 
release, had over 30 artists across six continents 
reinterpreting the same artwork on walls. This 
resulted in masterful graffiti pieces being cre- 
ated from Los Angeles to Indonesia, each throw- 
up paying unique homage to Gazin’s creation for 
RTJ. 

Perhaps, the highest compliment was paid in 
January when Marvel Comics revealed that two 
upcoming titles, Howard the Duck and Deadpool, 
would feature cover art inspired by the RTJ art- 
work. After witnessing his 11-year-old son make 
the hand gesture to his friends after scoring a 
touchdown at a football game. Marvel Editor-in- 
chief Axel Alonso was sold on the idea of incor- 
porating it into two covers. As comic book fans, 
RTJ’s El-P and Killer Mike were ecstatic. 

Gazin has gone from creating artwork for an 
album cover to spawning a global phenomenon. 
No, not the annoying kind where you pretend to 



The third spin-off. Punch 
the Jewels, didn't take off as 
much as it should have. The 
premise was to have people 
all over the world punch 
one another in the goolies. 



ride a horse, but rather, a cool, cult-like move- 
ment that those in-the-know celebrate with vi- 
brant interpretations. 

I also discovered that Gazin has worked with 
other musicians such as Wawes and Jay Reatard 
to design posters, T-shirts and other cool merch. 
(I didn’t know that my Wawes sweatshirt and 
Life Sux EP bear his artwork, for example.) He 
DJs regularly and serves as Vice magazine’s Art 
Editor. Yes, he is that cool, that talented and that 
awesome a dude. Follow him on Twitter (@Nicho- 
lasGazin) and he might even draw you something 
special when he’s in the mood to take requests. 

And that’s pretty much the story of how I met 
(and subsequently, uncovered) the genius that is 
Nick Gazin. My wife and I agree that if we visit 
New York, we’ll most deflnitely be looking him 
up. Hopefully, he’ll have clothes on when we belly 
hug. 


THE RETURN 

Alicia Pan comes out of her sabbatical. 


Sultry local singer-songwriter, model and entrepreneur Alicia 
Pan recently launched an EP after a three-year hiatus from 
music to focus on her business. Yoga Movement. A welcome 
release since the debut of her first album eight years ago, from 
a Mandarin remake of "He's Got the Whole World in His Hands". 
Her eponymous EP consists of five self-penned tracks that draw 
on a range of influences; from jazz and R&B to soul, each song 
is anchored by that mellow rasp that finally fills the void of her 
absence. Welcome back, Ms Pan. 


I * 

p 
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MaHB / TV by Sophia Goh 

CHAPTER AND VERSE 

The most noteworthy thing about True Detective isn't its 
A-list cast or Emmy-winning director. 


PERHAPS the most interesting TV show to come 
out in the past year has been True Detective. The 
crime drama mini-series— its first season total- 
ling just eight one-hour episodes— is worth talk- 
ing about. For starters, it is an anthology series, 
which means that each season of the show will 
feature a different cast of characters and a differ- 
ent story (more on that later). 

The first season, created and written by Nic 
Pizzolatto, starred Woody Harrelson and a post- 
laissance Matthew McConaughey [pictured], 
ridin^:du^ on the wave of his Oscar- and Gold 
Glohe-winmh^poftr ayal of Ron WoodrrTofTn Dal- 
las Buyers Club. Viewed through the lens of direc- 
tor Cary Joji Fukunaga, the series premiered in 


"Black comedians in fat suits., 
that's still a thing, right?" - 
Idiot Hollywood Executive. 


January 2014 to rave reviews. A brief summary: 
using multiple timelines. True Detective follows 
two homicide detectives. Rust Coble and Marty 
Hart, and their 17-year hunt for a serial killer. The 
show went on to win five Emmy awards, including 
Outstanding Directing for a Drama Series, while 
both its leading men also scored nominations for 
Outstanding Lead Actor in a Drama Series. 

I won’t discuss the season’s ending; suffice 
to say, there were mixed feelings, so you should 
watch it to decide for yourself. Also, McCo- 
naughey and Harrelson’s nuanced, brilliant and 
almost haunting performances should not be 
missed. The bar having been set so high is the 
reason why the main cast of Season Two— Colin 
Farrell, Vince Vaughn and Rachel McAdams— 
were slightly less than well received when finally 
announced. They have big shoes to fill, no doubt 
about it, but remember: it wasn’t so long ago that 
we would have raised our eyebrows at the thought 
of McConaughey pulling off anything more sub- 
stantial than a rom-com too. Currently in produc- 
tion, season two, again written by Pizzolatto, but 
directed by multiple directors including Justin 
Lin (The Fast and Furious franchise), will revolve 
around three police officers and a career criminal 
who find themselves navigating a web of conspir- 
acy in the aftermath of a murder. Will it live up to 
the expectations of a hungry audience and blood- 
thirsty critics? We’ll soon find out. 

For now, it is important to note that, despite its 
many accolades. True Detective is most significant 
not for the amazing work it has delivered, but for 
its format. As an anthology series, it allows for a 
completely new story, cast and crew every sea- 
son, which also means that each eight-episode 
arc is a fresh opportunity to attract viewers, win 
over fans and, quite simply, get it right. By debut- 
ing with A-list movie actors Harrelson and Mc- 
Conaughey and continuing with Farrell, Vaughn 
and McAdams, it is setting itself up as the perfect 
movie-television crossover vehicle, and its short- 
er season run makes an already attractive move 
all the more appealing to big-screen actors. Given 
how much Hollywood loves a successful trend, I 
dare-s^ this is the beginning of a new way to do 
television. Trial and error is often the only way to 
find out what works and, in the case of True De- 
tective, the verdict has been favourable. 

sophiagoh.com b @sophiagoh 


THE BIG QUESTION ABOUT HALLE BERRY'S NEW TV SHOW EXTANT: WHO'S THE DADDY?* 



Astronaut Molly Woods returns to Earth after a 13-nnonth solo mission 
and is mysteriously pregnant. Cue consternation for her husband and 
son (a robot, by the way), but mostly for Molly, who thought she was in 
space alone. Who— or what— has impregnated her*? And should Molly 
go shopping for six-legged babygros (with tail slots)? Halle Berry stars 
and Steven Spielberg produces this glossy US series, shown on Singtel 
TV Channel 318, RTL CBS Entertainment, every Tuesday at 9.55pm. 

* No. Like, seriously. Who is it? 
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MAN ABOUT TOWN 

There is no denying the heady impact of British style on the way we dress today, so the arrival 
of British clothier Jack Wills to our Singaporean shores is, well, rather brilliant news. 


From the Savile Row suit to the micro-mini, Brit-style has always 
been synonymous with both exquisite quality and witty irreverence. 
At Jack Wills, these factors are combined to create styles inspired 
by the best of British. From an idea dreamt up by two friends in the 
small coastal town of Devon, Jack Wills started life as a brand that 
supplied heritage-inspired pieces to a young and vibrant market. 
Sixteen years and 80 stores later, it has become an international 
label in it's own right, one known for drawing on the rich history, 
culture, sporting and country pursuits that are directly inspired by 
the idea of being "fabulously British". 

Enter Richard Nicoll, the new creative director for the brand— a 
much accoladed young British designer who has garnered a string 
of prestigious awards since showing at London Fashion Week. An 
alumni of Central St Martins, Nicoll's background in menswear 
tailoring is evident in his bold new SS15 collection for Jack Wills. 
Inspired by British Youth sub cultural periods from the 1960's Youth 
Quake, through to 90's Brit pop, it also draws references from 
Hockney to Bridget Riley and Op Art paintings. Our personal picks 
for the Esquire man include the Barberry slim chinos in royal blue, a 
unique and preppy piece for the season and one that features a 
slimmer, more modern cut. The Jack Wills Buckingham Suit in navy 
is also a smart addition to the wardrobes of those who wish to start 
the year sartorially right, while men who prefer something more 


laidback would find the graphic sweatshirt, which Nicoll's credits 
with having "an old school feel, as if you might have always had it in 
your wardrobe" an excellent piece for both home and away. 

Saunter down to the recently opened Jack Wills store at Raffles 
City and discover the visual summation of what the brand stands 
for, with eclectic pieces of art and furniture juxtaposed against a 
formal Victorian-inspired mantelpiece. Likewise, the clothing 
collection is a witty amalgam of old and new, formal and casual, 
blurring the boundaries between traditional and modern to great 
effect. From the brand's roots in Salcombe, Devon, to their creative 
hub in London, each piece of clothing is made from high quality 
materials, which are all ethically sourced and manufactured 
according to the strict guidelines of the company's ethical trade 
program. Innovative, responsible, fun and quintessentially British, 
Jack Wills is all about asserting identity through clothing, as an 
expression of an individual's style and taste tempered with iconic 
British quirkiness. 


DISCOVER MORE OF JACK WILLS AT RAFFLES CITY, 
#01-19, 252 NORTH BRIDGE ROAD, 
S(179103); TEL: 6338 6342 
OR CHECK OUT JACKWILLS.COM TO SEE THE SS15 
COLLECTION HIGHLIGHTS BY RICHARD NICOLL 



MaHB / Digital Man by Wayne Cheong 

NEUTRAL GROUND 

What's the big deal about Singtel charging WhatsApp and Skype for use 
of its networks? A lot apparently. 





AS YOU PROBABLY KNOW BY NOW, Singtel 
has recently undergone a rebranding. With a new 
logo and slogan (“Let’s make everyday better”), 
the company hopes to reposition itself as a mul- 
timedia, information and communications tech 
service provider. But not as a company that’s into 
being grammatically correct evidently (it’s “every 
day” not “everyday”). 

But that’s not the contention with regards to 
the telco company. It’s this reiteration by Sing- 
tel’s CEO, Chua Sock Koong. At the recent Mobile 
World Congress in Barcelona, she argued that 
regulators should allow Singtel to charge over- 
the-top (OTT) content services like WhatsApp 
and Skype (OTT refers to third-party services 
not affiliated with a network operator like Sing- 
tel). Some people mistook her comments to mean 
that Singtel plans to start charging customers for 
the use of such services, which is erroneous. So, if 
Singtel gets its way, WhatsApp and Skype will be 
paying them for using its networks. We, the peo- 
ple, will not be affected... right? 

There are some who point to the issue of net 
neutrality, which is the allowance of equal flow 



"Dugong" was already 
taken. Oh. So, it's a 
site with images of sea 
cows? Uh, no. It's still 
images of poop. 


of data over the Internet. This means that if your 
data plan allows you to... oh, for example, receive 
OTT content at the speed of light, it means that all 
OTT content, regardless of subject matter, would 
arrive to you equally. Simply, it’s a highway where 
the fancy cars (Amazon, Facebook, Google) and 
less fancy ones (Lim Ah Peh’s Blog, Angelfire, Site 
of Dung) all travel at the same speed. This is a free 
and open Internet. 

Now, having OTT content pay a telco like 
Singtel can potentially open Pandora’s box: what 
is to stop telcos from accepting payouts to allow 
certain deep-pocketed websites to get to the us- 
ers faster than smaller, less established business 
sites, who can’t afford to pay? 

But that’s kinda like some mob shakedown, you 
cry. That can’t happen, can it? It did. Back in the 
US, Comcast (a broadband provider) was in ne- 
gotiations with Netflix (OTT content provider). 
From October 2012 to February 2013, downloads 
on Netflix dropped during negotiations. It was 
only after they wrapped did the connection speed 
pick up. 

lut I sympathise with Singtel. Companies like 
WhatsApp can be likened to a Mack truck riding 
heavily on Singtel’s super information highway 
ecause it’s a free service. The days of SMS are 
fast approaching extinction. With this impending 
demise, Singtel’s profit margins for SMSes will 
dwindle until the telco is left with, according to 
Dan Bieler, a principal analyst at Forrester Re- 
search, selling “flat-rate data plans and throwing 
in unlimited SMSes for free.” 

So what’s the solution? Maybe tougher regu- 
lations or transparency to have certain OTT pay 
Singtel so that the telco doesn’t infringe on the lit- 
tle guys? Singtel’s new brand direction might be a 
show of the company’s willingness to be relevant 
in a changing world, but in the end, despite the 
name change and direction, it all boils down to 
the same old issue: money. FI 

LAST-MINUTE ACT 


Finally an app for the procrastinators. 


The press release says that the HotelQuickly app (available free 
for Android and iOS) is meant for "spontaneous getaways". But 
is "spontaneous getaways" the same as "oh-crap-l-forgot-to- 
book-the-rooms"? Basically, how HotelQuickly works is that it 
capitalises on providing a method for hotels (like Pan Pacific, 
Park Royal, Banyan Tree Bangkok) to fill up extra rooms and 
improve occupancy. Inventory is updated in real time and 
users are spoilt for choice when it comes to discounted rooms. 
You can even check for room availability in other countries in 
Southeast Asia. Here's an idea: can the makers come up with a 
last-minute app for filing in one's tax returns? 
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MaHB / Books by Yong Shu Hoong 

JOB SATISFACTION GUARANTEED 

Of Fakir Ikea and getting the most out of your job. 



WHEN YOU'RE bored out of your mind, make 
art. I’ve found this line of thought to be an excel- 
lent motto to adopt in life. Consult your Internet 
search engine and you’ll get suggestions ranging 
from creating your own flipbook to origami. But 
literature is always what I’m itching to crsate. 

I remember, when I was serving National 
Service, manning a camp’s sentry post as part of 
guard duty and composing poems in mv head. 
One poem that came out of those camouflage days 
was “In Rest and Motion”, in which I opined: 
“How your mind levitates/when you’re standing 
still/in your sentry position/letting the suA cuff 
you/the breeze engulf you/as an orphaned \eaf 
flits/across your face.” 

The difference between 39-year-old Romaii 
Puertolas and me is that he worked as a police of- 
ficer and a border guard in his country of birth, 
France, and instead of a poetry collection, he 


A SHOT OF TRUTH 


hrE Ivi^. 


This 2008 memoir from 
the recently deceased 
New York Times media 
columnist, David Carr, 
recounts his harrowing 
struggle with cocaine 
addiction. Written with his 
signature frankness, the 
memoir reminds us all that 
3 journalism field is a less 
nest place without Carr. 



penned a lucrative debut novel. The Extraordi- 
nary Journey of the Fakir Who Got Trapped in an 
Ikea Wardrobe, in his spare time. 

Written in French over the course of about 
a month— mostly on Puertolas’ mobile phone, 
while he was taking breaks at work from stamp- 
ing out illegal immigration in Paris— the book was 
published in 2013 in France, where it sold over 
100,000 copies. The English version translated by 
Sam Taylor, which was launched a year later, has 
become an international bestseller. 

Some readers would call the book whimsical. 
Others might laud it as irreverent or humorous. 
But its intriguing title (with the name-dropping 
of IKEA) is probably the first thing that attracts 
the attention of potential buyers at the bookstore. 

The story’s titular fakir is 38-year-old 
Ajatashatru, who is more a conman than a reli- 
gious ascetic. Believing that Ajatashatru has spe- 
cial powers, his fellow villagers back in Rajasthan, 
India, jointly pay for his flight to Paris to buy a 
bed of nails— complete with a pinewood frame 
and 15,000 nails— from an IKEA store. 

Of course, things don’t go according to plan. 
Ajatashatru soon finds himself trapped in a me- 
tallic IKEA wardrobe, which is promptly shipped 
off to England, where he— together with Suda- 
nese stowaways— is subsequently discovered and 
deported to Barcelona. Trying to evade border 
guards and an infuriated gypsy taxi-driver whom 
he had earlier conned in Paris with a fake EURIOO 
note, he continues his misadventures across Eu- 
rope and North Africa. 

At first glance. The Extraordinary Journey 
seems to revel in racial stereotypes that may set 
off warning bells. But reading on, I found that 
Puertolas is an equal- opportunity satirist pok- 
ing fun at different nationalities (including the 
French)— nothing too controversial so as to raise 
a ruckus in the wake of January’s Charlie Hebdo 
shooting in Paris. 

Now writing full-time, Puertolas has already 
released his second book. The Little Girl Who 
Swallowed a Cloud as Big as the Eiffel Tower, in 
French. His extraordinary journey from border 
guard to bestselling author is proof that crea- 
tive inspiration can be unearthed in whatever job 
you’re trapped in— dead-end or otherwise. FjI 

Our newphews are really 
good at origami rocks. 
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MaHB / Drinks by Kurt Ganapathy 

SUNDAY SESSION 

The Sabbath and the art of getting sioshed. 


SUNDAY, BLOODY SUNDAY. There’s just some- 
thing about the last day of the week that leaves 
you weary and melancholic. When we were kids, 
it was the day before we went back to school. As 
young adults, it was the day we booked back into 
camp. And for pretty much the rest of our lives 
from then on, it has been a fast-eroding buffer be- 
tween the serenity of stagnation and the trauma 
of office politics. But from those gloomy depths 
comes a tradition that helps put it all aside— the 
Sunday session. 

The Sunday session exists in many forms, but 
the granddaddy of them all is the Sunday roast, a 
practice that harks back to a time when men were 
men and hard work wasn’t truly hard unless you 
killed something and came back home covered in 
coal dust. Those were the days when whole cases 
of beer were polished off with a toddler balanced 
precariously on one knee in the lead up to the 
main event— a cut of beef large enough to make 


- A IS FOR ART - 

Andy would approve. 


Absolut Vodka recently launched its Andy Warhol 
Limited Edition bottle at the A by Absolut party, 
a tribute to Warhol's genius, life and legacy. 

The bottle is modelled after his 1985 portrait 
commissioned by Absolut, featuring his signature 
use of bright colours. Now available at Zouk and 
Altimate at 1-Altitude, only 2,000 bottles are 
available in Singapore. 


up a two-digit percentage of the cow it once be- 
longed to. The roast lives on, but it’s not alone in 
vying for our Sunday best. 

There is, of course, the contemplative dram. 
Preferred by gentlemen with private libraries and 
one too many antique globes, the contemplative 
dram is the perfect complement for revisiting a 
favourite book, pondering the mysteries of the 
universe or ruminating on the state of your em- 
pire-even if it only covers 90 square metres in- 
cluding unusable parapets. The drink of choice is 
something brown, always neat or with one cube 
of ice. 

There’s also the quiet nip, deployed by par- 
ents once they’ve gotten the kids sufficiently dis- 
tracted, the super Sunday six-pack— the essential 
accompaniment to live football— and the boozy 
brunch— which is the domain of folks who enjoy 
prodding at slivers of a poached egg in a Mimosa- 
induced stupor. 

For me, though, it’s always been simple. First, 
gather your tried and true friends— the one that 
got married but still makes an effort, the one in 
sales who never tries to sell you anything and 
the one who would express concern and disdain 
if you were to ever send him a birthday message. 
Second, find a spot in the sunlight. The only time 
we discuss heat is when we’re complaining about 
it, but talk to someone from a city with four sea- 
sons and you’ll see how summer is spoken of with 
reverence. Third, start early, sometime before 
happy hours end, but after the period when you 
might be used as an example of the dangers of 
drink. And then, idle the afternoon away talking 
about love and lust, the people you once knew and 
the shenanigans you got up to in the years before 
you decided to take things seriously. 

That should see you through until you can do 
this any damned day you want. 


ANDY 

WARHf 

imm 

EDITIO 
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Sloe gin is a traditional British 
cordial made by steeping 
sloes (a species of small, 
tart plum) in gin and adding 
sugar. The best brand is 
Plymouth, from England. 
Most brands are out rata 
and poor, but Groonhook, 


by David Wondrich 


THE LAST UNDISCOVERED COCKTAIL 


Although it's been around for 100 years, you've never drunk it. 
Once you have, you'll be drinking it for the next 100. 








BEFORE THE CURRENT REVIVAL of the classic 
bar, very few of the fine old cocktail recipes were in 
general circulation. This meant that something as 
simple as a Sidecar— cognac, Cointreau, and lemon 
juice served up in a sugar-rimmed glass— could 
send you into cocktail ecstasy if you found a bar- 
tender who knew how to make it right. 

That’s all different now. Although perfectly ex- 
ecuted classics are by no means universal, neither 
are they rare. Most cocktail bars will even have a 
passel of so-called forgotten classics in their rep- 
ertoire: second- and third-tier old formulas for 
drinks such as the Aviation, the Bamboo, the Last 
Word, and so forth, no longer the least bit forgot- 
ten. And if an old recipe hasn’t been revived by 
now, odds are it’s because it shouldn’t be. 

Against that, we present the Modern Cocktail. 


This is a drink from 1905 that has never enjoyed 
a real revival, and at first glance, it’s easy to see 
why. Despite an impressive pedigree (it was pub- 
lished by Charley Mahoney, head bartender at 
New York’s Hoffman House, which is considered 
by adepts in such matters the greatest bar America 
has ever known), at first, second, and even third 
glance it presents as just plain weird: blended 
Scotch, sloe gin, absinthe, orange bitters, and lem- 
on juice. Straws in the wind, typing monkeys, spin 
of the wheel— there’s no reason to it. 

But the Modern is spectacularly good. Try as 
you might, you can’t find a seam between the tart 
fruitiness of the sloe gin and the rich smokiness of 
the Scotch, and all you know is you want another 
one so that you can keep looking. It’s enough to re- 
store your faith in the cocktail. Ff 


THE MODERN 

COCKTAIL 

> Put 2.5ml fresh-squeezed 
lemon juice into a cocktail 
shaker. 

> Stir in 5ml sugar 

+ 

> 30ml blended Scotch 
whisky, such as Johnnie 
Walker Black or Compass 
Box Great King St 

> 30ml good-quality sloe gin 
(see above) 

> One dash absinthe 
(You'll need a bitters 
bottle for this.) 

> One dash orange bitters 

>• Shake well with ice, 

and strain into a chilled 
cocktail glass. 

> Garnish with a brandied 
cherry. 
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THE FULL FX RANGE 


I AM THE NIKON FX.i am the power of infinite possibilities. The combination 
of the 36 X 24mm FX-format image sensor and EXPEED image-processing engine results in 
exquisite details, rich colours and enables a wider ISO range with reduced noise. Select from 
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true essence of any image. I am the pursuit of perfection, www.nikon.com.sg 
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MaHB / Food by Ming 

CAN EAT ALREADY, AH? 

We are becoming too preoccupied with whether food is Instagram- 
worthy to care what it tastes iike anymore. 


IN MY MIND, it all began with the proliferation 
of molecular cuisine and digital photography. 
Around the same time that chefs started play- 
ing with balls of alginate and slippery, seductive 
food gels, shooting pictures in restaurants be- 
came easier with portable digital cameras sport- 
ing increasingly intuitive sensors. When before 
it was nigh impossible to take a picture of a m^l 
in a dark, swanky restaurant worth a damn^ou 
were now suddenly able to capture the speictacle 
of your meal in multiple images, all smoke/ trans- 
parent edible films and fantastic sugar/ objects 
included. The visually stunning fare of a few rare- 
fied restaurants and the careers of the impossibly 
skilled chefs helming them were bolstered by the 
ease at which they gained visibility. Today, throw 
state-of-the-art smartphones and social media 
one-upmanship into the mix, and you get a daily 
media narrative that emphasises how food looks 
before the question of taste is addressed. 

I am at once fascinated and confused by the ef- 
fect pictures of food can have on p(jople, seeing 
as they provide an incomplete map or the sensory 
information required to describe a [culinary ex- 
perience. An image may offer you an insight into 
the craft and the effort that go into preparing food 


Just like a Tinder profile. 


tity. I simply think that there are pitfalls associ- 
ated with forgetting what I believe to be the true 
nature and purpose of food— to sustain in a nutri- 
tional sense and nurture primarily through taste. 

A chef has to regularly find the balance be- 
tween making a dish look good and ensuring it 
makes sense from a flavour perspective— paying 
customers in a restaurant expect that much. The 
thing is, patrons eating with their eyes let us get 
away with mediocre food that merely appears 
attractive. How many times have you been to a 
handsomely draped joint, been served interest- 
ing-looking, frou-frou food but left unsatisfied, 
ultimately, let down by food that looked good 
for the sake of it? If you barely remember these 
meals, you’ll know what I’m talking about. 

Consider, however, what happens to food 
when its visual nature is less important. The fra- 
grant, heady mess of a Thai som tarn, with its heap 
of haphazardly strewn bits of tart, unripe papaya 
and pool of muddy condiments crowned with a 
salted crab bashed four ways to hell. The sloppy 
joe, as it oozes sullenly between burger buns, dar- 
ing you to take that first inevitably unglamorous 
mouthful, almost a punishment for enjoying the 
mishmash of ground beef, onions, molten cheese 
and piquant tomatoes within. The visually nonde- 
script, translucent gloop of a good savoury Can- 
tonese congee with its amorphous, decadent nug- 
gets of century egg and savoury, stringy shredded 
meat... 

Put that phone down, close your eyes and let 
good food consume you. 


PERFECT HOSTS 


The couple behind Le Saint Julien returns 


Listen; the secret to what makes Scotts 27 
a good restaurant is this: it is not the food, 
although having your meal served via the 
guer/don— like the beef tartar and the crepe 
Suzette— shows that the preparation is equally 
exciting as the taste. Dishes are poetry like the 
amuse-bouche—a mini ecosystem of carrot 
puree, mushroom, truffle, bits of flora— that 
is inspired by the plantation surrounding the 
colonial establishment and is almost a sin to eat. 
It's not the ambience, although the bungalow's 
decor reflects a rather old school comfort. No 
walk-ins— only reservations are accepted for 
one of three rooms, each decorated according 


to a theme. No. What we feel is Scotts 27's 
enduring charm is its people. Managed by Chef 
Julien Bompard and Edith Lai-Bompard, the 
couple behind the defunct Le Saint Julien, you 
feel like you're dropping in on old friends. It is 
a marvellous experience. The food will settle 
and your head will clear from the drinks, but the 
feeling of such homeliness lingers long after 
you leave. 

Address: 27 Scotts Road, Singapore 228222 
Operating hours: 2pm-10pm 
For reservations: Call 6737-0895 or email 
reservations@scotts27.com 


that looks fantastic, but it gives you little indica- 
tion of how much you will enjoy it. Please don’t 
get me wrong; there are plenty of instances where 
the aesthetics of a dish are essential to its iden- 


68 ESQUIRE MARCH 2015 


GETTY 


Gourmet 

NGEE ANN CITY 


THE 

low carb, 
high protein, 
post gym, 
you look great 

KEBA^o 



kebabs for any occasion. 



rfifTf mazzeh 

GOURMET KEBABS 

CLARKE QUAY FORUM PLAZA SINGAPURA PASARBELLA FAR EAST PLAZA 


FOR MORE DETAILS, VISIT SHIRAZFNB.COM 




MaHB / Food by Mark Hix 

PUDDING PROOF 

There's always room for pudding. 


NO MATTER HOW REFINED we pretend to be, I 
can’t be bothered with fancy, foamy desserts that 
have no depth of flavour. You either go for it or 
you don’t— that’s my motto when it comes to af- 
ters. Or anything else, for that matter. Give me a 
classic comfort pud any day of the week. We all 
have memories of rice pudding with the skin left 
on, and bread and butter pudding, crispy from 
where Gran left it in the oven too long. There’s 
nothing better. That said, whether you’re partial 
to rice-pudding skin or not, there are countless 
takes on the good old classics. The key to a good 
pud is all in the quality of the eggs you use and the 
richness of the cream. Here are two of my top old 
favourites reimagined for the more reflned among 
you (yeah, right). Ff 
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BREAD AND BUTTER PUDDING 

Serves 4-6 



COCONUT AND CARDAMOM 
RICE PUDDING 

Serves 4-6 


This is a great alternative to your run-of-the-mill rice 
pudding. I love using cardamom in sweet dishes, as 
with the addition of sugar it really takes on another 
form and transcends the slightly harsh flavour the 
spice has sometimes. 


Ingredients 

• 60g pudding rice 

• 80g caster sugar 

• The black seeds from 12-15 cardamom pods 

• 800ml-1ltr milk 

• A 250-300G can of coconut milk 

• Fresh coconut shavings to finish (optional) 


Directions 

1 . Put the rice, sugar, cardamom seeds and two- 
thirds of the milk into a thick-bottomed saucepan, 
bring to the boil and simmer gently (preferably on 
a simmer plate) for 20-25mins, stirring every so 
often and adding more milk if the rice is getting 
dry, until the rice is tender. 

2 . Add half of the coconut milk and continue 
simmering for a few minutes, then remove from 
the heat. Add the rest of the coconut milk and 
stir every so often until the rice is cool. The rice 
should be a fairly creamy consistency. If it's not, 
you can adjust it with a little more milk. 

3 . Meanwhile, toast the coconut under a grill until 
golden. Serve with the toasted coconut scattered 
over the rice. 


An oldie but a goodie, this. You can 
go either way with a bread and butter 
pudding; luxurious, light and fluffy 
with lots of cream and egg yolks 
and brioche instead of bread, or 
alternatively, a more simple custard 
mix. I must say, since I worked at 
The Dorchester many years ago for 
Anton Mosimann, I have tended to veer 
towards the luxurious, rich version. 


Ingredients 

• A good knob of butter, melted 

• 4 slices of 

bread or brioche, quartered 

• 350ml double cream 

• 250MLmilk 

• 3 whole eggs 

• 6 egg yolks 

• 60g caster sugar 

• 3-4 TBSPS melted marmalade or 
apricot jam, to glaze 


Directions 

1 . Pre-heat the oven to 180°C/gas 
mark 5. Lightly butter an ovenproof 
dish measuring about 25 x 20cm 
and 5-6cm deep. Arrange the bread 
slices in the dish, overlapping and 
covering all of it. 

2 . In a pan, bring the cream and milk 
to the boil. Mix the eggs, egg yolks 
and caster sugar together, then 
pour over the milk and whisk until 
well mixed, then carefully pour over 
the bread, rearranging the slices if 
necessary. 

3 . Take a deep tray, like a roasting 
pan larger than the pudding dish, 
stand the pudding dish in the tray 
and pour boiling water into the 
roasting pan to fill three-quarters of 
the way up the dish sides. Bake for 
35-40mins, until the custard has just 
set. 

4 . Remove the dish from the water tray 
and leave to cool a little. Brush the 
melted jam or marmalade over and 
serve. 
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MaHB / Humour by Jinx Yeo 

SEEING IS DECEIVING 

We look beneath the surface of the lying 
lies that liars tell. 


IT'S OFTEN SAID that appearances are deceiv- 
ing. If so, then we humans must love being de- 
ceived, because we’re obsessed with appearances. 

Men are especially guilty of this. When dis- 
cussing the dateability of women, they often say 
something to the effect of “she’s a psycho 
who might kill me in my sleep... but I’d still date 
her, because she’s a knockout”. That’s demon- 
strating the same level of intelligence as someone 
who would eat a turd, as long as it’s sliced to look 
like bacon. 

Men are so easily taken in by a woman’s looks, 
that she doesn’t even have to be a real woman! 
We often laugh at YouTube videos of cats chas- 
ing laser beams (because the former don’t know 
the latter are not real). Well, if there is a God, he’s 
probably up there surfing videos on HeavenTube, 


It's actually an Iron Man 3 
easter egg of Sir Ben Kingsley 
in several states of undress. 


Every time there is a film awards ceremony, 
the next day’s news will be filled with articles 
critiquing the dresses that actresses wore. But 
shouldn’t actresses be judged by their art rather 
than their outfit? Can you imagine if we did the 
same for other artists? “I just came from a concert 
where I heard a brilliant rendition of ‘Symphony 
No 5’!” “Ah, but did you see what Beethoven wore 
when he was composing it?” 

But it’s not just actresses who are judged by 
what they wear. Last year, scientist Matt Taylor 
landed a spacecraft on a comet 300 million miles 
away. But news of this unprecedented feat was 
drowned out by a wave of feminist outrage, when 
he was seen wearing a shirt covered in semi-naked 
women. Ironically, if it weren’t for “Shirtgate”, 
most people would have never heard of Taylor 
and his achievement. In this twisted world, wear- 
ing a controversial shirt gets you more fame than 
creating breakthroughs in rocket science. 

This got me thinking: if dressing edgy gets 
you more attention than your accomplishments, 
shouldn’t we use this to our advantage? It seems 
the originator of the ALS Ice Bucket Challenge 
could have gotten way more publicity for his 
cause (and saved millions of buckets of water) just 
by, say, wearing a bra and some furry handcuffs. 

Well, it’s happening already. There’s a com- 
pany called SexyMandarin that sells Mandarin 
Chineseje^fning videos, where the lessons are 
taughfby scantily clad women. Talk about “whole 
[5rain learning”— now we can learn a language by 
integrating our left brain, right brain and the “lit- 
tle brain” between our legs. 

So, perhaps, Singaporean parents should stop 
spending so much money on tuition for their chil- 
dren. Instead, they should just pool some money 
together, hire a few sexy models and create video 
lesson plans. They wouldn’t even have to make 
their teens watch those videos— they only need 
to post them on YouTube, and their children will 
proactively find them on their own. 

And that’s how we can help Singaporean stu- 
dents achieve a healthy balance between work 
and play, it 


LIVE AT THE COMEDY STORE 

Louis CK lives and dies on stage. 

For his sixth hour-long stand-up special, Louis CK brings it back 
to where comedy was born and where it truly lives: the nightclub. 

Yes. The claustraphobic's nightmare of a room where the lush drink 
while listening to pun poetry, half thoughts, non-truths, hilariously 
wrong generalisations, and exaggerated prejudices. The Comedy 
Store, to be more specific, the only club in the US that never passed 
CK when he auditioned no matter how many times he went back, 
because after doing the same thing for nearly 30 years, the one thing 
that still makes it exciting for him is the chance he might bomb. To 
see whether he really screws up, you can purchase his set from his 
website {louisck.net) for only USDS. 


LOUIS CiC S 

Pi 


laughing at clips of men chasing beautiful “wom- 
en” at Orchard Towers. 
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THE PIXMA PRO Series I lAAAGES MADE TRUE TO REALITY 

Olivia shares her passion for food and cooking through her photography. Infusing expression into her work, the PIXMA PRO-1 0 
is her essential tool to ensure o seamless workflow. For Olivia, the 10-colour pigment inks ore the secret behind on explosion 
of colours, textures and shadows in her images, bringing reality into her prints, so real, they look good enough to be eaten. 


Olivia Sari-Goerlach 
Professional Photographer, Singapore 


Canon Singapore Pte. Ltd. 

For product enquiries: 6799 8888 (Mon-Fri: 8.30am - 5.30pm) www.canon.com.sg 


Bring your images to life with PIXMA PRO. 


I|l|i Singapore’s Best-Selling 
UJ ] Printer Brand 2003-2013 

Ul| Based on Consumer Retail 
— j Audit Reports in Units 


Canon 

Delighting You Always 


PIXMA PRO-10 

ForTrue-to-Life Realism certified 
For those who appreciate subtle colaur 
gradatian and awesame, long-lasting prints 







FIT, FAB, 40? 

Forty is the new 30... or something pithy like 
that, but how can you get the best out of 
your forties? 


I HAD LUNCH WITH a friend recently and we 
started talking about staying in shape. My friend 
is in his early forties and I'hnter my fifth decade 
on this earth in 2015. As we c^ght up on news, 
it became obvious that we share^similar fitness 
concerns. 

We had both been fairly active whe\^we were 
younger, and progressively moved away fi^m that 
lifestyle as we assumed more responsibiliti^— he 
with a young family and his work running A^’s 
premier mixed martial arts fight promotion, an^ 
me with random projects that make my regular^ 
workday last 14 hours. 

And at the risk of sounding like a crusty, old 
git, it’s been harder as I get older to maintain 
some semblance of fitness. I’ve never thought of 
myself as “old” per se, although entering one’s 
forties has a way of bringing home the harsh real- 
ity of the passing of time. 

I first started to feel the effects of age when I 
hit 30. Training sessions became harder to recov- 
er from, lapses in discipline in the form of poor 
diet and (too many) drinks came back to bite me 
harder than ever, and aches and pains that used to 
dissipate in a day became long-term friends. 

Thirty-five was even unkinder, as my clothes 
became mysteriously tighter overnight and the 
strange bloating around my mid-section never 
seemed to go away. I can only shudder at the 
thought of what 40 will bring. 

These travails left my friend and I feeling a 
little despondent. Was a burgeoning paunch and 
rising cholesterol all we had to look forward to in 
the next few decades? We decided then and there 
that we would take a stand and fight to be fit at 
40. How hard could it be, right? As you may have 
guessed, the answer was: pretty damn hard. 

My fellow fit-at-40 pledge-mate described 
how he signed up for a Masters track and field 
event in a bid to relive some of his glory years 
in athletics, only to wake up the next day hav- 
ing been introduced to aches in muscles that he 






We stay in shape too. 
(Oval is a shape, right?) 


didn’t know he had. 

For me, one of the key difficulties was facing 
the memories of some of the gruelling workouts 
I’d been subjected to in the past. When I retired, 
I had been relieved to know that some of the 
lung- searing, heart-busting sessions that were re- 
quired when I was a semi-serious athlete were a 
thing of the past. 

And now, they’ve returned with a vengeance 
in my bid to become fit again. Except I’m about 
10 years older, and the mental anguish of facing 
these demons seems harder than the physical ef- 
fort itself. But what doesn’t kill you makes you 
stronger, and my key motivation comes when I 
look to the future and imagine running after the 
children I hope to have someday. And, of course, 
a stronger body would be an asset when it comes 
to the daily grind. 

If only it wasn’t so painful. Now, where’s that 
Advil? ft 


MaHB / Sport by Nicholas Fang 


17 MINUTES A DAY 
TO SLOW YOUR 
AGEING PROCESS 

As you get older, your 
greatest enemies are 
stress and lower testos- 
terone. There are two 
simple things you can do 
every day to fight back. 



STAIRS: Run 'em. Get your 
heart rate up. Exercising your 
legs is one of the best ways 
to boost testosterone and get 
blood flowing to your penis, so 
it functions. It should frazzle 
you just enough that you'll 
look alive but not so much that 
your coworkers think you're 
having a heart attack. 



MEDITATE: Part of the pleasure 
of smoking is the physiological 
benefit provided by deep 
breathing. Think how much 
better it would be if you just 
took deep breaths of fresh air 
instead. Say a mantra. Relax 
every muscle— down to that 
sphincter clenched so tight it 
could turn coal into diamonds. 



SEX: Most Americans spend 
five to seven minutes on 
coitus. Be the overachiever. 
Sex relieves anxiety, improves 
sleep, and increases 
circulation. These could be 
just a few reasons why men 
who have sex at least twice a 
week may be 50 percent less 
likely to die early. 
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MaHB / Sex by Tina Wang 

THE ART OF 
(BAD) SEX 

I may not always get great sex, 
but I know what I like. 



IF YOU'RE LUCKY, you’ve been with someone 
who knew exactly what she was doing in the 
sack. A real maestro, an artist who commandeers 
you throughout the ever- changing yet rhythmic 
dance of your bodies, bringing you somewhere 
you hadn’t imagined you’d ever visit. In art-speak, 
you are the canvas upon which a violent stroke 
here and a gentle dab there produce a master- 
piece of pleasure. 

Artists like Picasso, Rembrandt and Manet 
were masters of their craft, as familiar to our ears 
as Valentino, Don Juan and Wilt Chamberlain. 
Their art has allowed us to transcend the mo- 
notony of daily life and makes us appreciate the 
beauty of the world. 

On the flipside, there are the Dawn Marie 
Jingagians of the world (her work is on display 
at Boston’s MOBA: Museum of Bad Art). Those 
would-be artists whose work receives universal 
condemnation for their futile attempts at eleva- 
tion are still, technically artists, just as bad lays 
are, technically, lovers. And since artists are clas- 
sified into movements or schools, so should lov- 
ers— for you’ll be surprised how many parallels 
can be drawn. 

Let’s start with the Classical lovers, who are 
very traditional. They kick things off with five 
minutes of kissing, five minutes of groping, and 
then straightaway assume the missionary posi- 
tion. While things may be enjoyable at first, they 
wear thin quickly. 

Renaissance lovers, on the other hand, are 
generally akin to middle-aged escapees of love- 
less relationships or marriages who are experi- 


THE RETURN OF 

vaginal euphemisms 

Perilous geographical feature 
that many have failed to 
navigate: 

e.g.. Cape of Good Hope, 
South Pole 

Ability to arouse + 
sporting ground: 

e.g., aphrodisiacal 
tennis court 

Name of Gene 
Simmons's yacht: 

e.g.. Palace of Pleasure 

Place where cabbage grows: 

e.g., cabbage field, cabbage 
garden, cabbage patch 

Reference to sinful womanly 
region shouted by the mother 
in Carrie: 

e.g., parts of shame, mark 
of the beast 

Dickensian street slang: 

e.g., hey-nonny-nonny, 
pillicock-hill, 
nick-in-the-notch 

Alias of Lord Voldemort: 

e.g., You-Know-What, 
Name-lt-Not 

Sister on Downton Abbey?: 

e.g.. Lady Jane 

Thing you should never, ever 
call a vagina during sex: 

e.g., yum-yum, where uncle's 
doodle goes, anything other 

than^^^H 


Source: the 1981 edition of 
Slang and Euphemism, by 
Richard A Spears 


encing a rebirth in virility. Sadly, it is often dis- 
covered that while the spirit is willing, the flesh 
is so out of practice that they exhibit all the skills 
of a novice. 

And what of Impressionist lovers? They are 
exactly as their moniker suggests: sex with them 
is like watching an impression of porn stars. They 
hope to recreate the limitless orgasms that hap- 
pen 20 seconds into any coupling between Big 
John and Mandi. When with an Impressionist, 
booty slapping and “oh, yeahs” abound. 

Often confused with the Impressionists are 
the Expressionists. They are differentiated only 
by the latter’s uttering a never-ending chat- 
ter throughout the coital process. The constant 
emoting of sound is so distracting that you can 
bet only one of you will ever get to 0-Town (hint: 
it ain’t you). 

The Neo-Classical lover is set apart from the 
Classical in one way only: with the revisionist, the 
woman is on top. Always. And lastly, the Grecian 
lover has his own, shall we say, “opening”. Al- 
though this is still illegal in Singapore, it remains 
the most popular style among our more flamboy- 
ant citizens. 

Call it the luck of the draw, but you never 
know how someone is going to be in bed until 
you get her there. We’re taught not to judge oth- 
ers, and to go with the flow. But if someone’s bad, 
they’re bad— there’s no way around it. If you want 
to avoid a critical slamming and be remembered 
as a great artist then, please, boys, don’t ignore the 
Klimt. FI vVe bet Gustav Klimt got made 
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The Travel Store 

Every journej^ begins here 
www.thetravelstore.com.sg 
Like Us Q /thetravelstore.com.sg 


Available (a) The Travel Store 

Suntec City Tower 5 • Plaza Singapura • nex • Jurong Point 

Also available @ Leading Departmental Stores 

Robinsons Raffles City • Robinsons Ochard • OG Albert 
OG Orchard Point • TANGS Orchard • TANGS Vivo 




WE HAVE 
OUR OWN 
SECRET 
HANDSHAKE! 


ESQUIRESINGAPORE.COM/THEESKYCLUB 


78 ESQUIRE MARCH 2015 


ESSENTIALS OF STYLE 



Everything's gotta fit 

How you can make sure, no matter your size. 


The skinny-suit/skinny-jean thing is over, thank God, and the baggy, loungy silhouettes we’ve seen 
on European runways have yet to materialise in the mainstream. A good fit, the kind that hugs the 
parts that need hugging and leaves the rest of you alone, is somewhere in between. But it’s one thing 
when you look like Mr Sample Size over here and a Ferragamo suit slips on like a second skin. How 
should the rest of us dress, and how should our clothes fit, when we don’t? 

Featuring Alexander Gilkes, the 34-year-old cofounder of online auctioneer PaddleS. For more on his 
company’s explosive growth and its expansion this month into vintage-watch sales, go to Esquire.com 

Two-button wool suit (SGD2,496*), cotton shirt (SGD380*) and silk tie (SGD190*) by Salvatore 
Ferragamo; leather shoes (SGD300*) by Coach. 


* Denotes translated prices 


ILLUSTRATION BY TYLER TEE. 
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UP A SIZE, 
DOWN A SIZE 



The fully updated guide to a good fit 

Your baggy suit is making you uncomfortabie, and your too-tight suit is 
making us uncomfortabie. Here's the middie ground. 



Down a size 

If the shoulder is too big, it'll 
hang and leave dents in the 
arm fabric. 



Up a size 

When you button up, there 
should be no tightness. If 
there is, lose the gut, try 
another size, or take it to 
a tailor. 



SHOULDERS: The seam of your shoulder should 
end where your shoulder ends, and any padding 
or rigid structure that adds so much as a milli- 
metre of unnecessary shape will throw the whole 
thing off balance. 

WAIST: The guys wearing pants that sit a few 
inches below a pronounced beer belly? They’re 
not fooling anyone— in fact, they’re only drawing 
attention to the extra pounds. The waist of your 
pants should always sit about two inches (or five 
centimetres) below your navel. 

SLEEVE: Make sure that there is nothing billowy 
about how the jacket frames your biceps— the best 


jackets today follow the natural contours of your 
upper arm, but if you’ve got chicken wings, a tai- 
lor can most probably take in the fabric (or hit the 
gym). The sleeves should stop where the arm ends 
and the thumb begins. 

LEGS: Slightly roomier in the thigh and slightly 
tapered below the knee. 

JACKET LENGTH: Your jacket should stop at 
your knuckles or around the bottom of your zipper. 

TROUSER LENGTH: Are those your ankles we 
see? No? Good. 


I. Cotton shirt (SGD330*) by Billy Reid Heirloom. 2 . Silk tie (SGD168*) by Billy Reid Heirloom. 3 . Virgin-wool suit (SGD1,878*) by 
Billy Reid. 4 . Leather wing tips (SGD532*) by Billy Reid. 


Down a size 

You should be able to slip 
a flat hand between your 
stomach and your coat— not 
a small child. 



Up a size 

If the shoulder is too short, 
the sleeve will ripple and 
your shoulder muscle will 
bulge— not in a good way. 
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The almighty return of the 
all-American chino 

How to embrace your size through proper fit. 

Words by Joshua David Stein 


Pleated trousers 

by Michael Kors. 


STARE AT A PAIR OF CHINOS* long enough 
and a story will begin to emerge. Put a pair on and 
into the slipstream of history one goes. In a photo- 
graph taken of my father’s father, my Papa Frank- 
dated 1944, when he was working as a research 
physicist on the Manhattan Project— he smiles 
with his arm around a young secretary, later my 
Grandma Ellie, under an old American elm at a bo- 
tanical garden. He wears a plain white T-shirt and 
a pair of standard Army-issue khaki chinos. There 
are no pleats, there is no billowing: just cotton- 
twill fabric in a straight-leg silhouette. He was still 
young, and America was still refulgent. He served 
in what Studs Terkel called the “Good War,” along 
with so many grandfathers of men my age. And 
when they came out the other side, the GIs and the 
pants that constituted the Class C Army field uni- 
form marched the entire country forward to a pe- 
riod of prosperity hitherto unknown. Onward Chi- 
no Soldier. 


Cut to his son, my father. Early memories are 
from the point of view of a short eight-year- old 
trailing him like a puppy as he left for work. It’s 
all hashes of double pleats on khaki chinos, a beep- 
er on a woven belt, the growl of the garage door 
opening, and the overweening smell of Obses- 
sion for Men (top notes of bergamot, low notes 
of longing). For men who came of age in the ’80s 
and ’90s, there’s no romance or optimism about 
chinos— they were the billowing sails our fathers 
wore to work at desks. How, in the course of a gen- 
eration, did the preferred wear of my Papa Frank 
(and chino fan Albert Einstein), as well as that of 
iconoclasts like Steve McQueen and James Dean, 
Bowles in Marrakech, Isherwood in Berlin, Wil- 
liam Holden in Picnic, and Bobby Kennedy in Hy- 
annis Port, become the unofficial uniform of the of- 
fice cubicle? And how did chinos come to recap- 
ture their mojo these past few years? 

It all sort of begins and sort of ends with Dock- 
ers, the 30-year-old slacks juggernaut that sells 
seven million pairs of chinos worldwide every 
year. In 1992, when Dockers’ parent company, Levi 
Strauss & Co, sent 25,000 human-resources man- 
agers a style guide— filled with models with un- 
wieldy phones wearing chinos and sporting LA 
Law haircuts— a sand-coloured pants storm swept 
through the workplaces of America. The guide 
contained sagacious advice, like “Try wearing a 
button-down shirt with khakis and loafers,” and 
“Trendy or ‘high-fashion’ clothing may commu- 
nicate a whimsical or pretentious attitude that is 
not suitable for many offices.” And thusly were the 
workplaces of America enveloped in a barren dust 
cloud of beige. 

Dockers, Brooks Brothers, Gap— the unofficial 
clothiers of corporate America— all introduced 
full pants with double pleats as an antidote to 
suit-wearing conformity. They became the ill-fit- 
ting pillar of “business casual,” the real tragedy of 
which wasn’t the death of the suit but rather the 
appropriation and eventual gutting of all the chi- 
no stood for. Once the pant of adventure and op- 
portunity, by the mid-’90s “Chinos became a capit- 
ulation,” according to Doug Conklyn, the head of 
global design for Dockers. 

“Chinos had become a punchline,” says Mi- 
chael Bastian, who was the men’s fashion direc- 
tor of Bergdorf Goodman before starting his own 
menswear line in 2006 with one express goal: to 
create the perfect pair of chinos. “What everyone 
had forgotten was that the chino is a really cool 
pant that can go with everything.” And so began 
his task of rehabilitation: he introduced button-fly 
and skinny-but-not-too- skinny fits. The rise was 
low but not silly low. There were no pleats. The 
world took notice. 

In 2007, Andy Dunn, then a student at Stan- 
ford, cofounded Bonobos, a company devoted to 
selling extremely well-fitting pants online. (Yes, 
the Bay Area is the unlikely mecca of chinos. Once 
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the fruit capital of America, the climate there— 
high in the day and dropping precipitously af- 
ter sunset— matches that of the Pacific Theatre, 
where chinos were first widely adopted by the US 
military.) Though Bonobos started in corduroy— 
a 21 wale— it was its washed chinos that took off. 
“Most American-made chinos,” said Dunn in the 
company’s New York headquarters, “are boxy and 
ill-fitting, and we knew we could change that.” 
Bonobos introduced a curved waistband, which is 
to traditional waistbands what curved space-time 
is to regular space-time: a quantum step forward. 
Like other chino cartels, Bonobos offers a range of 
fits, from full, straight legs to slim, tapered cuts. 
(With four fits in 37 styles and 20 colours, Bono- 
bos offers 2,900 potential combinations.) 

A few years later. Dockers wised up, too, recog- 
nising that its chinos, once intended to break the 
mould of suit-wearing conformity, had become 
the mould worth breaking. “By the late aughts, we 
had become the very thing we had sought to de- 
stroy,” admits Conklyn, who grew up wearing his 
father’s Army chinos. In 2011, Dockers introduced 
its Alpha fit, a slim, low-rise rugged chino. “It was,” 
Conklyn claims, “a game changer. All of a sud- 
den, khakis became an affirmation.” And the Alpha 
helped reposition Dockers as the chino of choice 
at the Pitti Uomo and Magic trade shows, ground 
zero for cool hunters. 

The past few years have been wild ones for the 
chino, and today’s market is huge and its breadth 
massive. But at the same time, the chino chorus is 
beginning its antistrophe again: at the avant-garde 
end, fits are once again growing full. Designers 
from Burberry Prorsum to Brunello Cucinelli to 
Unis have started sneaking back a single pleat. The 
most fashion-forward of Dockers’ lines features a 
slightly baggier fit and a single pleat. “It’s sold in 
Europe,” says Conklyn. Soon the same chinos will 
be worn by old- school, fashion- averse fathers and 
forward-looking sons alike. One will be normal, 
the other normcore. We are lapping ourselves. 

Today’s chino is yesterday’s chino, which is to- 
morrow’s chino, too, just as today’s fathers are yes- 
terday’s sons and today’s sons, tomorrow’s fathers. 
We don’t tend to see it like that, because it’s a pain- 
ful reminder of time passing and because noth- 
ing looks like it’s moving when it moves with you. 
But from even the slightest remove, what seems so 
contemporary and relevant— be it a slim fit, a fiat 
front, our own certainty of how good we look— is 
just a moment in the pendular swing of time and 
trend. Someday, my sons will roll their eyes at my 
slim-fit, fiat-front burnt-umber chinos. “Dad and 
his moose knuckle,” they’ll laugh. And I’ll be like, 
“What?” and they’ll be like, “Nothing, Dad.” And 
that moment is coming sooner than I think. Ff 

*A note about terminology: khaki will be used to refer to the 
sandy-tan colour many chinos are, while chinos will refer to 
a pair of cotton twill pants that are often, though not always, 
in said khaki colour. 




"Everyone had 
forgotten that chinos 
are cool pants that 
go with everything." 


Twin poles of chino cool: 
Dean, '55; Einstein, '40. 
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The Tragicomic 

A fixture of the iowbrow scene, Luke Chueh taiks about drug use, 
advertising and coping with the iight and the dark. 

Words by Wayne Cheong 


THERE'S A DISCIPLINE in advertising called 
the 2.3 Second Rule, which states that when a pas- 
sive audience peruse a magazine, an ad has to at- 
tract their attention. Luke Chueh [pronounced 
''chu’’], who worked briefly in advertising, brings 
that idea to his work. “My paintings are quick 
reads,” he says. 

His subject matter is usually an anthropomor- 
phic animal. But what grabs you is the macabre— 
the blood crusting around a bear’s eye sockets; an 
elephant cleaving off its trunk; a rabbit snipping off 
its ears. “It is stark, minimal imagery. You can get 
the narrative pretty quickly,” Chueh reiterates. 

This is Chueh’s 2.3-ish-second narrative: born 
in Philadelphia, raised in Fresno, California, like 
most artists, he’s been drawing since he was a 
child but adulthood offered its dose of reality. “The 
chances of actually landing a career in studio arts 
or being a fine artist was slim to none— so I pur- 
sued graphic design as a career,” Chueh recalls. 

He worked for the Ernie Ball Company; moved 
to LA in 2003; found his footing by contributing to 
the underground art show Cannibal Flower; and 
became a familiar face in the lowbrow art scene. 



That led to solo gallery showings, creating the al- 
bum art for Fall Out Boy’s Folie a Deux and vinyl 
toys based on his paintings. 

Oh, and he also did a lot of drugs. 

He’s clean now. Four years since he quit, and 
Chueh hammers down the notion of any associa- 
tion between drugs and creativity. “A lot of people 
thought I got high because it freed my mind— 
it’s nothing like that,” Chueh stresses. “I never 
thought that my addiction was my muse. In fact, it 
hampered me from trying other things. I’ve been a 
full-time artist for 11 years, but was an addict for 12, 
which means I started way before. The only way 
my addiction helped was that I was able to see how 
low my sense of self-worth can plummet.” 

Chueh’s art embodies the contrast between 
dark and light. “Most of us grew up with and seek 
solace in plush animals that generally exist in a 
wonderful, magical world of rainbows and jelly- 
beans,” Chueh says. “But my characters live in a 
human world of addiction, relationships and de- 
pression... I like to illustrate the ‘Life sucks’ motif.” 

Evolution is crucial to living and that applies to 
Chueh’s art as well. He flipped his formula, casting 
dark characters in light-hearted situations. “That’s 
real to me because I’m a recovering addict,” Chueh 
observes. “Most people dealing with addiction, or 
are in the middle of one, feel that they are anything 
but human. They see themselves as monsters.” 

Across cultures, monsters are often avatars 
of the worst of the human condition. Like how 
Dr Jekyll and Mr Hyde is a metaphor of good and 
evil. That’s why Chueh found affinity with the 
character Boba Fett from Star Wars. “He’s a bad 
mother^^B,” he says of the bounty hunter, “but 
here he is, kicking back and enjoying a refresh- 
ing beverage (boba tea) the same way most people 
do. Sometimes, you want something nice. Why 
shouldn’t monsters or bounty hunters want some- 
thing nice too?” 

Chueh’s painting of Boba sipping boba tea also 
led to a physical rendition in the form of a collect- 
ible figure that he recently launched with local toy 
production company and art gallery, FLABSLAB. 
It was snapped up but a second edition will be 
making an appearance soon. 

Ask if he thinks he has won his personal war on 
drugs and he responds that it’s not an issue of win- 
ning or losing. “Everybody teeter-totters between 
the two sides. We have dark days; we have light 
days. It’s part of the human experience,” he muses. 
“The pendulum swings both ways.” 

Once enisled in the dark, Chueh has stepped 
into the light, doing what he loves and more. The 
drug-addled years are footnotes, mere matters-of- 
facts. It happened. It sucked. Let’s move on. 

Chueh admits to one vice though: smoking. “It’s 
not good,” he acknowledges sheepishly, “but it’s 
the lesser of several evils, right?” 

And so the pendulum continues its swing, it 
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WHAT I'VE LEARNED 


Interviewed by 
Wayne Cheong 


Photographed by 
Ronald Leong 


Jacques Villegle 


Artist, 89 


The term “grandfather of street art” is inaccurate. It should be the “father of street art”. The first street artist began in 1972, so there’s 
not much difference in years to justify the title “grandfather”. But for the next generation, yes, I’m the “grandfather of street art”. 

I've no regrets. 

This is my first time in Singapore. I hail from Brittany [in France] and it is famous for its seafaring folk. Rumour has it that the town was 
once home to the pirate queen, Jeanne de Clisson, who was known as the Lioness of Brittany. She fought with the English and went on 
to conquer India, Brazil and America. I feel like her, coming to Singapore and conquering this place for myself. 

During my childhood in Nazi-occupied Brittany, I had no information about art. Nothing from books or radio... nothing. In fact, there 
was a clampdown on all cultural information. It was like the Dark Ages. 

In 1926, 1 found a book in the library. It was Uhu Roi by Alfred Jarry. The play was actually conceived by students and Jarry took these 
texts, stitched them together and presented it as Ubu Roi in a big Parisian theatre. Ubu Roi inspired the surrealist movement and it was 
the first time that I was exposed to absurdism. This was the realisation of a world beyond Brittany. 

There's a difference between America and Europe. In France, artists need time to be recognised. It’s the real power of culture. I’m rec- 
ognised and well known in my country, but I do not have the power to impose my art on America. 

I wasn't learning much from the Ecole des Beaux-Arts in Rennes because the director was someone who only knew 19^^ century art. 
Only the classics were taught— nothing from the beginning of the 20^^ century. I stopped studying soon after that realisation. 

In architecture, the rules of geometry and structure fascinate me. Proportion is important to me. From Grecian times to the Renais- 
sance, the rules were there for you to build upon. It is this sense of proportion that is important in my choice of paintings. 
Sometimes, a painting can be very personal. Artists have their own sensibilities. I wanted to collect expressions from the street. But 
that is the sensibility of the street, not my own. 

[Raymond] Hains and I used to go around tearing down posters— our joint affiches lacerees (torn posters). But soon after, I did it just 
by myself. 

We didn't know that what we were doing was considered nouveau realisme (new realism). There was no name for it at the time. It took 
Pierre Restany to educate us about the philosophy of the movement and write the manifesto. 

My work isn’t so much political; it’s social. It has to do with society and its concept of anonymity. 

Before, the poster had no value but now, it has become a work of art. It has value. So if anyone wants to appropriate my art, it’d be like 
putting other colours on someone else’s painting. 

The posters I take have a collective sensibility that is eternal and this eternity is seen in my work. It’s not the element; it’s the eternity of art. 
What's important is the speed. Trouble finds you if don’t remove the posters fast enough. 

When removing posters, I usually used my hands and some elbow grease. Sometimes, I used a knife. Italian posters were huge— like 
about four-metres high. It was very physical. There was only one moment when I had to give up on a poster because it was too heavy 
to tear off. 

I like the concept of the magic square [where the numbers in each row, column, main and secondary diagonals all add up to the same 
number]. You can see it [4x4 magic square] in [Albrecht] Durer’s Melencolia [I]. 

Diirer was friendly with mathematicians of his time and in his mind, ever34hing needed to be precise. It was a rule for him, you see. It’s 
that sort of focus that I carry with me when I find my poster. It’s not casual, nor is it random. 

During the mid-’90s in Paris, posters became harder to remove, so I had to travel out of the province, looking for posters that would 
strike me and be easy to take away. 

These days, even when I see an interesting poster, there is no temptation to remove it. I’m too old. It’s too tiring. So I’ve stopped. Also, 
there are no more posters in France nowadays. It’s different now: they are trapped behind glass panels. 

In 2006, a museum organised a retrospective to celebrate my 80^^ birthday. To promote the exhibition, it put up posters in public spaces 
and invited people to rip them. The torn posters were collected and everybody who participated in the performance got to take one home. 
Art is for the creation of new beauties. To show you something not seen before in new and exciting ways, to focus your attention on 
something you didn’t know is important. It’s the freedom to create something, a little madness to transform those things. 

Oh? The hat? I wear it all the time because I get cold easily, it 
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WHAT I'VE LEARNED 


Interviewed by 
Laura Eva Wong 


Photographed by 
Ronald Leong 


Jeremy Monteiro 


Pianist/Composer, 54, Singapore 


The environment is the main reason why anything happens in anyone’s life. 

I was very lucky to have not only benefited from the influence of my parents and my piano teachers, but also made many musician 
friends in school. One of them lived right beside our school and he had a full setup of musical instruments; so instead of running home 
to do my homework, I’d go there to jam for two to three hours before heading home, obviously giving some excuse when I got there. 
The trouble with many music teachers is they only know how to talk. So when I teach, it’s the same thing. Whatever you’re teaching, 
you have to be hands-on as well— if not, it’ll just be words to the student. 

When we moved to Kota Kinabalu in Sabah, my parents found a [piano] teacher for me. He was fantastic; he really fired up my inter- 
est and my passion, and the reason he did, was because he could demonstrate everything that he taught. 

I have many philosophies. Live and let live is one of my favourites. Just let people be, as long as they’re not dangerous. We can be pas- 
sive, but we also have to know how to be aggressive; otherwise, people will walk all over you. 

There's a balance: when to be passive, which is most of the time, and when to switch on a strong defence when you need to. 

I used to say there are two kinds of music— good music and bad music— but that’s actually a little prideful. To me, there are two kinds 
of music now: music I understand and music that I don’t. 

I don't understand EDM. 

I once performed at a school concert and my parents were so proud because they could Anally watch me play after all those piano les- 
sons. But what they didn’t know was that I wasn’t going to play the piano; I was going to play the drums. I remember walking onstage 
and my parents were beaming, and then they saw me walk past the piano and towards the drums. I could see their faces going, huh? 
For many years, I regretted not being able to go to Berklee to study music, but I stopped feeling that way 15 years ago. Given the chance, 
I think I would’ve enjoyed the experience. 

If I were a surgeon, I would probably cut a liver halfway and go, eh, eh! Which one, ah? 

When I first went to the Esplanade, I was petrified. But now, it is an old friend that’s no longer frightening to me. 

The key to a successful life is finding a balance between motion and stillness. 

Part of enjoying art is being still for a while and just letting yourself be absorbed by the piece of art or the music in a club. 

We live in a world where everyone is always so distracted. Many people don’t like going into an environment where they have to be un- 
distracted and calm, drinking a glass of wine, chilling out, getting into the music, enjoying the art. 

If the Esplanade [concert halls] weren’t equipped to cut off data, everyone would still be on their phones. 

The most special moments can happen in a half-empty club where only one-third of the audience is present. But there’s this pin-drop 
silence because they’re completely into what you’re doing. So, you form this vortex of energy and, when that happens, there’s this strong 
feeling, an even higher experience on a personal level than playing on the main stage. 

One of the things that I do before I get too angry at people is I remember that, if you live long enough, whatever this person is doing to 
you, you probably did the same to somebody else before. The moment anything like that happens, I think back to when I was 16 or 22, 
an arrogant dip doing the exact same thing. So now that it’s 25 years later and this person is doing it to me, I can get upset, of course; 
but I have to control myself because I’ve been there, right? 

Songs have come out of sadness. I remember I once found myself walking through the streets of Paris after going through a traumatic 
event. It started to drizzle, and I felt very depressed and my clothes were drenched. I sat on a park bench and a song idea came, which 
ended up being my song, “Alone in Paris”. 

The best advice that I was ever given? “If you don’t ask, you don’t get.” After performing a show at the old Westin [Hotel], my band and 
I saw this Filipino dance band at the coffeehouse tucking into the buffet. I knew the F&B director, so I asked, “Why do they get to have 
the buffet and the rest of us don’t?” He just looked at me and said, you don’t ask, you don’t get 
So I learnt— just ask. The most anyone can say is no. 

The thing that keeps music interesting is you never stop learning; you never arrive. No matter how good you are, how famous you be- 
come, how much money you make, you can never say you know everything. There’s no such thing, it 
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GROWING UNDERGROUND 


Words by Steve Lawler 


THAT TIRED, WORN TROPE MIGHT SAY, art 

is in the eye of the beholder”, but we can all agree 
that the art and design scene in Singapore is in 
the beginning stages of bloom. Unfortunately, the 
pieces that are being promoted in the mainstream 
art world are quite detached from the work hap- 
pening on the ground— that of the grassroots 
artists. When the international jet setters are in 
town, the focus is usually on famous artists and 


art buying for investors who will lock it away and 
never look at it. 

This isn’t anything new; this is just the glossy 
version of the local art scene— something appeal- 
ing to the glamorous side of Singapore. However, 
there is a vibrant underground scene emerging 
here, and it is being driven by artists, whose goal 
is not to make art to please collectors or galler- 
ies, but for themselves. Most of the international 
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collectors and galleries have no idea who is doing 
what in terms of local art and design, even though 
there are thousands of artists here. (In an act of 
transparency, I would like to let it be known that 
many are personal friends.) 

As mentioned before, they are not motivated by 
fame and fortune, but recognition by their peers. 
The credibility derived from an original creation 
or just the yen to create— that is worth more than 
its weight in gold. You only have to look at graffiti 
to realise that there is a need to make art without 
a price tag. Some of the most influential street art- 
ists remain steadfastly in the shadows. 

The great public perception that art is for the 
elite looms ever still, that art is only meant for the 
intellectuals with plenty of time on their hands 
and coffers far filled than their common sense. 
Art is an important cog of any society, and it takes 
time to develop. Interlinked with other aspects 
of culture, such as music, film, theatre and litera- 
ture, the most exciting aspect is the emergence of 
a chimeric medium— street culture, sneaker cul- 
ture and toy art. Like Hong Kong, Singapore has 
an obsession with the cataloguing of pop culture, 
from collecting toys and comic books to com- 
puter games. This new brand of street culture is 
fostering a new batch of artists, who are working 
independently and collaboratively to reflect their 
worlds through the medium of graphics, illustra- 
tion and photography. 

Creating art to sell is a non-starter. It makes 
you begin the process on the wrong foot. The key 
to producing art is making something that inter- 
ests you. Just work hard at finding your own vi- 
sual language and, after that, if it is good, it’ll reap 
the appreciation of your public. As creator, you’re 
also your own critic. Avoid the cliches. Stray from 
the tired, old roads that have been trodden before. 
Avoid trends and fads. 

Artists need the basic necessities— shelter, 
food and water— but encouragement should be 
part of the diet too. They can only learn and im- 
prove with feedback and experience. Most artists 
whom I know in Singapore work full-time in ad- 
vertising or TV production and are rarely given 
time off to practise their craft— unless they have 
some kind of support system to eke out a living as 
an artist here. But lots of opportunities are emerg- 


ing from the growth of the music scene: the more 
bands and gigs there are, the greater the demand 
for experimental visuals, posters, projections, 
packaging and so on. 

In recent years, restaurants and pubs have 
been a surprisingly useful platform for artists. 
With the onset of stiff competition within the 
F&B industry, owners are turning to artists to give 
their premises a unique stamp, that special voo- 
doo to enliven the place, to generate buzz. 

Artists are quite happy to “get up” on the big 
walls; that’s what they crave. No thanks to the 
strict graffiti laws here, endorsed walls look like 
a very appealing option, especially for younger 
artists who just want their work to be seen. It is 
next to impossible for artists to have a year or two 
where they can get in decent studio time or even 
access to a studio to develop their personal visual 
language. 

We see hundreds of portfolios that have ended 
up in a gallery and/or magazine; there is a great 
pool of talent that people should be aware of. 
People like Sidd Wills, a young illustrator with a 
grotesque style who mixes illustrations with pho- 
tography to surprising results. Another new art- 
ist is Dawn Ang, who is one of the most skilled 
illustrators I’ve seen. She creates massive surreal 
landscapes using just graphite and charcoal. I 
could go on and on, as the list is long, but other 
names to watch out for are Chris Chai, Dan Wong, 
Kittozutto, Esther Gob, Brandon Tay and Qimmy 
Shimmy. 

But how can you help to develop the local art 
scene? There are a number of things that you can 
do. Obviously, you can buy their artwork. Share 
information online and talk about what you like or 
dislike. Tell your friends when you see something 
great. Find and follow street bloggers just to get a 
feel of the industry. You can offer a disused space, 
industrial unit or garage to an artist, who will be 
glad to come and create. Attend exhibitions, be 
open to new ideas, allow yourself to relax and be 
mesmerised. Let your imagination roam. 

Singapore’s art scene is still in its infancy. 
Growth will be challenging; patience and hard 
work are warranted, but to see the art industry 
take its first tentative steps on a path towards 
something worthwhile... that’s a sight to behold, fi 


Clockwise from 
top-left: Artwork by Kit- 
tozutto, Siddwills, Dawn 
Ang and Kristal Melson. 



ESQUIRE MARCH 2015 89 



Words by Lestari Hairul 
Photographs by Chuck Reyes 
Styling by Aaron Kok 


God damn, that face! 

Wherein we attempt to peel back the layers of Godfrey Gao. 


Goddy God is sick. Correction — DJ Goddy God is sick. Not because he apparent- 
ly spins old school hip-hop for private parties and can name the greats easily, 
purporting to school the young'uns on what ODB and 2Pac sound like. Or that he 
hosts summer basketball camps, called Pinnacle Basketball, for kids in China to be 
coached and motivated by NBA players. Nay, it's a cold he has come down with now, 
coughing and sniffling a little. Blame it all on the basketball Gao has been playing 
outdoors in Taiwan. It's been several weeks of chilled-out downtime for the multi- 
hyphenated man, before his gruelling schedule puts him back on track. Starting 
with this interview and shoot. 
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It was my first time cast- 
ing for a big picture iike 
this. So if I got it, that 
wouid be reaiiy awe- 
some, and if I didn't, I 
couid move on. Because 
I'm already doing a iot of 
stuff in Asia. 


(ihe hair and make-up team) already had a go at him, looking only slightly 

under the weather but otherwise ready for pictures. And thankfully, they held 
back on this one, not a single bit of the teenage girl rave make-up of the char- 
acter he played in Mortal Instruments: City of Bones, his first foray into Holly- 
wood. Though clad in the garb of the everyman, the eye is nevertheless drawn 
to his chiselled, classically handsome features and perfectly grown whiskers 
that few Asian men can pull off, much less attempt to cultivate. 

Gao is a little distracting, to be honest— concentrating on his words and for- 
mulating follow-up questions take a bit of effort when he is just a seat away 
from me. And locking out the crew briefly from the veranda only magnifies 
the awe. So it’s actually a relief that he seems shy, looking away or down at his 
hands mostly and only occasionally looking up. Whether due to his illness or 
his general disposition, he is rather subdued and unfailingly polite even with 
regards to the cheesy flop of a film. 

‘Tt was my first time casting for a big picture like this. So if I got it, that 
would be really awesome, and if I didn’t, I could move on. Because I’m already 
doing a lot of stuff in Asia,” Gao says after explaining the process of getting the 
role of sexually fluid warlock Magnus Bane. Perhaps, he is simply bored of the 
run-of-the-mill roles he’s been playing in Asia, but he comes across as genu- 
inely grateful for the experience. ‘Tt was something brand new for me, and 
when I got the role, I thought, ‘This is something cool, something different’. I 
really wanted to prepare myself for it, as I didn’t really know how to because 
this character is a fictional one from a novel that everyone really enjoys read- 
ing,” he enthuses. 

To be typecast as the Western-educated Asian man who falls in love with 
a girl back home must get stale after a while, and eager to flex his acting mus- 
cles, Gao has been venturing beyond the realm of typical rom-coms. Upon my 
asking about his current project, he gets boyishly excited, grinning away at the 
thought of riding horses and going to war. 

ESQ: What are you working on at the moment? 

GODFREY GAO: I’m going to shoot an ancient warrior film in China— another 
first time for me. I’ll be riding a horse like a warrior and killing people with my 
spear. I’ve been taking horseback-riding lessons just to try to get my balance 
and momentum right on the horse, so I’ve been working on that for the past 
few weeks. 


ESQ: Do you get to pick your roles or do you just kind of take what falls in your 
lap? 

GG: Well, I’m always looking for a brand new thing for me. So this role came up 
with my agency and they wanted somebody who is tall and handsome and can 
move, and they felt my presence fits the character perfectly. The character is 
very intense, probably the best warrior fighter back in the day and he ruled all 
the emperors. It’s something different and I’ve always wanted to shoot some- 
thing that’s ancient and back in the day, so that’s why I’m growing my beard. 

^Hiscandourisdisarming.) I30 real— there’s little doubt that his first Holly- 
wood role was perfect for him because his good looks stood out from the mess 
of a box-office failure that eventually scuppered any hopes of a film franchise 
akin to The Twilight Saga and The Hunger Games. And certainly not forgetting 
the Taiwanese vehicles he’s been in. But he takes them all with comfortable 
self-awareness, and I suppose one would naturally, when one has a face that 
rakes in the big bucks. 

ESQ: When did you start using SK-H? Was it purely due to an endorsement 
deal or did you actually use it because you thought their products are good? 
GG: I started using the women’s products because I’ve been a friend of SK-H 
in Taiwan for a long time. You know, it was just reverse marketing— I was the 
special guest for SK-H Women in Taiwan and they wanted a male guest to 
attract all the girls to come and see their products. That was the reason and I 
had a lot of fun. I started using them on my hand, and then I tried them on my 
face. But back then, I didn’t realise how good of a product it was. I’ve always 
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wondered why they didn’t have SK-II for men. So, after a couple more years, 
I went to China, and then they launched SK-II Men. They were looking for a 
spokesperson, an ambassador, so they asked me if I wanted to do it. 

ESQ: Since you’re the ambassador, do you go all “hey dude, your mug’s really 
crusty; you should really check out this cleanser”. Do you do that with your 
friends? 

GG: [laughs] I wouldn’t push them, but without me pushing them, they ac- 
tually come to me automatically because they know I’m the face for SK-II 
Men. They’re like, “Does that stuff really work?” I’m like, “Yeah, why don’t 
you try it?” I’m not really a pushy guy, but if they are interested in trying or 
even considering changing their grooming products, I’d suggest SK-II Men. I 
have given them samples, just to try, and they all loved it. It’s simple and there 
aren’t too many products because a lot of men are like, “Oh, why do I have to 
use this and not use that? Why can’t they just be all-in-one?” You know, guys 
are just lazy. But if they actually get into grooming and know which product is 
for them, they end up loving it. I have a lot of friends who’ve given me a lot of 
positive feedback. 

(ihe man is warmed up) appears less reserved than he did before. But his 
handlers choose to materialise now, finding the other exit from the one I’d 
closed off, and signal that the shoot is about to start. He needs a little rest be- 
fore wardrobe, with hot food and a drink, and I attempt to squeeze in a few 
more questions. 
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Ever since I did 
the Louis Vuitton 
campaign back in 
2011, there have 
been a iot more 
Asian faces in 
runway shows, 
campaigns and 
skincare advertis- 
ing. Movie-wise, 
they're moving 
more towards 
Asian faces as 
weii, because they 
want the 
Asian market. 


ESQ: Is it really difficult for you to break into Hollywood as an Asian guy? 

GG: Well, the bottom line is, it’s tough being Asian and being in Hollywood. 
But, as you can see, we’re making progress in many things, even the fashion 
industry 

ESQ: Have you been getting a lot of Hollywood offers? 

GG: Yes, there are a couple of good projects that are underway for 2015 and I 
just want to figure out which is the best for me. Being a star in Asia and just 
coming up in Hollywood should play off each other well. It would benefit me 
either way. There are a couple of roles that I need to consider and also just to 
play around with, as well as a couple of cool projects in the pipeline that I’m 
sure I will lock down eventually. 

ESQ: Are there any roles you absolutely refuse to do? 

GG: Not really, I’m really open. I’ve actually auditioned for another bisexual, 
kinda transgender character. He’s confused as to whether he is straight or gay. 
They thought I did pretty well. I don’t know if they wanted to cast me as one 
of those guys who can play a bisexual guy, but it was fun casting for that and 
just playing around with what I could do. Apart from that, there are a lot of 
English-speaking projects that are looking for a male lead that is Asian. I think 
there will be a lot of changes in the industry this year, and hopefully, I can be a 
male lead in a Hollywood film. 

ESQ: But what about roles that are stereotypically Asian and leaning towards 
stereotypes? 

GG: I would probably avoid those roles. It goes without saying Asians in Amer- 
ica and Hollywood were pretty much non-existent up until a couple of years 
ago. But having a male or a female lead that is Asian in a TV or a movie is 
getting closer and closer. A lot of gifted actors and actresses are coming up, 
so the talent is there. I just have to find the right projects and get the timing 
right. There are fewer Asian stereotypical movies, so I’m happy for that. Asians 
aren’t just small and geeky. They’re actually beautiful and handsome— pretty 
much your lifelong friends that you grew up with. 

(hg certainly isn't small and geeky.] pjg towers over everyone, prompting the 
almost half-his-size photographer to remark that he’ll need to stand on a chair 
to shoot him. My first 30 minutes with him are up and I’m shooed away. Just 
as he’s being ushered off for refreshments and to change, my editor steps in 
and offers him a packet of Vitamin C. She keeps a stash handy for situations 
like this, and Gao graciously accepts, looking somewhat worn out. There is a 
hubbub later when it turns out that a pair of trousers simply doesn’t fit him. 
Another one to blow stereotypes out of the water. 

I am in the lobby of the Crowne Plaza Hotel, idling before the next inter- 
view. A middle-aged woman sitting opposite me is talking excitedly on the 
phone. “He’s here! I’m sure he’s coming! I’ll call you when he appears!” She 
looks away when she sees me observing her. Eventually, she gets up and out, 
and starts pacing the vehicle waiting area in front of the hotel. 

“Auntie fans. They can get quite crazy. They’ve been calling the hotel non- 
stop wanting to talk to him.” 

Security is tight, hotel staff are tight-lipped, and Gao and his entourage are 
flanked by bodyguards. Everyone is speaking in Chinese, except for my con- 
tacts, and after a bit of a delay, as he recovers from the previous engagement 
he had after the shoot, and giving fans the slip, we resume our interview. He is 
noticeably relaxed now, dressed in a suit, while the hair and make-up team are 
on standby. There will be video interviews after mine. 

I ask if he feels any pressure as a style icon and he laughs as he replies in the 
affirmative. The front that has to be put up at every appearance is helped along 
by an excellent stylist. “I trust the stylist. I only have to worry about whether 
the clothes fit me or not, because I can’t even wear a lot of them,” Gao says. 
With all the effort put into maintaining an attractive appearance, it’s hearten- 
ing then when he explains that he’s essentially a regular dude when it comes 
to casualwear— he just bulk purchases what fits well in the style that he likes. 
We can roll with that. 


SILK SHIRT BY LOUIS VUITTON; COTTON TROUSERS BY TOD'S. 
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It was very tough 
for me when we first 
moved to Taiwan. I 
didn't reaiiy under- 
stand Asian cuiture as 
much, because I was 
brought up in Canada 
and my parents are 
very Western. 


ESQ: Have you ever reached a point where you question your own longevity in 
this business? 

GG: No, because guys still have roles after we reach a certain age. When you 
reach 40, like George Clooney, you can act like that or be an uncle, you know. 
There are a lot more things for guys, as we get older. Our personality changes 
as well, so I can see myself in this industry for quite a while. 

ESQ: Are there any actors whom you admire and look up to? 

GG: I really do enjoy Matthew McConaughey’s work, especially what he did 
for Dallas Buyers Club. He lost so much weight, just like Christian Bale and 
Leonardo DiCaprio did as well. All those guys are just terrific. They take act- 
ing seriously and strive for excellence by attempting to look the part, play the 
part and actually believe in what they’re doing. This is something that’s rare to 
find and rare to see, and I find them very ambitious about what they do. So I’m 
trying to follow their footsteps; hopefully, I can get a couple of roles like that 
that would just mark my acting as well. 


ESQ: Well, in that regards, what about the assertion that you’re just doing hua 
ping roles? 

GG: [without skipping a beat] Yeah. I can’t blame them. I’m tall, I’m handsome, 
I look the part, so I will always get these roles that are practically the same. 
But it’s fun. I have no negativity about roles that are just the pretty boy or some 
girl’s dream man or whatever. After going through many projects like those, 
obviously, you want to find something that’s different, and that’s what I’m try- 
ing to do now. A lot of good character pieces that I’ve been casting for in Hol- 
lywood are real different as well. 


ESQ: Do you feel like there’s a dichotomy between your Chinese-speaking side 
and English-speaking side? 

GG: Yeah, sometimes, I can’t even speak English because I’m always mixed 
between. When I don’t practise English, I lose it in a sense; and when I don’t 
speak Mandarin for a very long time, I can’t really say the correct words, but at 
least, I’m bilingual, [laughs] 


^we talk a bit about his other passions: ^ basketball and DJ-ing. He is still ac- 
tively engaged in the former, but not professionally, even though he could have 
turned pro in Taiwan. He harbours no regrets due to more practical matters 
of an ageing body and sports-accelerated wear and tear. Ray Allen, the NBA 
champion who formerly played for Miami Heat, coached the 20 kids who at- 
tended the summer camp that Gao set up with his friends. Now that the ball is 
rolling, more instalments are due throughout the year in different destinations. 

“We had four kids from Sichuan who had never been outside the province. 
Their parents allowed them to go to Beijing for the camp and for the first cou- 
ple of days, they were just not having it. They were late, they were unfriendly, 
they were not talkative, you know, un-socialised,” Gao recalls. “But as the camp 
progressed, they finally opened up. They were joking with the other kids, they 
were having fun, they were talking to coaches and high-fiving them. So, you 
see, those changes are really positive and it’s really good for these children to 
learn just from that aspect. There are a lot more kids out there just like them 
who have never been out of the house or whatever. So to experience this and 
to experience life through basketball is pretty important.” 

Just as we wrap up discussing his talents at the turntable and the DJ alter 
ego that surfaces at some New Year parties (and a recent H&M opening in Tai- 
wan), his handler steps in to count down the last few minutes. Time to check 
in, just to be sure, about the rabid auntie fans. “It really doesn’t bother me that 
much because I’m such a big guy. I don’t think they will hurt me in a way— not 
like JJ Lin who got punched in the face, not like that. I’m never scared of peo- 
ple touching me in the wrong way. I’ve gotten that before. I just pretended 
nothing happened,” he concludes with a grin. 

Well, all the best, aunties. Better luck trying to catch him as he speeds along 
the trajectory of his passions. 
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(CLASSIC MENSWEAR EDITION) 

At Esquire, we're all in favour of the changing fashion seasons. We 
follow new trends. We celebrate innovation and experimentation in 
all things, including trousers. But when it comes to stylish dressing, 
some things stay the same. 

Words by Charlie Teasdale Edited by Teo van den Broeke 
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Icons of Style 


HE ONLY MADE THREE FILMS worth mentioning and was 
dead at 24. Sixty years later, something about James Dean re- 
mains alluring and even relevant— and it’s not just the live-fast- 
die-young cliche. More likely, it’s the on-screen attitude: that 
combination of poise and pained vulnerability, of wounded 
idealism curdling into epic disgust, in really great jeans. Like 
the beats and the jazzers, he embodied rejection of the square 
world. And he used clothes to signify his rebellion: believe it or 
not, there was a time when a white T-shirt and a well-placed 
cigarette could start a revolution. 


JAMES 

DEAN. 


James Dean 
photographed at 
Giro's nightclub 
in Los Angeles, 
August 1955. 
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The essential 

SPECTACLES 

As Dean demonstrates, you don't 
need "statement" spectacles 
to make one. Round keyhole 
frames in tortoiseshell will 
complement almost any look 
(and most face shapes). 


Esquire's 
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Because of its interesting texture, a good 
cable-knit has the ability to hold an outfit. 

Great because it means you can keep 
everything else simple: think white T-shirt, 
chinos and tennis shoes. Splash on some 
Knize Ten— Jimmy's favourite fragrance. 


1 . Ten eau de toilette, SGD124*, by Knize, available 
at lescenteurs.com 2 . Cotton chinos, SGD395*, 
by Incotex at MRPORTER.COM 3 . Cotton T-shirt, 
SGD84*, by Polo Ralph Lauren 4 . Wool and cotton 
knitted jumper, SGD1,020*, by Gucci 5 . Leather 
sneakers, SGD125*, by Converse at MRPORTER.COM 

* Denotes translated prices 



"Without 
Jimmy Dean, the 
Beatles would 
never have existed" 

John Lennon 




DENNIS STOCK/MAGNUM PHOTOS/MICHAEL OCHS ARCHIVES/MARTHA PAVLIDOU 
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TOO OFTEN THE NAME Elvis 
Presley brings to mind flared 
jumpsuits and sequined ankle 
boots, perhaps even a detach- 
able cloak: the Vegas King was 
very few people’s (Michael 
Flatley’s?) idea of a men’s 
style icon. But early Elvis was 
’50s Americana incarnate: 
sharp suits, pleated slacks, 
short-sleeve shirts, letterman 
cardigans, crepe-soled shoes, 
the point where prep met 
rockabilly and youth culture 
switched from black and white 
to colour. “In public,” Presley 
once remarked, “I like real con- 
servative clothes, something 
that’s not too flashy. But on 
stage, I like ’em as flashy as you 
can get ’em.” Add gyrating hips 
and that famously curled lip 
and you have— with apologies 
to David Bowie— perhaps pop’s 
most influential dresser. Also: 
best hair, ever. 
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Boss the 


WIDE-LEGGED 

TROUSER 

'50s-style pleated trousers are 
everywhere, but if you want to do it 
properiy, who better to mirror than the 
King? Siicked-back hair is optionai, but 
we recommend it. 


1 . Hair conditioner, SGD38*, by Pankhurst 2 . Cotton 
polo shirt, SGD249*, by John Smedley 3 . Leather belt, 
SGD217*, by Bill Amberg 4 . Wool trousers, SGD1,234*, 
by Louis Vuitton 5 . Leather shoes, SGD1,287*, 
by Bottega Veneta 


''He introduced the beat 
to everything: music, 
language, clothes. 
It's a whole new social 
revolution" 

Leonard Bernstein 







MICHAEL OCHS ARCHIVES. 
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How to wear 

BLACK 

The monochrome look is often seen as the safe 
choice, but wearing it well is a fine art. The secret 
lies in paying attention to detail. First, everything 
needs to fit perfectly, and second, everything 
should be exceptionally well made, 
such as this Dior Homme suit and shoes. 


1 . Wool two-piece suit, SGD4,358*, by Dior Homme 
(above and right) 2 . Cotton socks, SGD25*, by Falke 3 . Cotton shirt, 
SGD250*, by Sunspel 4 . Leather shoes, SGD1,618*, 
by Dior Homme 


REX/CORBIS. 
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IT WASN'T Connery’s sense of 
style that landed him the role 
of James Bond, nor for that 
matter his acting ability. It was 
the educated eye of producer 
Cubby Broccoli’s wife, Dana. 
“He moves like a panther,” she 
told her husband, and a previ- 
ously unconvinced Ian Flem- 
ing. Ultimately, as we know, 
Connery’s blend of charm and 
cruelty earned him six outings 
as 007 and eventually made 
him one of Holl 5 rwood’s most 
bankable leading men. That 
and the fact that perhaps only 
Cary Grant has ever looked so 
good in a suit. Bond made Con- 
nery synonymous with bespoke 
British tailoring but he was 
adept at an off-duty look, too. 
The man even managed to look 
cool in his swimming trunks. 


EAN 




Sean Connery plays 
for the fourth time 
the role^ secret 
agent James Bond 
in a scene from 
Thunderball, 1965. 
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The art of the 


POLO SHIRT 

Worn correctly, the polo shirt is an 
invaluable summer staple. The focus 
should always be on quality of fabric and 
fit, which should be slim, but not too slim. 
In terms of colour, follow Connery's lead 
and go for soft pastel shades. 


1 . Cotton polo shirt, SGD302*, by Burberry Brit 2 . Silk polo 
shirt, SGD934*, by Alfred Dunhill 3 . Cotton polo shirt, 
SGD207*, by Lacoste 4 . Cotton polo shirt, SGD121*, by Polo 
Ralph Lauren 5 . Cotton polo shirt, SGD300*, by Paul Smith 




Left to right 

Polyester swim shorts, SGD470*, by Orlebar Brown; cotton swim shorts, SGD280*, by Frescobol Carloca; 
cotton swim shorts, SGD155*, by Paul Smith 


Three of the best 


SWIM SHORTS 


Your trunks present a perfect 
opportunity to be a little 
braver than normal and make 
an on-beach statement; opt 
for a pair of thigh-skimmers 
(like Connery) in a vibrant 
shade or bold geometric 
pattern. 
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PAUL 
NEWMAN. 


TO THE YOUNG AND CLUELESS, Newman today is the man on the salad 
dressing label. But once, and for a long time, he was a strong candidate for 
best-looking male movie star, ever. Tall, blonde, blue-eyed and with the phy- 
sique of a clothes horse— although none of the vanity— he was so handsome 
that his work as an actor, like that of sometime co-star Robert Redford, was 
occasionally unfairly overshadowed. As Butch Cassidy, Luke Jackson and Fast 
Eddie Felson, he embodied anti-establishment cool. In person, he was less 
maverick outsider than pillar of the community— a philanthropist and a family 
man— which perhaps explains his remarkable ability to make formalwear seem 
as cool, if not cooler, than the rugged workwear he often wore on screen. 
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How to dress for 

CHECK-IN 

When in transit, comfort is paramount, but 
the only way to get an upgrade is to look as if 
you care. So follow Newman's lead by wearing 
travel-friendly separates in neutral shades. 


1 . Cotton shirt, SGD186*, by Thomas Pink 2 . Cotton chinos, 
SGD892*, by Giorgio Armani 3 . Cotton jacket (part of a suit, 
SGD3,112*), by Gieves & Hawkes 4 . Silk knitted tie, SGD155*, 
by Richard James 5 . Cashmere scarf, SGD466*, by Daks 6 . 
Suede bag, SGD1,940*, by Tod's 


GETTY. 
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A visitor looks at 
an artwork at the 
Prudential Singapore 
Eye exhibition at the 
ArtScience Museum. 
The contemporary art 
exhibition runs till June 
28 and showcase works 
from 17 Singaporean 
artists including 
photographer Sean 
Lee's. View his work on 
page 126. 
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ON A BALMY TUESDAY EVENING, the who’s who of the Sin- 
gaporean and regional art world have gathered at the US Ambas- 
sador’s residence. It’s the beginning of Art Week 2015 and the 
Joseph Balestier Award for the Freedom of Art is about to be an- 
nounced. 

Most of the speeches called to the podium extol the virtues 
and the importance of art and liberty. Inevitably, there are some 
references to the Charlie Hebdo murders that are still fresh on 
everyone’s mind. So far, everything goes according to script, but it 
is at the press conference later that the questions begin to surface 
in my mind. 

Two foreign journalists separately question the reasoning 
behind holding the ceremony in a state like Singapore, asking if 
there has been any pushback from the government. The infer- 
ence, of course, is that Singapore is a repressive state with rather 
archaic laws of censorship and having an award that celebrates 
freedom of artistic expression, with nominees, whose works are 
precisely on the lack of freedom, seems like a strange contradic- 
tion of facts. 

The replies from both Lorenzo Rudolf, the founder of Art 
Stage Singapore, and Kirk Wagar, the US Ambassador, prove 
that the assumption is a little off the mark at least with reference 
to the award. Both explain that there haven’t been any state at- 
tempts at preventing such an award from taking place and that 
holding it in Singapore is especially appropriate. Where else bet- 
ter to promote freedom than a place that reputedly has restric- 
tions on that? 

A chat I had earlier with one of the nominees, the Malaysian- 
born, Indonesia-based Nadiah Bamadhaj, comes to mind. “It’s 
very important to have an award that acknowledges content of 
work and not just aesthetics and technique. And for that reason, 
I’m very glad this award exists,” she said. “The fact that it’s com- 
ing from outside of the region is probably not ideal. It would be 
great if it was coming from within the region.” 

According to the Arts and Culture Strategic Review (AC SR) 
report put out by the National Arts Council (NAC) in 2012, Sin- 
gapore is a country whose denizens do not regularly participate 
in or consume the arts. Just 20 percent of Singaporeans in fact, 
and this is a figure that the NAC hopes to increase to at least 50 
percent by 2025. By that year too, they want to push attendance 
of at least one arts event a year from 40 percent to 80 percent. 
The main aim of the AC SR is for the country to be “a nation of 
cultured and gracious people, at home with our heritage, proud 
of our Singaporean identity”, and this is a continuation of the 
foundation laid by previous reports that have centred on the na- 
tion-building and economic growth aspect of arts and culture in 
Singapore. 

It seems difficult to imagine that such an award ceremony 
could emerge organically out of a country that still needs state- 
led campaigns to teach and encourage its citizens to appreciate 
something that should be intrinsic to a society. But we do have 


THERE IS NO CONCEIVABLE THREAT TO THE SOCIAL FABRIC 
THAT WOULD WARRANT STATE INTERVENTION IN AN 
AWARDS CEREMONY SUCH AS THIS. AS MUCH AS SINGA- 
PORE IS SEEN AS SOMEWHAT ORWELLIAN, WE DO NOT 
ACTUALLY LIVE IN AN EXPLICITLY REPRESSIVE STATE. 


a massive event each January that attracts 
flocks of visitors and accordingly, gener- 
ates quite a lot of revenue: the Art Stage. 
Perhaps, we should look beyond the irony 
of holding a ceremony on the freedom 
of artistic expression in a country that 
has restrictions on expression. Because 
wouldn’t it actually serve the notion of be- 
ing a regional arts hub well, if a ceremony 
like that is held here, and the state itself 
technically doesn’t have to endorse it if 
a strategic ally, known for actively and 
covertly promoting the importance of 
freedom (both the intrinsic value and the 
politically-loaded ideology), is one of its 
two main organisers? 

One only needs to look at the form and 
function of freedom to understand the 
seeming contradictions of Singapore and 
its relation to the arts. There is no con- 
ceivable threat to the social fabric that 
would warrant state intervention in an 
awards ceremony such as this. As much as 
Singapore is seen as somewhat Orwellian, 
we do not actually live in an explicitly re- 
pressive state. 

The nominees are regional, whose 
works are unreachable to the average 
Singaporean who likely doesn’t even con- 
sume art. Art, for the lack of sustainable 
and well-crafted arts education, is valued 
only as an aside, a pretty decoration or a 
piece of mere entertainment. The AC SR 
report gives precise recommendations in 
the area of education with the aim of mov- 
ing Singaporeans away from the viewpoint 
that art is unimportant. There’s nothing 
to fear here guys: those liberal artsy farts 
can’t make the State go ballistic. 
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Above 

A woman walks past 
an art piece titled 
Panic Room by Opiom 
Gallery during Art Stage 
Singapore 2015 at 
Marina Bay Sands Expo 
and Convention Centre 
on January 21, 2015 in 
Singapore. 


WE WILL CENSOR YOUR FACE 

In fact, the idea of a regional arts hub, which we’ve been trying so 
desperately to portray ourselves as, is probably good PR. That’s 
not to deny, of course, that Singapore has some problems with 
freedom of expression. Our local nominee, performance artist 
Lee Wen, says, “There’s always a problem getting a licence to 
perform. Practically, it doesn’t help us and I don’t see the point 
in it. Oftentimes artists respond spontaneously to a situation as 
it happens. Performance artists shouldn’t need licensing. They’re 
too meticulous in form. They should trust the artist.” 

Recall also the recent furore over the slapping of an R18 rating 
on a Dim Sum Dollies show just two days before opening night. 
Or the banning of Tan Pin Pin’s latest film. To Singapore with 
Love, because the subject matter was deemed to have offended 
socio-political sensibilities. The Media Development Authority 
(MDA) has strict guidelines on licensing, and even busking, an 
activity that, in most other developed nations, is organic, spon- 
taneous and enlivens a city precisely for those reasons, can only 
be done after a panel approves of your performance and grants 
you a licence to perform in a specific area. If an activity contrib- 
utes to making the state more vibrant, thus attracting more visi- 
tors, instead of turning them away because it’s seen as a nuisance, 
shouldn’t it then be encouraged? 

Burlesque, for example, has recently been made legal. A long 
battle that Sukki Singapora, our only professional burlesque 
performer, has won after tireless campaigning. “I think the hy- 
pocrisy of the censorship laws creates too much uncertainty, so 
people are afraid of what they can and cannot do. And that, in 
turn, stifles creativity,” she observes. “Because if you’re afraid of 


what you can and cannot do, you’re afraid 
to even go there. You’re afraid to push the 
boundaries. It also stops Singapore from 
progressing artistically. We don’t know 
our boundaries because we’re all too 
afraid of upsetting this person or upset- 
ting that person, or worrying whether it’s 
legal or not.” 

Self- censorship is perhaps the worst 
way to stunt the growth of an artist. Be- 
ing conditioned through the years that 
certain things will cause offence and that 
it is important to preserve the social fab- 
ric (because we may erupt into anarchy at 
the slightest offence to our multi- cultural 
identity) may actually be the very things 
that need to be examined. “When you cre- 
ate an artwork, you must have that kind 
of amoral mindset, in a sense, as an art- 
ist. I think it’s more interesting that way, 
says Charles Lim, the Singaporean repre- 
sentative to the Venice Biennale 2015. “It’s 
more like being on a journey. It’s much 
more fulfilling when you’re making works 
like that, actually. I think, in a sense, artists 
operate like scientists as opposed to engi- 
neers, who are all about coming up with 
solutions to solve a problem.” 


GETTY 
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But, as Lorenzo Rudolf points out, art shouldn’t be merely 
about provocation, and artists themselves know the boundaries 
and how to move around them. “I think there are certain situa- 
tions where people are in conflict about how far can we go,” he 
notes. “But, from my experience, discussions are necessary for a 
modern society, especially for a young city like Singapore.” 

MONEY TALKS 

Perhaps, the biggest freedom that the arts scene here desper- 
ately needs is the freedom to even produce the art. Consider the 
Joseph Balestier Award winner and Indonesian artist, FX Har- 
sono’s words: 

“The government must support the artist. It doesn’t mean that 
the government gives money to the artist, but it must build the in- 
frastructure for the artist. Not just visual art, but all of the arts be- 
cause art is a part of culture and culture is a basic need for human 
life. So the government must realise this, and if the government 
supports the arts by developing infrastructure, it means that they 
realise that culture is very important to life, for people to be more 
ethical, for people to be more understanding about human rights. 
And the Indonesian government, like most other governments in 
Southeast Asia, aren’t supporting the arts because they think art 
is only a product made by the artist. They’re not thinking of art as 
part of culture— and culture is not a product; it is a value. Values 
make people more human, more ethical.” 

Singapore is surely trying. The landscape has changed rapidly. 
There are more avenues and opportunities to be immersed in the 
arts. The visual arts sector particularly appears to be thriving 
with two new, dedicated arts spaces opening this year: the Na- 
tional Gallery Singapore and the Singapore Pinacotheque de Par- 
is. There is the Art Stage of course, and the associated events and 
happenings during Art Week, as well as our only contemporary 
art museum, the Singapore Art Museum (SAM) that continues to 
put up excellent exhibitions and programmes for the public. It 
is the first point of contact to the arts— if we’re thinking of art as 
art— and probably the most accessible for the man on the street. 

“Museums, in general, are sanctuaries,” says Dr Susie Ling- 
ham of the SAM. “They provide space within the bustle of the 
city, for moments of intensity and thought. Contemporary art 


museums don’t just deal with nostalgia or 
the past, but create the most unexpected, 
sometimes even interstitial spaces in eve- 
ryday living, for reflection on the present, 
as well as the future.” It is such institutions 
that provide space for the mind to revel in 
the freedom to dream, explore possibili- 
ties and wonder at meanings. They con- 
tribute to the makings of a more cultured 
person, one who might one day transcend 
the practical fetters of mundane bread- 
and-butter issues. 

But, of course, while there’s more op- 
portunity for the visual arts, this might 
not be the same for other areas. I speak to 
Matthew Lyon, currently a theatre teach- 
er at the School of the Arts and founder 
of Inkpot Reviews, Singapore’s sole site 
dedicated to reviewing the performing 
arts scene. 

“We need to create excitement again. 

Many places have an infrastructural ad- 
vantage. If you think of the West End or 
Broadway, you are excited by the possi- 
bility of seeing art,” he says. “We have an 
arts and heritage district, but it’s some- 
what sedate. It doesn’t whore itself out, 
in the way that Broadway and the West 
End do. Where are the gigantic advertis- 
ing boards? Where are the flashy lights? 

Where are the bars that seem to lead into 
the theatres rather than being locked 
away inside? Whether this is a solvable 
problem, I’ve no idea. But it’s certainly a 
drawback.” 

Lee Wen concurs, “At the beginning, 
the government said they had no resourc- 
es for us. It’s only recently that they’ve 
started to help. The figures look pretty, 

but I can’t see it in the artists. We are the Singapore Art Museum 


THE GOVERNMENT MUST SUPPORTTHE ARTIST. IT DOESN'T 
MEAN THAT THE GOVERNMENT GIVES MONEYED THE 
ARTIST, BUT IT MUST BUILD THE INFRASTRUCTURE FOR 
THE ARTIST. NOT JUST VISUAL ART, BUT ALL OF THE ARTS 
BECAUSE ART IS A PART OF CULTURE AND CULTURE IS A 
BASIC NEED FOR HUMAN LIFE. 
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poorest in the region, I think. In other countries, artists can do 
bigger and better works, but here, only after 20 years of sanction. 
I’m not proud of finally being able to go to Art Basel Hong Kong 
because it’s 20 years too late. In a way, it has stunted our growth. 
We are expected to shoot so high, but it’s human to work in an or- 
ganic way. Seventy years ago, our economy was not ready for art, 
but now, is art ready for the economy? We expect so much from 
artists, but there is not enough pay for it. There’s a lack of support 
and a lack of arts education. There’s graciousness towards art and 
artists in other countries, but here, they give lip service. Look at 
the conditions we work in, for example. I’ve been given a privi- 
lege, but I don’t represent the artists in Singapore.” 

I loath to state it so explicitly, but perhaps freedom, like so 
many other factors in Singapore, is only valued and exercised 
when it serves economic sensibilities. Singapore as a regional 
arts hub will thrive because that will most definitely bring us 
money, at a time when shopping malls and our strong currency 
are not pulling the busloads of tourists like before. Maybe, we 
will indeed become more vibrant by 2025. And when the econ- 
omy fiourishes, the artists will be able to express themselves 
more freely too. After all, wasn’t the Renaissance also the result 
of patron-driven art? Art has an intrinsic value that we must not 
ignore, but it is also inextricably linked to money. 

TOO EX, PAY FOR WHAT? 

I spoke with Dr Ong Keng Sen, director of the Singapore Inter- 
national Festival of the Arts, to look at the more direct monetary 
transaction between the consumer and the producer of art. In the 
performing arts at least, tickets are expensive and when theatres 
are dependent on ticket sales mostly to fund their practice, then 
it becomes a difficult double bind. When it boils down to the av- 
erage consumer deciding between a night of culture that poten- 
tially challenges their outlook and an evening of food and drink 
that’ll make them temporarily happy, more will choose the latter. 
“For me, I see the art policy or cultural policy of a city as coming 
from the policy towards the human being. Therefore, I believe 
that if you allow the human being to be free, to really grow, stum- 
ble and fall, and not be a nanny state, once you give this freedom 
to the human being, the arts will naturally grow,” he says. “People 
will want to make art. People will need to make art. They’ll watch 
art because they’ll need to see art. It’s all interrelated. I believe 
that’s where Singapore faces a crisis now, because it has looked 
at art as an economic transaction.” 

Similarly, art collector Ken Tan sees the difference in per- 
ceived value of an art piece. “The general public still don’t get 
it— they don’t get why art has to be so expensive. They cannot 
relate paying SGD100,000 for a canvas, but they can spend more 
than that on a sports car that depreciates the moment you buy it,” 
he says. “Sometimes, I don’t really get the Singaporean mentality. 
For people who are not in the know, art will always be decora- 
tive, but I think art can never be decorative. The more difficult 


"MUSEUMS, IN 
GENERAL, ARE 
SANClUARIES," 
SAYS UR SUSIE 
LINGHAM OF 
THE SAM. "THEY 
PRUVIDE SPACE 
WITHIN THE BUS- 
TLE OF THE CITY, 
FOR MOMENTS 
OF INTENSITY 
AND THOUGHT. 
CUNTEMPURARY 
ART MUSEUMS 
DON'T JUST DEAL 
WITH NOSTALGIA 
OR THE PAST, BUT 
CREATE THE MOST 
UNEXPECTED, 
SOMETIMES 
EVEN INTER- 
STITIAL SPACES 
IN EVERYDAY 
LIVING, FOR 
REFLECTION ON 
THE PRESENT, 

AS WELL AS THE 
FUTURE." 


the subject matter, the more interesting 
it is for me.” Perhaps, this is just a result 
of decades upon decades of striving for 
economic excellence and placing far more 
emphasis on tangible pragmatic issues? 

I have put the rather condescend- 
ing question to some of my interviewees: 
does the average Singaporean know how 
to appreciate art? As I’m surrounded by 
people who are already deep in the art 
world during the Joseph Balestier Awards 
ceremony, I can’t help but think that this 
is a rarefied world that seems impenetra- 
ble without the arts education that is more 
than likely only accessible to people of a 
certain class or dedicated inclination. 

But I stand corrected. Art is of course 
universal, as this response from Adrian 
and Tracie Pang of Pangdemonium shows: 
“It’s brilliant to observe that audiences in 
Singapore are becoming more and more 
adventurous and open-minded about 
their theatre appetite. And we’ve been 
getting a lot of feedback from our audi- 
ences that they want more of the kinds of 
shows that we are staging: stories that ex- 
plore darker themes, taboo topics and or- 
dinary people in extraordinarily challeng- 
ing circumstances. They have expressed 
a hunger for more stories that hit a raw 
nerve, that make them experience emo- 
tions that they would not otherwise ex- 
perience in the ‘real’ cloistered world, and 
make them re-appraise their own percep- 
tion of themselves and society. Audiences 
are more ready now to have their theatre 
experience make them think and feel, for 
it to be not merely entertainment, but also 
a visceral, emotional journey.” 

Singapore’s efforts at being a regional 
arts hub, despite all the sniggering con- 
cerns over its ability to bypass its intrinsic 
absence of fun, might essentially be the 
solution to its ever-present need for eco- 
nomic growth. “Research has known this 
for a long time— it was Richard Florida I 
think, in Cities and the Creative Class. Ba- 
sically, if you can make a city vibrant, it 
gets rich. And the arts is one of the ways 
to do that. Which is cool! Let’s celebrate 
that news,” says Matthew Lyon. And with 
a richer, more vibrant city, perhaps it will 
force an eventual move towards greater 
freedom, as the market will demand it. But 
would it spell freedom to question or just 
the freedom to present particular socio- 
political taboos? Maybe, it’s an ability only 
afforded by attempting to move outside 
the hub. Or through a foreign conduit. FI 
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FICTION 


EXCERPTS FROM GIGI'S GRAPHOLOGIST 

Words by Desmond Kon Edited by Amanda Lee Koe 


QlNG ER Yl JU :: EASE 

It’s not common for a therapist to start a session with 
food. Dr. Eichelberger made this another habit. He’d offer 
assorted hors d’oeuvres, colorful curiosities on a silver tray. 
Deli meats, with a wedge of cheese. Sliced from a Pimiento 
or Pepper loaf. Cod roe, or sometimes Sevruga caviar. With 
the bruschetta, he had the habit of picking them up with his 
forefinger and third finger, the way chopsticks do. Alcohol 
was also permitted during therapy, a technique to loosen 
his clients around the edges, get them to drop their guard, 
thereby committing more deeply to the process. Narrative 
therapy was his modus operandi, and he was known to 
be good at it. Dr. Eichelberger took his time with letting 
his clients reveal their own pasts, their thoughts about 
different life situations, even current affairs, if they were 
into that. They would understand their neuroses better, 
and everyone had neuroses. What were Dr. Eichelberger’s 
neuroses, Gigi wondered. She asked him once, and all he 
gave was a smile, which already seemed to be something of 
an effort on his part. There were two Caravaggios flanking 
a vase on the sideboard. One was a painting of Medusa. 
“The other’s titled ‘Madonna with the Serpent’, circa 
1600s,” Dr. Eichelberger said. Both pieces looked ominous 
in the darkened room. So many people must have told 
their stories on this couch. So many memories have filled 
this room, and how many have receded to the place from 
which they came. 

QiNG HUANG BU JIE :: SCARCITY 

“And there was the matter of a possible eclipse at the 
crucifixion, which would have accounted for the darkness 
of that afternoon. There’s that. From here, the whorl of 
light around the sun looks a bit like a halo, don’t you think? 
Always look for the angel in the room, a Caravaggio expert 
once told me. He said you’ll always find an angel in the room, 
especially in pieces from this era.” Dr. Eichelberger turned 
to point to the small Caravaggio at the other end of the 
sideboard. He swung his torso so violently, nearly tipping 
over. Gigi took his glass from his hand, bending down to 
place it on the carpet. She sat him down, to sit as upright 
as he could in this state. He sank into the footrest. Then, 
she found a comfortable seat for herself, close enough to 
catch him if he fell. “The art critic was a good friend. We 
met at an auction, neither of us bought anything. We were 
there for the free canapes and booze, and for the business 
of meeting people.” This was before marriage, this was 
before his practice, before Dr. Eichelberger even knew 
he’d take up psychology seriously. There were several art 
events, planned meetings that ended up at the critic’s loft, 
or Dr. Eichelberger’s house. “I lived in a bad part of town, 
on the outskirts. The streetlamps were horribly dim, some 
broken. The streets were emptied out by nightfall. There, 


I said “fall” again. I hate that word. I loathe the word with 
my entire being.” Was it love? Was it his first love, was it 
love at first sight? Even true love? Gigi pulled the bottle 
of whiskey away from Dr. Eichelberger, then decided to 
pour herself a drink. Her therapist looked older, his grey 
hair backlit by the table lamp. He didn’t look as massive or 
intimidating. “Love? It was love, the closest to what could 
be true about it. It lasted two summers. Oh, the intensity 
of that sort of love. If that isn’t the feeling of love....” Dr. 
Eichelberger pulled his sweater closer to his body. He let 
the sentence go, as if nothing more needed to be said. 

CHEN Si MO XIANG :: RUMINATION 

All that was said had been said, all those years ago. Dr. 
Eichelberger was silent for a long time, and Gigi neither 
felt the need to make a comment, or get up to leave. The 
session had long ended, this weekday afternoon prolonging 
itself as if a friendship had been forged. Dr. Eichelberger 
had a symmetry to his face, eyes even spaced apart, a 
good nose, and a broad smile. He looked like the models 
used in Caravaggio’s paintings. The models are perceived 
as beautiful now. Back then, their faces were viewed as 
too commonplace, without distinguishing features or 
more importantly, the air of aristocracy. “His housemate 
commented we both looked like we’d walked out of a 
Caravaggio canvas.” Dr. Eichelberger leaned forward, 
then cupped his head between his knees, as if they were 
pillows. This wasn’t a gesture of deep pain or the need to 
hide somewhere. It was a way to focus, so clarity would 
emerge even after all the heavy drinking. “He was the one 
that looked like Goliath, which seemed a cruel comment 
since Caravaggio painted Goliath as decapitated, held up 
by his hair. David didn’t look triumphant in the painting. 
He looked unhappy with the killing, something so 
counterintuitive to how everyone celebrates the moment. 
The killing of the giant, as it were. I was Holofernes, his 
housemate said, with a secret meanness. He joked that 
he didn’t know Assyrians and Swedes looked so alike. 
It wasn’t funny when we found out it was a painting 
of Judith beheading Holofernes. An act of deception. 
Seducing the general, filling him up with booze to weaken 
him, then slitting his throat. In his tent. With his own 
sword.” Dr. Eichelberger had lifted his head from between 
his legs, and now glanced around the room for the small 
Caravaggio. Any Caravaggio was his link to the affair, and 
all the emotions it engendered for him. “Two dead men,” 
he remarked, his eyes wide open and looking at the framed 
picture on the sideboard. “We are two dead men, dead to 
the world. And our heads are hanging from our neck by a 
sliver of skin. And we manage to get by. Only by the skin 
of our teeth.” 
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The photo project, Shauna, was 
realised when photographer 
Sean Lee the 

^B^^ ^B transgenders Reap 

^B ^B ^B^B ^B 

^^B ^^B ^B ^B ^B workshop, while examining 

^B ^B ^B ^B ^B the subjects in his three- 

year project, Lee explored 
the divide between seeing 

^B ^B^B ^B ^B ^B^B 

^B ^B ^B ^B ^B ^B ^B^B and social 

^B ^B ^B^H baggage Here he 

^B ^B ^B^B ^^B plays both photographer and 

^B ^^B ^B ^B subject; man and woman; 

^B ^B ^B ^B ^B ^B and surreal. Ambiguity 

^B ^B^H ^B ^B ^B ^B spins from the gutter onto the 

^B ^B^B ^B ^B ^B ^B 

FUNCTION? 
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Shauna is up at the Prudential Singapore Eye, held at the ArtScience Museum, till June 28. 
The exhibition honours the nation's 50*'' anniversary and showcases the works of 17 local artists. 

For more info, visit seanleephoto.com 
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MANUAL 


FOR A STYLISH LIFE 

The skills, tips and knowledge every man requires to look and be his best. 



The fittest man alive 

Or: how to get into better shape. Maybe. 


If, because of the haze or security concerns, 
you're forced to take your workout indoors, it's 
easy to jog on the treadmill for five minutes, 
flail a few dumbbells around, and go home to 
your hot buttered rum. Don't. Instead, box. 
Depending on your weight, you can burn 500 
to 1,000 calories an hour, so you'll not only kick 
your own ass, but you also might feel tough 
enough to kick someone else's ass in real life 
(or at least in the practice ring). Here's how you 
get started. 

Find a gym 

Instead of just taking a cardio-boxing class at 


your big-box gym, look for a gym that's specific 
to boxing or mixed martial arts, where the 
instructors will know more about the sport. 

Pick a coach 

Make sure he has personal experience in 
boxing, not just general personal training. 

It's good to be a little intimidated by him, but 
he should never make you feel like dirt; even 
though it's a coach-student dynamic, you want 
mutual respect. 

Be patient 

You won't start out clocking anyone (or getting 


clocked) in the head. Typically, a good coach 
will explain how to do a move and why to do 
it a certain way, then demonstrate it while you 
watch, and then have you perform it, offering 
positive critiques for improvement. 

Move more, talk less 

No Roc/cy jokes. 

Get the right gear 

All you need to get started at most gyms are 
boxing gloves and 180in [4.5m] hand wraps. As 
you progress, you'll need a mouthpiece and 
headgear. The satin robe comes much later. 


ILLUSTRATION BY LINA TAN. THANKS TO ROB MCCULLOUGH, FORMER WORLD EXTREME CAGEFIGHTING 
LIGHTWEIGHT CHAMPION AND SENIOR DIRECTOR OF MMA AT UFC GYM, SANTA ANA, CALIFORNIA. 
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A very brief history of motorcycle jackets 


Can you pull off biker 
boots? 


Do you own 

a motorcycle? 


Yes 


Perfecto 

Irving Schott designed the now 
iconic Perfecto jacket in 1928. 

A diagonal zipper and thick 
leather protected riders from 
the wind. The One Star Perfecto 
(SGD903*; schottnyc.com), made 
famous by Marlon Brando in The 
Wild One, deviated little from the 
original design. 


Belted Moto 

Belstaff and Barbour began making 
waterproof jackets for British 
motorcyclists in the '30s. Both 
jackets had large flap pockets, 
a large zipper, and a belted waist. 

Belstaff still produces the very 
similar Classic Tourist Trophy jacket 
(SGD1,146*; belstaff.com). 


Cafe Racer 

In the early '60s, Brits known as 
cafe racers would race from cafe 
to cafe on modified motorcycles. 
Designers started producing a more 
streamlined, sleeker motorcycle 
jacket, much like this Dainese 
Archivio Pelle (SGD944*; dainese. 
com), for this subculture of bikers. 


t 

Are you 

p looking for an 
ass-whooping? 

T 

NO^ Well 

T 

Wear much 
leather? 


And something to ride whiie wearing a motorcycie jacket 


Please, take a moment to look at this machine. Not only is the 2015 Indian Scout (SGD14,844*; indianmotorcycles. 
com) beautiful, it's also an affordable, accessible homage to the popular Indian. The bike is light and 
manoeuvrable— 253kg, compared with the beastlier 353kg Indian Chief— but still packs a mighty IOObhp V-twin 
engine. If you're riding this, no one will think you're a beginner or that you're having a midlife crisis. 

* Denotes translated prices 


Boots (SGD465*) 
by the Frye Company; 
thefryecompany.com 


Great moments 
in speed 


1885 

Gottlieb Daimler 
builds the first 
internal-combustion 
motorcycle. 

1916 

Barney Oldfield 


becomes the first 
driver to hit 161 kmh 
at the Indianapolis 
Speedway. 

1947 

US Air Force captain 
Chuck Yeager's rocket- 


powered plane breaks 
the sound barrier over 
the Mojave Desert. 

1948 

Nascar is founded— 
though stock-car 
races originated 


during Prohibition 
with cars modified 
for moonshiners 
outrunning cops. 

1963 

Steve McQueen does 
his own stunts in The 


Great Escape, riding 
a Triumph TR6 Trophy 
made to look like a 
German BMW. 

1965 

The Spirit of America 
car hits 966kmh, a new 


t 

Is it more 
of a hog or 
a scooter? 


t t 

NO ^ • No Yes 


t 

How would you 
describe your jeans? 


f 

Tight 
and stiff 


t 

Comfortable 
and well-worn 


t t 

Yes No 


t 

Many T-shirts? 
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What we owe to: planes 



Aviators 

Although not called aviators at the 
time, the first were Ray-Bans 
invented in the '30s by Bausch & 
Lomb as an alternative to goggles to 
protect pilots' eyes from sun and 
glare. Later marketed to fishermen 
and golfers (later still: cops). 


Jacket patches 

Like passport stamps for the Air 
Force, patches referenced rank, 
squadron and missions flown; 
proudly sewn onto the front of the 
jacket or down the sleeve. 


Coveralls 

Whether a denim one worn by a 
grease monkey fixing a car or a 
fire-resistant version on a Nascar 
driver, coveralls evolved from 
workwear and flight suits worn by 
Air Force bomber pilots in the two 
World Wars. 


Bomber jackets 

Early versions worn by the US Air 
Force in World War I were made of 
coarse green wool. Like today, many 
of the jackets had multiple pockets, 
a flange in the back for mobility, 
a shearling collar for warmth in 
a cold plane, and a button-out 
removable lining. 


What we owe to: cars 



Car coat 

The length, cut right above the knee, allows for 
movement from the waist down when seated in a 
car, so drivers can manoeuvre their legs easily to 
work the clutch. Armholes are placed lower so it 
is easier to reach forward and shift. 


Driving moccasins 

Before the creation of the pebble-soled driving 
moo, the standard shoe had a stacked-leather sole 
and heel made of thin pieces of leather and a very 
thin piece of steel, which didn't allow drivers to 
feel the pedals with the bottom of their feet. 


Driving gloves 

You likely don't keep gloves in your car's glove 
box, but because early cars weren't fully 
enclosed, the driver's hands would get splashed 
with rain and mud. Heavy leather driving gloves 
offered protection from the elements and a grip 
on the wooden wheel. 



Bike-friendly suit 

1. Rapha Trousers (SGD330*; rapha.cc) 

Features: Plenty of give, reinforced seat area, lightweight cotton that prevents swampiness, and reflective binding. 

2. Rapha lapelled Jacket (SGD607*; rapha.cc) 

Features: Shoulder vents that allow for more reach, zip pockets in the back, windproof front lining, and hi-vis tape 
on the underside of the storm collar. 

3. Rapha long-Sleeve shirt (SGD297*; rapha.cc) 

Features: Concealed buttons that won't get in the way of a messenger-bag strap, breathable and quick-drying 
Italian-milled fabric, buttoned pockets. 

4. Silk tie by paul stuart (SGD229*; paulstuart.com) 

Features: None, really. Just make sure you tuck it inside your shirt before saddling up. 


land-speed record, 
powered by a surplus 
engine from an Air 
Force jet. 

1966 

After a crash in 
Monaco, James Garner 


can't stay off the track 
in Grand Prix. 

1967 

Evel Knievel loses 
USD100 at a roulette 
table, takes a shot of 
Wild Turkey, saddles 


his Triumph, jumps 
the fountains at 
Caesars Palace in Las 
Vegas, and crashes in 
the Dunes parking lot. 

2001 

The Fast and the 


Furious and its 
23 sequels forever 
change high-speed 
chases in cinema. 

2015 

The supersonic car 
Bloodhound SSC, 


currently under 
development, is 
scheduled to set the 
land-speed record by 
reaching 1,609kmh. 


EVERETT COLLECTION. GETTY. CORBIS 
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On the care and maintenance of the things on your feet 

Cast aside those memories of spit-burn-shining your army boots and don't you dare apply Kiwi Instant Wax Shine. 
This is how a man, who spends money on quality footwear, cares for his shoes. With help from Justin Fitzpatrick, the 
Shoe Snob, we'll show you how to ensure the extended life of your Church's. 


These shoes are made for shinin' 



1. "Insert shoe trees. It's always best to shine shoes while they're taut and 
as tight as can be. That way, the polish actually gets into the pores because 
if it's loose and you're pushing down, it's not really getting in; you're just 
kinda pressing down on it and it's just sitting on the surface." 


2. "Buff the shoe with a horsehair brush to remove dirt and grit. Between 
each stage, you can take the brush and buff it down so nothing's leftover on 
the surface as well." 



3. "Conditionin'. Take your cloth and apply the conditioner all over the 
shoe. Put it everywhere. Let it sit, the longer the better, the minimum would 
be five minutes but 20 minutes is a good, healthy time." 



4. "Cream polish. Take the welt brush and use it to apply the cream polish. 
It's a polish that's more moist and good for colour rejuvenation. When you 
wear your shoes regularly, they're exposed to sunlight, so the colour starts 
to fade. The cream polish helps to give that back." 

4a. "You don't really want to use a cloth for the cream polish because it 
makes a mess and it's concentrated. Take a little bit with the welt brush and 
rub it all around to give the shoe its colour back. Clean up the soles and the 
leather, and then, once you're done with that, let it sit for five to 20 minutes." 



5. "Waxin'. Use a cloth again for the wax polish. It's the polish that really 
protects the leather. The conditioner was the first step, and the wax polish is 
used when you want to build shine and create a layer of protection over the 
leather. Cream polish gets into the pores; wax polish kind of sits on top. The 
cream polish will never shine as much as the wax polish, but the wax polish 
will never give colour as much as the cream polish." 

6 . Once that's done, it's time to decide if you want to make the shine worthy 
of your drill sergeant. That can add a few more hours of alternating rounds 
of waxing (with a few drops of water) and letting the polish dry until you get 
that mirror shine. But whatever you do, DON'T SPIT BUUURN. 
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Shoe tree 


$ 





$$$$$$$$ 


Buffalo Bill got it right, kind of. "You gotta think 
of shoes as almost like people; they are made 
from what was once a living organism," says 
Fitzpatrick. To care for the leather like you would 
your own skin, moisturise it to keep it supple (by 
way of conditioner and polish) and use a shoe tree, 
especially after each wear. The shoe tree helps 
to maintain the shape of the shoe and absorb the 
moisture that degrades the leather over time. "If 
you were to leave a shoe constantly creased, that 
crease in the leather will dry naturally, at which 
point, if you never insert a shoe tree to stretch that 
crease out, that crease will crack. And once you've 
cracked the leather, there's no repairing it." Here are 
Fitzpatrick's pointers: 

• Wooden shoe trees absorb moisture but are 
heavier, so plastic ones work best for travel just to 
keep the shape of the shoe. Once you're home, use 
the wooden ones. 

• Of the woods, they're normally made of cedar, 
beechwood and limewood. In reality, they're all the 
same in terms of quality— they don't necessarily last 
longer or are better for the shoe. 

• Cedar shoe trees will eventually lose their smell 
and don't really combat foot odour anyway. 

• In theory, you shouldn't need to replace your shoe 
trees; they should last. 



Tools of the trade 


• A good conditioner: mink oil or saddle soap. 
"Leather was a skin once living. It's no longer 
living, so now, it needs active care since it 
doesn't have a body attached to it that's 
feeding it." 

• A polish. "Not for maintaining life but to 
protect it from the elements. It can hurt the 
shoe if you don't counteract it with conditioner 
beforehand since it dries the leather out." 


• A polishing cloth. Old T-shirts work well. 
Nothing fancy here; carry on. 

• A welt brush. "It helps you get into the side 
of the shoe and the stitches, as well as clean the 
side of the sole." 

• A horsehair brush. Used to buff the leather 
pre-polish and in between. "You can't really do 
either job without one or the other. You can't use 
one for both applying and buffing." 


Tips and tricks 

To give the leather a bit of depth, emphasise the toe with a darker polish. You can mix the 
tones in the cream polish stage and, of course, control the amount of shine when you do the 
shining stage. 


The fewer shoes you own, the more you need to shine them because of the constant wear. 

"If your shoes look like they're beat up or dry with no more glare on them, you should probably 
give them a shine." 


To care for suede, steam it with an iron to lift the dirt out, and then brush it out after each use. 
"When you steam it, it helps to lift those hairs back up and allows you to then brush the dirt 
out. It gives a bit of the colour back as well and rejuvenates the suede a bit. But you want to be 
careful— steam it from a good six inches away; if you're too close, you might stain the shoe." 


You can also use really, really fine sandpaper to lift stains off suede. 



LIGHTZOOM, ANDREADONETTI/DREAMSTIME.COM. GETTY 
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Get Cultured (or how to not look like a fool In an art gallery) 

No more dragging your feet whenever the missus suggests a day out steeped in art. 

We consulted Marc Restellini, the founder of Singapore Pinacotheque de Paris (an art 
museum opening in May), and Steve Rosenblum, owner of Rosenblum Collection & Friends 
and founder of The Kase, to help you quit playing Candy Crush through it all. 



1. Emotions 

Stand in front of the art piece and 
take a good look. Something about 
it should trigger an emotional 
response and, if it doesn't, Restellini 
says, "You're not ready to like it. 
Maybe, it will come later; it's just a 
question of time." But if you continue 
to feel absolutely nothing, he drops 
the hammer and says, "What you see 
is not art." But what if Miley Cyrus' 
idea of art elicits feelings of disgust? 

2. Educate your sensibilities 

"Visit many museums to see many 
artworks, see everything, and 
educate your sensibilities," Restellini 
advises. It's like music: you hear a 
piece you like and it inspires you to 
find similar pieces and, by doing 
so, you are training and refining 
your taste. And then, only does the 
pleasure you derive from it start to 
grow. "The more you hear music, 
the more you are in tune with it." 

3. Read up on art history (a crash 
course on the next page) 

But just taking it all in without 
knowing a bit about the artwork 
that you're looking at makes for 


an uninformed experience. This is 
something that might take some 
elbow grease, but that's why you 
have Google on your phone. "Build 
your knowledge about artworks 
and artists— it refines your taste, 
but it won't interfere with the pure 
emotional relationship that you can 
have with art," Restellini says. 

4. Develop it further 

You will eventually understand the 
markers of the various periods, 
and how shapes and colours 
change even within a particular 
period. Rosenblum expounds on 
the process: "If you are conscious 
about that, you'll try to have an 
angular view where you look at 
artists, and figure out if someone 
is copying someone else. Is he 
using references? Or is he inventing 
something? Is he pushing the 
boundaries of art?" 

5. Recognise meaning 

Once you know its historical 
background and its artist, an art 
piece can be contextualised— 
especially when it comes to less 
easily understood pieces of modern 


art. "Art is meant to provoke 
scrutiny of society: the past, the 
present and the future. Artists are 
guides, guiding society in terms of 
how events should be interpreted; 
sometimes, we don't see something 
immediately, but only 10 years from 
now. Art isn't necessarily 'nice- 
looking'. It can be, but normally, 
there's a bit of subversion. That 
helps society to evolve," Rosenblum 
affirms. That light bulb moment 
when you understand something? 
With art, that will happen frequently, 
once you get it. 

6. How the heck is this art?! 

So, there is indeed a point where all 
the fuss over some new artist makes 
sense, and why Miley Cyrus' pop 
culture vomit isn't art. Or at least is 
just derivative nonsense. "It's when 
he or she brings through his or 
her practice something new to the 
public: it could be a way of thinking; 
it could be a technique," Rosenblum 
says of the seemingly confounding 
manner in which some pieces sell 
for more than a million bucks when 
they look like something your five- 
year-old could do. 


Mummy, can I have 
a collection? 

It's a big thing in Asia now, 
especially with new money 
flowing in and everyone is 
hankering after a piece of the 
investment pie. But don't run 
out and buy the first thing 
your advisor recommends. 

It's tricky navigating the art- 
collecting world, so check 
out these tips from Restellini 
and Rosenblum. 

1. Your first buy might be 
a mistake. And you'll only 
find out 20 years later. "But 
you'll keep it because you 
remember it was your first. 
Your taste is only achieved 
20 to 30 years later when 

it evolves to a higher level," 
Restellini says. Best believe 
he who has several decades 
under his belt. 

2. Don't buy something 
merely as an investment. 

This might be more a 
question of how you perceive 
art. "You won't be a good 
collector if you follow the 
taste of the people who 
advise you. That means you 
have no sensibility in art 
and will make a mistake." 
Restellini has a point, but 
perhaps, it won't matter as 
much to the nouveau riche. 

3. Collectors have a role. 

According to Rosenblum, 
the collector has as much 
clout as the critic and the art 
institutions through which 
artists become popular. "Art is 
a system and the largest part 
of artists is not in the system. 
We have a role to play: to pick 
and choose who we think has 
an authentic technique that 
brings something new and 
put them in the system." 

4. Unknown artists will be 
cheaper. Say you discover a 
gem; your role as a collector 
will eventually help to make 
the artist more well known, 
driving up future prices 
significantly once the trend 
takes off. 

5. Raising awareness. 

Hobnobbing with other 
collectors, galleries and 
critics creates a symbiotic 
system of introducing new or 
undiscovered artists. 

6. The law of supply and 
demand is king. "If you 
produce only 20 paintings 
a year and you have 200 
collectors who want a 
painting from you, what is 
the price? The price is what 

a collector is ready to pay for 
your painting," Rosenblum 
says. "If you do 200 paintings 
and have only one buyer, 
there's no price— maybe, only 
for the brush..." 


136 ESQUIRE MARCH 2015 


WORDS BY LESTARI HAIRUL. ILLUSTRATION BY CHEE YANG ONG. 



Western art history, in five minutes or less 

Who has the time to get a History of Art degree, amirite? There's no guarantee that this will impress any snooty 
acquaintances, but you'll hopefully be able to tell your Baroque from your Rococo. 
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Home Entertaining 101 

No, don't seat them in front of a giant LCD playing some crappy stoner comedy with cans of Pepsi. Take heed of these 
tips from James Suckling, acclaimed wine and cigar critic, instead. And then, set your home bar up according to Michael 
Callahan, head bartender of 28 Hong Kong Street. Miles better than what you had planned (except a few rounds of FIFA 75). 



Wine it up 

1. "Serve your reds cool and your whites not 
overly chilled. This is a common mistake," 
Suckling says. "Reds should be around 18°C to 
20°C and whites about 16°C to 17°C. A warm red 
makes the wine alcoholic and not fresh, while an 
overly cold white becomes tasteless." 

2. "I like to decant. I make beautiful decanters 
with Lalique, so I like to use them, and they 
are beautiful on the table. Serve the wine in a 
decanter, but make sure the empty bottle is on 
display at the table as well." 


3. Meeting the in-laws for the first time: 

"I would serve a good Bordeaux that is not 
too expensive, like a 2009 Lagrange or 2005 
d'Issan. You don't want something too flashy 
for in-laws, but you want to show that you 
have taste." 

4. A romantic dinner at home: "Champagne 
is the obvious. I would serve a nice rose 
champagne like NV Billecart-Salmon or 2006 
Perrier-Jouet Belle Epoque." 


5. A party thrown by your new boss: "Bring 
something good but not too expensive like 

a village Burgundy from Vosne-Romanee. 
Burgundy is very chic but you don't want to 
spend a lot of money." 

6. The Last Supper: "You want to spend a lot 
of money. Buy something from your birth year 
and say goodbye. I would stick with Bordeaux 
or vintage Port. I would serve a 1958 Sandeman 
Port. I had it a few months ago for my birthday 
and it was gorgeous." 


The Set-Up 



If you have more moolah and are serious about this: 

• Microplanes • Ice brander • Lewis bag • Torch • Smoking gun 
• Rotovap (call Callahan if you do) 


The Switcheroo 

In the words of Orson Welles, "The bitters are excellent for your 
liver, the gin is bad for you. They balance each other." As advised 
by Callahan, we'll be switching it up. Not for health reasons, of 
course, but to give you three cocktails to add to your portfolio. 



1 ounce Campari 

1 ounce sweet 
vermouth 

1 ounce gin 


• "Sub the gin for rye and it's 
a Boulevardier." 

• "Sub the gin for tequila, add 

a touch of dry vermouth and it's 
a Rosita." 

• "Make sure you keep your 
vermouths in the chiller at all times, 
as they are wines and thus need to 
be maintained." 


• "Regardless of what receptacle you 
use to serve the cocktail, pre-chilling 
the glass with ice is always a good idea. While that's happening, 
pour the spirits first into the stirring glass, and then add very cold, 
hard ice. Stir this gingerly for about 10-15 seconds. Dump the ice 
from the pre-chilled cocktail glass before straining your stirred 
mixture into it. Finish by adding a fresh piece of hand-cut ice." 


Bittersweet 

These are the two things you'll want to keep on hand, according 
to Callahan. "With them, you only need ice and a base spirit, and 
you have the oldest cocktail known to man, the Old Fashioned. 

A common misconception is that it must contain whiskey. You 
can make a stunning version with dark rum and even Old Tom 
Gin. Tequila versions are also sublime when balanced nicely." 
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Dior Homme 

In his tribute to the founder of 
the house, Kris Van Assche takes 
Christian Dior's personal signature 
and turns it into a print for shirt 
collars and ties, to complement 
a collection that also features 
abstract nautical influences. 

Wool suit, cotton shirt, silk tie, 
cotton pocket square, leather belt 
and acetate frames, all by Dior 
Homme. 
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Saint Laurent / /' / 

Inspirited by the Cali-cool kids of ■' 
the '7Ps, Hedi Slimahe coalesces- 
his many inspirations into a 
wardrobe worthy of a modern- 
day hippie— think striped shirts, 
jackets in abbreviated lengths and 
cowboy boots rendered in ultra- 
luxe snakeskin. 


On him: Cotton T-shirt, denim 
jeans, metal bracelet and acetate 
frames, all by Saint Laurent. 


On her: Silk robe and lingerie, 
both by La Perla. 
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Dolce & Gabbana 

This season, the dynamic duo 
looks to the Spanish domination 
of Sicily for inspiration, for a 
collection that sees varying 
depths of crimson worked into 
different suiting cuts and fabric 
options. 


Silk jacket, silk vest, cotton shirt, 
silk tie and horn-rimmed frames, 

all by Dolce & Gabbana. 





Calvin Klein Platinum 

Sportswear makes a triumphant 
return this season, with more men 
welcoming it into their wardrobes 
for obvious and practical reasons. 
Calvin Klein Platinum takes a 
minimalist approach to this trend 
and the results are crisp yet big on 
comfort. 

Silk and Tencel jacket, silk poplin 
shirt, and silk and Tencel trousers, 

all by Calvin Klein Platinum. 
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The Italian house turns to its JP 
Club for inspiration, creating a 
timeless wardrobe of wearable 
pieces. 


Cotton suit, cotton shirt and 
leather loafers, all by Tod's. 


JIH 
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Burberry Prorsum 

In his perennial homage to the 
brand's English roots, Christopher 
Bailey looks to writer and intrepid 
traveller, Bruce Chatwin— and 
O offers up T-shirt prints and jackets 
that are perfect for that next great 
adventure. 


On him: Selvedge denim jacket, 
cotton T-shirt, velvet trousers, 
cashmere scarf, and leather and 
mesh shoes, all by Burberry 
Prorsum. 

On her: Tulle dress by Burberry 
Prorsum; lingerie by La Perla. 





Linen, wool and silk suit, denim 
shirt, silk tie and wool pocket 
square, all by Brunello Cucinelli. 



Every season, Kim Jones takes'the 
brand on a journey. This time, he] 
ventures to the northern climes 
of Rajasthan, translating his ! 
inspiration into vibrant prints otji 
silk and linen separates. I 


Silk shirt and polyester trousers, 
both by Louis Vuitton. 
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Gone are last season's 
deconstructionist designs, and in 
their place comes a clean slate of 
neatly tailored trousers, slim-fit 
shirts and geeky pullovers done 
up in contrasting prints. 


On him: Wool jumper, cotton shirt, 
tricotine trousers and leather belt, 
all by Prada. 

On hen Cashmere jumper and 
cotton lingerie, all by Prada. 
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Berluti 

Gracefully nonchalant, the 
collection draws on a laissez-faire 
attitude without losing its deft 
mastery of sharp cuts in exclusive 
fabrics. 


Silk and cotton jacket, linen shirt, 
linen scarf, cotton trousers and 
suede loafers, all by Berluti. 




Alfred Dunhill 

Paring down the Englishman's 
wardrobe, John Ray's SS15 
collection for the label parlays 
into a selection of deconstructed 
suits worn with a devil-may-care 
attitude. 


Wool mohair jacket, cotton and 
linen shirt, cotton trousers, silk 
and linen tie, and cotton pocket 
square, all by Alfred Dunhill. 











j Paul Smith 

Louche suits are the order of the 
day, and this season. Sir Paul 
Smith's approach is to weave 
casual items into your formal 
wardrobe. Part pyjama dressing, 
part tailored; all round surprisingly 
stylish. 


On him: Cotton jacket, cotton top, 
silk pocket square, denim jeans 
and acetate frames, all by Paul 
Smith. 


On hen Silk robe and silk dress, 
both by La Perla. 
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Tom Ford 

When Tom Ford says he's staying 
off suits for a season, he means 
it. Looking to his ranch as the 
starting point for his designs, it's 
no surprise to see superbly fitted 
denim as the star of his collection, 


Cotton and silk jacket, cotton 
jumper, cotton T-shirt, cotton 
scarf and denim jeans, all by Tom 
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Bottega Veneta 

Tomas Maier taps into a man's 
easy-going side by adopting a 
more organic approach to his 
designs. The result? A softer suit 
paired with a tie-dyed shirt and 
shoes in powdery hue. 


Cotton suit, cotton and linen 
shirt, cotton pocket square, metal 
sunglasses and leather shoes, all 

by Bottega Veneta. 
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Emporio Armani 

Exploring a linear motif 
throughout, the standout pieces 
from designer Giorgio Armani's 
collection are the lightweight tops 
and the tailored trousers. 


Silk and polyester shirt, cotton 
trousers and acetate frames, all by 

Emporio Armani. 
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After a series of revelatory performances in gritty British 
indies. Jack O'Connell landed the lead in Angelina Jolie's 
critically acclaimed Unbroken. High time, then, that Esquire 
sorted him out a nice suit. 





Wool pinstripe 
jacket, cotton 
shirt, silk tie, metal 
collar pin and wool 
trousers, all by 
Dior Homme. 


ESQUIRE MARCH 2015 161 





Wool coat by Gant; wool 
waistcoat and wool trousers, 
both by Gant Rugger; cotton 
shirt, by Next. 


OPPOSITE PAGE 
Wool jacket, cotton shirt and 
wool trousers, all by DKNY; 
nylon braces, by Next. 












mi 
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Wool jacket and wool trousers, 
both by Next; cotton shirt by 

Ami at matchesfashion.com; wool 
socks by Falke; wool knitted tie by 
Gieves & Hawkes; leather monk- 
strap shoes by Jimmy Choo. 
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ACCORDING TO one US media outlet publicis- 
ing Unbroken, the Coen Brothers-written, Angelina 
Jolie-directed film, Jack O’Connell “grew up work- 
ing-class in Derby, England, and has made a name 
for himself playing louts, punks and convicts”. Well, 
that’s one way of putting it. Just maybe not to his face. 

“I’m always referred to as a normal Derby lad, 
etc.,” O’Connell says. “I could almost find those 
terms offensive. I can consider myself a normal Der- 
by lad, but there’s a tendency for that to appear like 
it’s an over-importance. I don’t think my example has 
been any harder than others who have done this path 
before me.” 

Again, that’s one way of putting it, but not every 
young actor without drama school or university or 
formal training— whether he’s from the East Mid- 
lands or the Lower East Side of Manhattan— ends 
up being brilliant in three lead roles in three terrific 
films all released within the space of a calendar year, 
in the same year he turns 24. But that’s what Jack 
O’Connell has just done. 

His three star turns in 2014 were in Starred Up, 
’71 and Unbroken. In the first, O’Connell is a volatile, 
^H-you-up-as-soon-as-I-look-at-you young offend- 
er moved into adult prison for the first time— what 
“starred up” means— to do his time alongside the life- 
long-con father who abandoned him. In ’71, O’Connell 
plays a raw British soldier who needs to stay alive 
on the streets of Belfast for a night after being sepa- 
rated from his comrades during a riot. For Unbroken, 
he spent three months dieting, and learning a very 
convincing American accent, to play an Olympic ath- 
lete-turned WWII USAAF airman who survives al- 
most seven weeks in a life raft after being shot down 
in the Pacific, only to end up in a Japanese prisoner 
of war camp. 

All three roles required the difficult skill of con- 
veying a powerful but not overstated physical pres- 
ence with an underlying, believable humanity. What 
he did felt real, and he demanded your attention. You 
rooted for him because he was heroic in that less im- 
mediately obvious way. 

Director Angelina Jolie, O’Connell says, “had 
compassion. She supported me throughout. If I’m 
watching her treat everyone as an equal, that made 
me feel exactly like that, too. I spent time with her 
in the rehearsal period. She set up meetings with my 
mum and some of my family. So, by the time we got to 
the set, it felt like I had a bit of a friend. But it was a 
massive leap for me, a much more expensive realm of 
the industry.” 

Jolie’s meeting with his mother was to be ex- 
pected: Alison O’Connell is her son’s manager. “That 
has its ups and downs,” he says. “I love my mum to 
pieces, but sometimes, we have to have serious con- 


versations.” O’Connell’s father died six years ago, 
shortly after his son had filmed Harry Brown, during 
which Michael Caine told the then-17-year-old that 
he would be a star. 

“Before working with the likes of Michael Caine, 
I was quite naive,” O’Connell says. “I had a sports 
mentality. I was quite competitive, which I don’t like 
in this field. I don’t think it’s a contest; you can’t con- 
test acting. But when I was a kid, I had this undertone 
of aggression, this need to be funny or to be heard. 
Whereas now, I don’t feel so panicked that I’m chas- 
ing my tail anymore. It’s paying off and [I’m] being 
regarded as, at least, an actor.” 

That he is an actor in any capacity now is quite sur- 
prising, because he never wanted to be one. As a boy, 
football or the forces were the career options open to 
him. Injury put paid to the former when he was a tri- 
alist at his beloved Derby County. “It was going my 
way for a while. Not to sound big-headed,” he says, 
with a wry chuckle, “but I was banging them in left, 
right and centre.” His juvenile criminal record, which 
he won’t discuss so as not to incriminate anyone else, 
kept him from graduating from the cadets and into 
the army. “Sometimes, I draw from whatever military 
expectations I had for myself,” O’Connell adds. “That 
idea of discipline and hierarchy. It certainly gets me 
out of bed and onto my mark.” 

Compulsory drama lessons at school intro- 
duced O’Connell to acting. He loved it, and attended 
the Television Workshop in Nottingham, from where 
Samantha Morton and Toby Kebbell moved on to 
greater things, and Shane Meadows cast many of 
the young performers in his 2006 film This Is Eng- 
land, including O’Connell as Pukey Nicholls. He was 
16, skinheaded, and knew what he wanted to do with 
his life. (He seems genuinely upset when he explains 
how his schedule has not allowed him to take part 
in the subsequent This Is England TV series.) Three 
years later, he was starring in Skins with increasing, 
Caine-enabled, maturity. He hasn’t stopped growing: 
filming Unbroken, he says, was the most “maturing” 
experience of his working life. 

“When I was coming up five years ago, I used to 
open magazines and see actors and it used to make 
me cringe for them. It threw up the question of being 
genuine. If I look a muppet in old pictures in clothes 
I’d never wear nowadays, that’s hilarious to 

me now, as opposed to embarrassing— as long as I 
speak definitively enough as an actor by the work I 
do. I don’t want immortality for myself, but I want to 
leave a print, my urine scent. Lifting my leg on the 
tree of history.” 

Which is one way of putting it. Ff 
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It's all in 
the details 


Sometimes life throws you a 
punch. Make sure your frames 
can stand up to it. 

Photographs by Nicky Loh 
Styling by Aaron Kok 


Left: Cotton jacket by 
Hermes; cotton shirt by 
Prada; metal bracelets, 
both by Saint Laurent. 

Right: Wool jacket and 
silk pocket square, both 

by Ermenegildo Zegna; 

cotton shirt by BOSS; silk 
tie by Alfred Dunhill; 
horn and metal frames by 

Giorgio Armani. 
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Wool jacket and silk pocket 
square, both by Gucci; 
cotton shirt and silk tie, both 

by Alfred Dunhill; titanium 
frames by Prada Linea Rossa; 

leather bag with nylon straps 

by Louis Vuitton. 
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Left: Cotton trousers by 
Prada; leather shoes by 
BOSS; cotton socks by 

Etiquette. 

Right: Wool jacket and wool 
jumper, both by Prada; cotton 
shirt by Alfred Dunhill; silk tie 
by Hermes; cotton pants by 
BOSS; thermoplastic frames 
by Ray-Ban. 
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PHOTOGRAPHER ASSISTED BY YANN CLOITRE. 
STYLIST ASSISTED BY EUGENE LIM AND NATHALIE LIM. 


Left: Wool jacket, wool vest 
and cotton shirt, all by Dolce & 
Gabbana; silk bow tie and silk 
pocket square, both by Gucci; 
acetate and metal frames by 
Prada. 

Right: Metal bracelet by Saint 
Laurent. 



GROOMING BY SHA SHAMSI USING YSL BEAUTY AND 
SEBASTIAN PROFESSIONAL. MODEL: DAN M/AVE MANAGEMENT. 


ESQUIRE MARCH 2015 171 


Fine lines 

These illustrators blur the divide 
betiA/een art and fashion as they 
''model'' this season’s key stripe trend. 

Styling^ by Eugene Lim Avt Direction by Priscilla Wong 
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Wool suit by Theory at 
MRPORTER.COM; lana 
wool polo shirt by Loewe at 
MRPORTER.COM; leather 
sneakers by Puma. 
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Kuanth 


kuanth.com 





Eric Foenander 

thetownjeweller.tumblr.com 


Wool jacket by Suitsupply; 
cotton shirt by Brooks Brothers; 

cotton T-shirt by Jack Wills; 
cotton jeans by Carhartt WIP; 
suede sneakers by Nike. 
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STYLING ASSISTED BY TIMOTHY BRADLEY AND NATHALIE LIM. 



Siddwills 


behance.net/siddwills 


Wool and cotton jacket by Band 
of Outsiders at MRPORTER. 
COM; cotton shirt, and cotton 
and polyester trousers, both 
by Carhartt WIP; canvas 
sneakers by Converse. 
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A step closer 

Beautifully constructed, finished 
with tried- and-true burnishing 
techniques and made with 
comfort in mind, that’s what this 
pair of monkstraps from Bally 
is. But Creative Director, Pablo 
Coppola, is not satisfied with just 
the form; functionality can’t be 
compromised either. With the 
addition of a lightweight lug sole, 
gone are the days of shuffling on 
the pavement to break the leather 
soles in. 

Bally SGD990 



PHOTOGRAPH BY CHING. STYLING AND WORDS BY EUGENE LIM. 


ESQUIRE MARCH 2015 181 


STYLEFILE - HANDBOOK 



Stir it up 

Nothing is ever what it seems at the house of Fendi, and this season is no exception. Drawing inspiration 
from escapism and Bob Marley, classics like the blouson, sweaters and tailoring are presented with a 
twist, while the colour palette has been injected with a hint of Jamaica. Take our favourite piece from the 
collection— a classic black jacket cut from wool and cotton that features coloured yarn woven in. With an 
unlined interior, this is the perfect summer addition to your wardrobe. 

Fendi SGD1,640 
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Totes 

amazing 

Made from sumptuous 
suede, trimmed with 
burnished leather, this 
tote is both supple to the 
touch and durable enough 
to withstand a little rough 
and tumble. Sling it over the 
shoulder, or hold it by its 
handle, as long as you avoid 
swinging it from the crook of 
your elbow, you’re good to go. 

Salvatore Ferragamo SGD4,950 


PHOTOGRAPH BY CHING. STYLING AND WORDS BY EUGENE LIM. 
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Gucci 

SGD460 
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Like Father^ 
Like Son 


Perennial advice, for any boy, 
is always invest in a good pair 
of shoes (that's Gucci loafers 
to us). Designed for the well- 
dressed father and son, the 
label is known for quality and 
its sharp Italian style. This 
pair-finished with a smooth 
calf leather lining and Gucci's 
signature Horsebit buckle- 
offers the perfect head-start for 
your little one who's intently 
keeping up with his stylish dad* 


fi4^jE6CJ W H^^Ol 5 


F H p? G E AW BY E A F-^.5 TTf>-i A *1 0 ■ 




STYLEFILE - HANDBOOK 




Cotton shirt, SGD177’ 

by DKNY 


White leather 
baseball, SGDII*, by 

Rawlings at The 
Baseball and 
Softball Shop 


Out of the park 


Maybe in honour of retired Yankee 
legend Derek Jeter, or perhaps 
because we’ve all had enough of 
rugby tops and polo shirts, a key 
item at last June’s SS15 menswear 
collections— and not just in 
New York— was the collarless 
baseball shirt. Double-breasted 
styles were shown at London 
designers Agi & Sam; there were 
deep navy, soft pink and crisp white 
V-necks beneath cropped bombers 
at Lou Dalton; while Cerruti 1881 
cut its long. Esquire’s favourite 
brand? Perhaps it’s no surprise: an 
American, DKNY. Shown, invariably, 
in white with piped details, these 
were worn beneath macs, blazers and 
suits— exactly how you should wear 
yours. 


Wool trousers, 
SGD365*, by DKNY 


Wool jacket, 
SGD710*, 

by DKNY 



Cotton and rubber 
sneakers, SGD261*, by 

DKNY 


Wood baseball bat, 
SGD63*, by Rawlings 
at The Baseball 
and Softball Shop 


PHOTOGRAPHS BY MARTHA PAVLIDOU. 
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Shirts 

The perfect foundation for 
every sartorially inclined 
gentleman begins with a 
well-fitted shirt. In addition to 
classic white, mix it up with 
stripes. Steer clear of too- 
bold ones though. 

Clockwise 
White shirts 

Dior Homme SGD790 
Saint Laurent SGD1,180 
Gucci SGD520 

Striped shirts 
Tom Ford SGD850 
Brioni SGD1,200 
Brunello Cucinelli SGD850 
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Jackets 

Give wool a rest and opt for 
polyester. It's the perfect 
complement to the roulette 
of rain or shine that the gods 
play on us. Best part? You won't 
notice its weight when you 
decide to stash it in your bag. 

This page, from left 
Burberry SGD1,678 
BOSSSGD1,499 
Prada SGD1,770 

Opposite page, from left 

VAUDE at The Travel Store SGD540 
G-Star Raw SGD249 
Timberland SGD239 
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Footwear 

The secret to setting 
yourself apart from the 
pack is understanding 
the gravitas of the 
occasion. For the 
weekend, subtle details 
in your sneakers provide 
character and keep you 
on trend, while well- 
made patent leather 
oxfords keep you on the 
right side of the water- 
cooler talk during the 
workweek. 

This page, from top 
Tom Ford SGD1,300 
Dior Homme SGD1,000 
Prada SGD1,310 

Opposite page, from top 
BOSS SGD699 
Louis Vuitton SGD1,250 
Saint Laurent SGD1,020 
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Ties 

You've heard it a 
thousand times before: 
when getting your first 
suit, always opt for 
navy. When it comes to 
picking a tie, let loose 
a little and choose one 
in any of the 50 shades 
of blue. 


Left 

Prada SGD330 
Tom Ford SGD400 


Right 

BOSSSGD179 
Brioni SGD370 
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Mohair Wool dinner 
jacket, SGD3,442*; white 
cotton dress shirt, 
SGD540*; black jet stone 
dress studs, SGD27r; 
black silk bow tie, 
SGD198*, all by Alfred 
Dunhill. 


Tux Mex 

Get ready for red carpet season with Alfred Dunhill. 

It’s that time of year again, and the most important investment that you 
should be making right now is in a sharp new dinner jacket. This example, 
from Alfred Dunhill in midnight blue mohair wool, is the season’s best. 
The jacket is cut slim with a wide peak lapel in a subtly contrasting 
shade. Wear with a spread-collar dress shirt and a hand-tied bow tie, 
and embrace the party season like a pro. 


PHOTOGRAPH BY WILL THOM. 
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Brown, calf-leather, 
SGD580*, 

by Church's 
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Chelsea 

boots 


Featuring elasticated sides 
and chunky soles, this 
season’s strongest 
varieties are as suitable for 
splashing through puddles 
as stomping across the 
office. The slip-on staple 
from the 19th century 
still provides comfort 
in foul weather. 
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How to wear: a parka coat 

For a hands-free solution to beating tropicai showers, opt for a parka that wiii go with just about anything. 
Here, we show you two ways to work this Emporio Armani piece. 

Photographs by Nicky Loh Styling and words by Aaron Kok 


ESQUIRE 

APPROVES 


Nylon parka coat 

by Emporio 
Armani, 

price upon 
request 


Graeme 
Ian Khalil 

Public 

Relations 

Executive 




Left 

Wool suit, silk and viscose tie, and linen pocket square, all by Suitsupply; cotton shirt by Brooks Brothers; 
acetate frames by Giorgio Armani; leather shoes by Kurt Geiger. 

Right 

Cotton shirt and leather sneakers, both by agnes b.; denim jeans by G Star Raw; 
silk bracelet and leather bracelets, both by Hermes. 



PHOTOGRAPHER ASSISTED BY YANN CLOITRE. STYLIST ASSISTED BY EUGENE LIM AND NATHALIE 
LIM. GROOMING BY SHA SHAMSI USING BURBERRY BEAUTY AND SEBASTIAN PROFESSIONAL. 
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Dressing the Man 

When Alessandro Sartori, the man who created Berluti's first ready- 
to-wear collection, handpicks five items for the Esquire man, it's 
time to take note. 

Words by Janie Cai 



ONE HUNDRED AND TWENTY YEARS should 
be sufficient time for a man to learn what works. 
But sadly, until the Philosopher’s Stone is uncov- 
ered, that may not be feasible even for the most 
stalwart of us. Which is why the expertise of a 
maison, which has, for over a century, cultivated 
its place as a bastion of men’s luxury, is some- 
thing to be inspired by. More than a lifetime ago, 
Alessandro Berluti, an Italian immigrant who left 
Senigallia for 19th century Paris, started a shoe- 
making practice for select clients in the exclusive 
Opera district. Successive generations of the fam- 
ily contributed to Berluti’s stylish repertoire and 
the business and the reputation of the maison 
grew rapidly, most notably, under the guidance 
of Berluti’s grandniece Olga— with her colourful, 
unorthodox creations that were worn by nobility, 
artists and rock stars alike. 


A lifetime later, another Alessandro has tak- 
en over the creative direction at the house. A 
much-lauded designer, visionary and artist of 
the cloth, Alessandro Sartori introduced to Ber- 
luti its ready-to-wear wardrobe, completing the 
lifestyle needs of the Berluti man from head-to- 
toe. His SS15 collection was launched in the gar- 
dens of Paris’ Ecole des Mines with an ensemble 
of models looking effortless and elegant in what 
Sartori termed his “sports couture” collection. He 
drew on the lightness and relaxed functionality of 
sportswear and combined its inherent ease and 
comfort with the best of the tailoring techniques 
passed down through the generations. The effect? 
A blazer made from a summer Shetland silk that 
uses the finest Indian silk hand-woven with cot- 
ton to keep it light and supple. An Origami bag in 
glove-touch leather that innovates the principles 
of origami to create a soft, foldable and incred- 
ibly lightweight piece composed of hand-worked 
pleats and original construction. So when we met 
Sartori again at the recent SS15 presentation in 
Hong Kong, we seized the opportunity and asked 
him to present to us his top five Berluti picks for 
the Esquire man. 

1. ORIGAMI BAG 

“I was always very fascinated by the act of origa- 
mi. Applying this to clothing, it becomes a fantas- 
tic way to pleat and fold without any stitching. I 
like it being soft but still sharp in shape. For me, 
the Esquire man, or any man of discerning taste, 
would appreciate the lightness of this bag that 
utilises such an interesting concept, which al- 
lows for it to be used as a tote, a backpack and a 
hand-carry. Despite how soft and comfortable it 
is, it still retains a sharp shape and a distinct style. 
There is no sacrifice of one for the other; after all, 
I believe that the Esquire man doesn’t compro- 
mise on function and style.” 

2. PLAYTIME SNEAKERS 

A bootmaker-style sports shoe made using a sin- 
gle piece of leather patinated according to the 
customer’s choice and treated to a traditional 
buffed finish. 

“We took a very long time to develop this prod- 
uct, to come up with a pair of leisure shoes that 
retain the handcrafted, unique elements of luxury 
shoes. Having a pair of casual shoes doesn’t mean 
that quality or craftsmanship is sacrificed. I feel 
that the Esquire man appreciates that his leisure- 


Above 

Alessandro Sartori— the 
impeccable Artistic Director 
of Berluti. 
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wear is also of such exacting standards of excel- 
lence. This is a new generation of shoemaker 
sneakers for the modern man.” 

3. OLIVE SILK WATERPROOF COAT 

Silk and linen poplin is treated with ceramic glaze 
to give it a leather- effect, “paper-touch” finish; it 
is hardwearing and waterproof. 

“This brings together the most luxurious 
technical materials from the forefront of fabric 
research with the most exclusive skills that hand- 
worked tailoring has to offer— super-light, wrin- 
kle-free, perfect for travelling. In terms of inno- 
vation, it is technology applied to design without 
forgetting the simple beauty of a stylish coat.” 

4. ALESSIO SHOES 

A new version of Berluti’s emblematic Alessandro 
shoe. Like its predecessor, the Alessio has a very 
distinctive construction. The upper part of the 
shoe is cut from a single piece of leather without 
any panels, seams or inserts. This technical feat 
creates a flowing design with simple lines. 

“A modern gentleman faces, during his day, a 
variety of situations. He requires his wardrobe to 
be able to carry him through every single one of 
them. These emblematic lace-up shoes have been 
reinterpreted with a new sole made with leather. 


rubber and Micro (a high-tech sports material). 
For me, the Alessio fluidly bridges the transition 
between work and play, between super- chic and 
more relaxed, for the man who occupies the best 
of both worlds.“ 

5. ANDY LOAFERS 

This square-tongued moccasin, featuring hand- 
finished topstitching, was created in 1962 by a 
17-year-old Olga Berluti against the advice of her 
superiors. The Andy was Olga’s side-project, in- 
spired by the then- emerging Andy Warhol, who 
had impressed her after a visit to the store. Using 
a defective hide, she came up with a loafer that 
would enchant Warhol, thanks to the distinctive 
scarring across one shoe. Minus the scarring, the 
shoe became one of the house’s signature models, 
as well as an elite status symbol. 

“My first pair of Berluti shoes were Andy loaf- 
ers— back then, I read an article in which Andy 
Warhol talked about how much he loved his Ber- 
luti loafers. Shortly afterwards, on my first trip 
to Paris, I spent my entire savings on a pair and 
discovered the absolutely unique Berluti spirit. 
Though this is not SS15 specifically, it is so inte- 
gral to the identity of what Berluti is that it is an 
essential piece.” Ff 


"The idea of the (Origami) 
bag was to open the 
collection to a new 
generation of men. Men 
who did not feel that they 
had to compromise on 
style, functionality or 
luxury. It was piece number 
one, the start of the 
collection." 

—Alessandro Sartori 
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Music and passion are 
always in fashion 

Just add a iittle aiternative art into the mix and you get 
Hedi Siimane's singuiar vision for Saint Laurent. 

Words by Janie Cai 


A BLACK ENVELOPE ARRIVES, weighty de- 
spite its size. For each Paris Fashion Week since 
Hedi Slimane returned as the Creative Director of 
Saint Laurent, his show invites have been, quite 
literally, works of art. There’s always a state of 
suspense— who will Slimane pick this time from 
his vast circle of friends and influencers, artists 
and musicians, to work on the slim, black-bound 
volume, precise in its shape, size and texture— 
the perfect carte blanche waiting to be filled. 
This little booklet is Slimane’s tribute to the ones 
whose work has either infiuenced him person- 
ally or his collection. It is his riff on the fashion 
and art worlds, as collectible as a rare comic. 
The Saint Laurent show invites are as covetable 
as his leopard-print brothel creepers and skinny 
leather jackets. They are the doorkeepers to the 
Saint Laurent dream and embody the Zeitgeist of 
Slimane’s collection each season. 

For SS15, the artist was the late Bruce Conner. 
A California-based, Kansas native, who pushed 
the boundaries with his erotic ally- charged works, 
including the cult 1961 experimental film Cosmic 
Ray, featuring a nude woman dripping in pearls 
set against footage of atomic bombs and set to Ray 
Charles’s track “What’d I Say”. He manipulated 
film like a kid high on sugar, rampaging through 
the art supplies cupboard. Bruce Jenkins, profes- 
sor of film at the School of the Art Institute of 
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Chicago, frames the madness to Conner’s meth- 
od: “There is physicality to his style, he attacks 
the films, abrades it, scratches it, throws ink on 
it and punches holes into the film stock, creating 
an artwork on the reel, a collage that comes to life 
when the reel is played.” 

Conner was the celebrated figurehead of 
pysch art, his works rich in pop cultural and rock 
’n’ roll references and provocative in their ap- 
proach-much like Slimane’s SS15 collection for 
Saint Laurent, which was set against an electron- 
ic backlit stage that morphed according to the 
show’s momentum. That evening, the clothes, the 
models, the fans and the followers of the quiet, 
tousled-haired Slimane, and of course, the music 
(courtesy of the Mystic Braves) merged to form a 
living, breathing psyched-up MTV, one that was 
also filled with both artists and art. Whether you 
like it or not, his collections, like modern art, can 
divide opinion. Not every man can pull off a pair 
of snakeskin boots or a beaded paisley jacket, for 
example. It’s a good thing though that Slimane 
does not design for every man. 

The Saint Laurent muse, as chosen by Slimane, 
is one that has opened up an entirely new market 
to the brand. With artists and musicians creating 
ancillary environments for his ensemble of stove- 
pipe trousers and tasselled leather jackets jux- 
taposed with an old- again-new- again aesthetic. 
Saint Laurent is racking up cool points by tapping 
into the fringes of alternative culture. When Sli- 
mane sent his vision for the Saint Laurent man ca- 


"In something as 
innocuous as an old (but 
new) army jacket, Slimane 
has managed to merge art 
and fashion into a tangible 
relevancy with that elusive 
Je ne sais quoi..." 





Opposite page, left: 

The SS15 Saint Laurent finale. 

This page, left: 
A look from the collection, replete 
with insoucient model and 
snakeskin boots. 
Above and bottom: 
The backpack featuring a print 
of Arrington de Dionyso's ink 
drawings and the "Bombhead" 
T-shirt inspired by Bruce Conner's 
1967 film Report. 


reening down the runway— his disaffectedly cool 
kids sauntering out in buckle boots, talismans and 
leather jackets— he unapologetically tapped into 
the fashion world’s deep fascination with the sub- 
versive. 

This season, the collaboration with artist Ar- 
rington de Dionyso, the former vocalist/electric 
guitarist of experimental band Old Time Reli- 
jun, manifested in a series of sumi ink drawings 
across backpacks and shoes. The accessories, giv- 
en their cult status, will be collectibles long after 
the season is over. Dionyso is heavily inspired by 
the experience of the synaesthesia and his works 
are reminiscent of shamanistic symbolism, his 
music and art strange, hallucinogenic and ethe- 
real. Which is exactly what makes it so cool. It’s 
as authentic as it gets if you really want to veer 
off the mainstream. Our personal favourite is his 
military parka, which looks like an old army sur- 
plus jacket trawled from a vintage memorabilia 
shop in some back alley, until you turn it over and 
the embroidered tableau of Dionyso’s maidens ca- 
vorting with mythical creatures takes your breath 
away. In something as innocuous as an old (but 
new) army jacket, Slimane has managed to merge 
art and fashion into a tangible relevancy with that 
elusive je ne sais quoi (which is, incidentally, a 
very Yves Saint Laurent trait). 

Artist collaborations can be touch and go. 
Those are tricky waters to navigate— get some- 
one famous and you risk commercialising a pure 
artistic vision, while obscure artists could alien- 
ate clients or may lack the breadth and the reach 
that brands hanker after; in addition, costs can 
be prohibitive and copyright a Who would 

have guessed that Slimane’s unwavering affilia- 
tion with his unusual and diverse circle of artists 
would be just the thing to revive the Saint Lau- 
rent label? In an interview with US Vogue’s Na- 
than Heller, he was blunt about his approach. “It’s 
hardly a contest of popularity. I defend my ideas. I 
might be wrong, but I can’t hesitate. It’s not about 
pleasing,” he was quoted as saying. 

One thing is for sure, the Saint Laurent SS15 
collection has already amassed a fervent follow- 
ing of fans, including Golden Globe-winning ac- 
tor Eddie Redmayne and rock star Lenny Kravitz. 
His runway looks may be hard to pull off in their 
entirety (unless you belong to a nocturnal base- 
ment band), but like art, it’s a matter of apprecia- 
tion. Delve deep and you’ll see a perfectly propor- 
tioned suede jacket, velvet blazers with sublimi- 
nal subtlety and sartorial references to the cool- 
est musicians ever to have walked the earth. It’s 
true. Everybody wants to look like a rock star. In 
the end though. Professor Jenkin’s take on Bruce 
Conner might just be the perfect paean for Sli- 
mane and his collection this season: “A depth of 
feeling, an allure of the feminine and the power 
of media and the power of art, and he puts them 
together in a way that is yet still art.” 
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Gadget Guide 2015 

Esquire's annual round-up of the best gear of the year. 

Edited by Johnny Davis 



HTC's camera lets you 
focus images after you've 
taken the photo. 


Apple iPhone 6 Plus 

Or, said the Internet, "You won't believe 
how much the big new iPhone bends." (It 
bends no more than other thin tech like 
this, which is hardly, if ever.) Justifiably 
called a "phablet" as its 5.5" screen may 
make you think tablets are obsolete. 


HTC One M8 

The Taiwanese 
telephone maker has 
Robert Downey Jr as 
pitchman, phone-of-the- 
year award from global 
tech writers in 2013 
and 2014 and, in the 
One M8, a magnificent 
mobile. It is stylishly 
forged from a single 
piece of metal and full- 
featured, with a glorious 
5" screen. If you can 
look past the Apple/ 
Samsung/LG/Nokia 
nexus, then you will be 
handsomely rewarded. 



LG G3 

Rival to iPhone 6 Plus 
with Android, the 
world's most popular 
OS— a fact that gets lost 
in the rush to lionise 
Apple. This super- 
capable smartphone 
has a fantastic 5.5" 
screen, micro SD 
card slot for upping on- 
board memory and laser- 
focusing 13mp camera. 
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Beoplay A2 

You might call Beoplay 
Bang & Olufsen's 
diffusion line, but 
that wouldn't be 
fair. It's a stunning 
range of ultra-modern 
audio devices that 
now includes this iPad 
Mini-sized, double- 
sided Bluetooth 
speaker which, 
while designed mainly 
for smartphones, 
will give a punchy 
sound boost to any 
laptop, too. 


Weighing 1.1kg 
and with 25 hours 
of battery life, 
the A2 speaker is 
truly portable. 



■ 


li■ii 

iMmim 


Bowers & Wilkins T7 

The T7's distinctive 
honeycomb case is 
more than just a style 
statement: it reduces 
vibration, improves sound 
. and is the same tech 
used in B&W's high-end 
studio speakers. Uniquely 
for small Bluetooth 
varieties, this has twin 
bass radiators for crisp 
and clear beats and 
baselines. 


Airstream S300 

Bafflingly, it's compatible with 
iOS devices only, but the S300 
will double as your TV's soundbar 
using the 3.5mm jack connection. 
With an impressive range, 
dynamic bass and sharp natural 
highs, this beautifully constructed 
polymer and glass unit fills big 
rooms with ease. 
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Moto 360 

Are you really going 
to wear a smartwatch? 
Motorola's is easily the 
best-designed of the 
current wave: leather strap, 
stainless steel case, Gorilla 
Glass face and, hey, it looks 
like a watch. It does the 
imparting of stripped-back 
info that is wearable tech's 
raison d'etre very well 
indeed. And a heart monitor 
is, of course, extremely 
useful. 



Garmin Vi'vosmart 

The sat-nav master is now 
pointing you in the right 
direction for improved 
health and fitness with an 
exercise tracker band that 
also displays email, text, 
calendar and even phone 
call alerts. The trick is not 
to be annoyed when it 
vibrates to tell you that 
you're slacking on the daily 
goals but to instead stay 
motivated. It's so smart it'll 
count how much restful 
sleep you get, too. 




Jawbone Up24 

As the name suggests, 
this life monitor is 
always on (you only 
charge it once a 
fortnight) and goes 
deeply into sleep 
patterns and nutrition 
as well as recording 
physical activity. It 
teams wirelessly with 
a stat-heavy app, 
through which you 
can also log food and 
drink intake via pics. 
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Sony Xperia Z2 

Perfect if you want 
to opt out of the 
Apple vs Samsung 
arms race.The Z2 
has top specs (10.1" 
screen, 3gb chip), yet 
is water-, dust- and 
scratchproof, too. 
Ideal for the modern- 
day adventurer, or 
a bit of Minecraft by 
the pool. 
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Apple iPad Air 2 

At 6.1mm thick and weighing a paltry 437g, you 
can hold the Air 2 comfortably in one hand 
despite its large screen. And that display 
is a belter: the 2048 x 1536 resolution is 
impressive, but it's the anti-reflective coating 
that's the real innovation, letting you use it 
outdoors in the sun. 


• • SAMSUI4G 


Unlimited memory 
(via micro SD cards) 
and a true, movie-friendly 
widescreen make this the 
ultimate Android tablet. 


Samsung Galaxy Tab S 10.5 

Is Samsung's latest tab 
better than the new big 
iPad? Maybe. It has a slightly 
larger screen than the Air 
2 (10.5" vs 9.7") crammed 
into a whispy shell (6.6mm, 
465gs), and while its plastic 
back lacks the premium 
feel of Apple's metal case, it 
trumps it with a far sharper, 
2560 X 1600 screen. 
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Master cut 

Tom Ford's master tailor 
is in town to take your 
measurements. 


Think of a Tom Ford suit and 
you picture a man in razor- 
sharp threads who is about to 
save the world and get the girl. 
For three days in March, you 
could at least dress the part. The 
brand’s master tailor arrives on 
our sunny shores for a series of 
appointment- only sessions with 
clients looking to get a made- 
to-measure Tom Ford suit. And 
while we can’t guarantee that 
you’ll be able to move faster 
than light, we know for sure 
that a man can’t go wrong with 
a suit fitted to his shape and 
measurements. Saving the girl 
optional. 

Make an appointment at the Tom Ford 
boutique for a made-to-measure suit. 




In the bag 

Samsonite RED carries you through spring with three new themes. 

Designed with the urban traveller in mind, Samsonite RED presents its range 
of briefcases and backpacks based on three themes— Business Casual, Urban 
Casual and Young Casual. And while the offerings are varied, the brand 
emphasises attention to detail and workmanship in each and every piece. Two- 
toned nylon and leather briefcases are perfect for the corporate climber, while 
a tote bag in a vibrant shade of tangerine deviates from the workwear norm. 
For weekends, a backpack or a messenger bag, both made from cotton canvas 
with leather trim, are great companions for hitting town. 

The Samsonite RED collection is available at its Wheelock Place store. 
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^ 60 s soul 

The new collection by Fred Perry is a fitting tribute to the Mods. 

With “The Authentic” collection, Fred Perry reinterprets the Mod 
movement that inspired its earliest designs. Revisit the brand’s functional 
roots, with a selection of lightweight shirts— expect Drake’s of London 
prints, Breton stripes and microdots. Rounding off the collection is a 
reissue of the original gingham shirt, which was inspired by the slim- cut 
silhouettes favoured by the Jamaican diaspora in London at the time. 
Classically Brit and the perfect fit for any casual wardrobe. 

Fred Perry's "The Authentic" collection is available at its ION Orchard #B3-01. 



Better with time 

Longines releases a limited edition 
watch in celebration of SG50. 

In the first of many celebratory 
releases for Singapore’s 50th 
birthday, Longines has designed an 
exclusive Master Collection GMT 
timepiece. Produced in a limited 
quantity of— yep, you guessed it— 50 
numbered pieces, it commemorates 
this major milestone of the city that 
we call home. On its 18k rose-gold 
casing, “Singapore” is highlighted 
in red on the city’s disc, replacing 
the conventional “Hong Kong” for 
the time zone of GMT +8, while 
the sapphire display back has a 
commemorative print, with the 
self-winding mechanical movement 
visible beneath. 

The Master Collection is available at Longines' 
Marina Square and The Shoppes at Marina Bay 
Sands boutiques. 




All hail King David 

The football legend goes back to basics again. 

Style icon David Beckham extends his 
partnership with H&M to the Modern 
Essentials range— with a campaign shot 
by Monster’s Ball director Marc Forster. 

This is, of course, in addition to his popular 
Bodywear collection, which comprises of a 
comprehensive selection of innerwear basics 
such as Henley T-shirts and briefs. Modern 
Essentials is basically Becks’ master edit of 
his favourite pieces from H&M’s existing 
range, including a sleek polo shirt and a crisp 
poplin shirt that’ll work with just about any 
suit you own. So while you might not be a 
football legend like the guy, you’ll be able to 
look as dapper as he does. 

The David Beckham Bodywear and Modern Essentials 
collections are available at all H&M stores. 
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THE PROFILE 

ASTON MARTIN VANQUISH 
Having upgraded from a six- to an eight-speed automatic transmission, the AM29, 568bhp, V12 engine 
rips the road apart in class. If that's too technical, here's more: eight gears shifting in under 130ms. 
That's just enough time to inhale as you drive towards being that beacon of greatness that other 
drivers can only dream of. SGD1,158,000; astonmartin.com 
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THE GRILLE 

LEXUS RC F 
The Japanese marque's 
latest attempt to throw 
a grenade into the "^1- 
quick coupe" market 
dominated by the BMW 
M4 is definitely striking to 
look at, thanks to a grille 
design only previously seen 
on industrial barbecues. 

As you'd expect, it's 
pretty much good at 
everything and full of 
technical gizmos— the 
inside has more buttons 
than a haberdasher. And 
with 467bhp, it makes the 
kind of satisfying sound 
that frightens children 
and the infirm. Price from 
SGD438,000; lexus.com.sg 




THE SOFT TOP 

MAZDA MX-5 

Now a quarter of a century 
old, this four-wheeled 
phenomenon is officially the 
biggest selling two-seat sports 
car of all-time, achieved on 
an irresistible recipe of being 
fast, affordable and good fun 
under the country's sweltering 
sun. With this new model, 
it can now add looks to the 
mix. This curvy, fourth version 
has gone back to the original 
for its inspiration— and that 
can only be a good thing. 
Available in the third-quarter 
of the year; mazda.com. sg 


THE 4X4 

JEEP CHEROKEE LIMITED 
It's convenient to confuse the 
Cherokee with the Trailhawk— the 
boulder-climbing, mudslinging animal 
of a machine. But the former drives 
formidably in between the demands 
of the two: an answer to detractors 
that it's not another cardboard box 
on wheels. The sought-after family- 
friendly crossover is one that has been 
missing in the Chrysler portfolio. The 
latest edition dominates off-road and 
is a figure of calm on-road, and with 
a nine-speed automatic transmission 
alongside enough room to throw Peter 
Dinklage's birthday party, the Cherokee 
Limited is making inroads towards a 
highly-regarded heavyweight. From 
SGD208,000 (at time of printing); 
jeep.com. sg 
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Speed demon 

Devilishly good-looking and hellishly fast: 
meet the Ducati Diavel Titanium. 


I 



ESQUIRE 

APPROVES 


Ducati Diavel 
Titanium 
ducati.com.sg 


Left 

The Titanium's 
Alcantara seat. 


Below 

Hefty carbon fibre 
air intakes. 


If you thought the Italians had a flair for 
designing cars that turn heads, you should 
check out their motorbikes. Speciflcally, 
Bologna-based Ducati’s new limited-edition 
Diavel Titanium. 

Walking through the latest cruisers, street 
bikes, superbikes and off-roaders at the Motor- 
cycle Live show in Birmingham, Esquire won- 
dered if all the bikes in 2015 looked the same. 

Then we came across the bronze fuel 
tank, matte flnish, forged wheels and black 
ceramic exhaust pipes of the Titanium, a bike 
with the presence to give even the staunchest 
car driver sweaty palms— and it had nothing 
to do with the Convention Centre’s air-condi- 
tioning system. 

There’s a clue in the name. Ducati has tak- 
en 500 of its existing Diavel models and added 
titanium to the tank and headlamp covers, as 
well as using carbon flbre on the air intakes, 
radiator covers and even the fuel flller cap. 

The premium faux suede seat doesn’t look 
the most practical, but who wants to be prac- 
tical? That it takes its name from a Bologna 
slang word for devil makes total sense. It’s a 
motorcycle built for the kind of road trips that 
don’t have a return date in mind. 
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TECH SPECS 

Engine 

1,198cc 

O-IOOkmh 

2.6 Seconds 

Top speed 

249+kmh 

Gearbox 

6 speed manual 

Price 

SGD70,000 from 
May 2015 onwards. 


WORDS BY WILL MERSEY. PHOTOGRAPHS BY CHRIS LEAH. 
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Rock and roll up 


No, not the famed asset manager that prob- 
ably owns the rest of the world. This one 
refers to the craggy outcrop emerging out of 
the beds of Lpch Indaal, a magnificent view 
that a look put of the wii^dows of Bowmore 
Distillery will grant you. Less peaty- than one 
would expect dut,of Islay, to thelto^ue, it is 
sweetish fruit with nbte^ of spiced cuy-rants 
and toffee, roundmg off to a^slight saltiness. 

At 40 percent ABV, k is also lighter thanyuc^jH 
and might just be the one to brniEg a heathen 
into the smoky malts’ fold. Skip.th^accompa^^ 
niments for this one and. appreciate its sub-' 
tlety alone, maybe while flyjfig ed^ye to 
see the lights of Loch Indaat. ,, ^ 

Bowmore Black Rock is a travel retarfe')ti^.sivei-ayailable ' 
from DFS Singapore at SGD92.30. , ' ' ' 


' ISLA i 
SINGLE MALT 
SCOTCH WHISKY 


BLACK ROCl 


FINEST OAK CASKS 
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Limited edition 


DURING HIS RULE, Louis XIII of France boosted his explo- 
ration efforts, expanding into the Americas, Asia and Moroc- 
co. Years later, the Just King would make his presence known 
all over the world in an unexpected form: cognac. As homage, 
the Louis XIII de Remy Martin is a legend of its own inven- 
tion-created in 1874, the cognac is a blend of 1,200 eaux-de- 
vie from the Grande Champagne region and aged up to 100 
years in tiergons casks through four generations of Cellar 
Masters. Housed within a Baccarat crystal decanter, the aro- 
matic cognac gives off myrrh, plum, honey and jasmine with 
a warm, harmonious and spicy palate that ends in a satisfy- 


ing long finish. Celebrating its 140th year since its inception, 
Remy Martin has organised “The Quest for a Legend”— the 
search for a perfect unopened bottle of Louis XIII de Remy 
Martin. Running until March 31, private collectors who be- 
lieve they posses a rare Louis XIII should send details and 
photos of said decanter to the Remy Martin offices. If your 
Louis XIII decanter is one of the rarest found among the 
four Asian markets (India, Malaysia, the Philippines and Sin- 
gapore), you could win the grand prize of visiting the Remy 
Martin Estate in Cognac, France. More information can be 
found at louisxiii-cognac.com 
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So vino: a primer 

A look into one of the Kiwi's most distinctive exports, 

Sauvignon Blanc. 

Words by Lestari Hairul 

ONE WHIFF and it is hobbits prancing about a 
lush New Zealand landscape. A sly cat may be 
lurking in the corner too. The fresh, crisp taste 
of the wine conjures up a party in the mouth 
and thoughts return to the hobbits, perhaps with 
dancing fruit baskets this time. Its pungent, her- 
baceous tones may not be for everyone— a non- 
fan once confided that it tastes like chewing dirt 
and grass, pure and fresh— akin to munching the 
ground. Blame it on the methoxypyrazines. But 
find one that hits your sweet spot and it’s like 
manna from heaven. Indeed, New Zealand’s Sau- 
vignon Blancs seem made for our weather be- 
cause they’re refreshing in the heat and pair well 


with our seafood dishes. Just keep a steady hand 
on that chilli. 

It starts with the terroir. Even astronaut Chris 
Hadfield was captivated by its charms, when he 
looked down from space and spoke about the 
North Island, where the Marlborough region is 
known for consistently producing some of the 
best Sauvignon Blancs in the world. Due to a cool, 
temperate climate courtesy of the coasts in the 
east; the mountains to the west that mitigate the 
effects of the winds; the rocky, free- draining soil; 
and low rainfall and loads of sun, the grape va- 
rietal flourishes well here. “The grapes are also 
grown on tall trellises using the vertical shoot 
positioning method. This maximises the leaf 
cover to take advantage of Marlborough’s very 
high sunshine hours and aid photosynthesis,” 
says Fleur McCree, co-founder of bespoke win- 
ery Little Beauty. Of the uniquely New Zealand 
taste, she refers to a joint study conducted by the 
University of Auckland’s Plant & Food Research 
department, together with Lincoln University, 
that sought to map the microbial terroir of the 
country’s wine yeasts. While the 2012 paper in- 
vestigated the Chardonnay and Syr ah varietals on 
the North Island, the scientists were able to prove 
that the yeast communities differed from region 


212 ESQUIRE MARCH 2015 


to region. “This could be one contributing factor 
as to why New Zealand Sauvignon Blancs are so 
distinctive ” concludes McCree. 

Little Beauty’s landscape features a massive 
white wind machine prominently; the instru- 
ment helps to alleviate frost risk during the cold 
winter months. Accordingly, the human factor in 
grape cultivation also includes further attempts 
at preserving the wine’s purity. The country that 
has seven sheep to each human being has a silver 
lining to its labour shortage. “New Zealand prob- 
ably uses a higher level of mechanisation, and 
mechanical harvesting is the preferred technique 
because it is quick and efficient, and can be done 
in the cool of the night, preserving the intense 
natural aromatics from the vineyard while retain- 
ing the acidity,” McKree explains. 

Back in the ’70s, harvested grapes had to be 
transported to the North Island for processing, as 
winery facilities were few and far between down 
south. After the explosion of New Zealand Sauvi- 
gnon Blancs, especially Cloudy Bay’s well-praised 
entry into the world market in the ’80s, the set-up 
in the region and the tech involved have changed 
significantly, accommodating the needs of the 
grape varietal and the complexity of the wine- 
making. “Sauvignon Blancs have a very small win- 
dow of optimum ripeness and the fiavour changes 
quite significantly from day to day over the period 
of a week. Once that fiavour is there, but you miss 
it, you’re losing quality along the way, resulting 
in wine that’s not as fresh nor vibrant,” says Jim 
White, viticulturist of Cloudy Bay. Compared to 
California’s Sauvignon Blancs (also marketed as 
Fume Blanc), for instance, which are creamier 
due to the utilisation of oak barrels and the area’s 
warmer climate. New Zealand’s Sauvignon Blancs 
are treated differently. “We’re trying to maintain 
the vineyard fiavour, and not overlay any wine- 
making influence through the use of oak barrels, 
for instance, and really put the essence of the 
vineyard in the bottle. It’s a very transparent vari- 
ety by the fact that you’d be amazed by how close 
the wine tastes to what is found on the vine,” he 
continues. 

White further describes the technological ad- 
vancements that will be a possibility in the future, 
including utilising drones to take infrared images 
to assess vine health and the tweaks to the winery 
that Cloudy Bay is attempting by adding texture 
and structure to the wines, in a bid to reference 
the more mineral wines of Sancerre, “which I 
guess is the spiritual home of Sauvignon Blanc. 
They don’t have the aromatic intensity of our 
wines, but they do have this lovely slate-y texture 
on the palate”. 

Taste is paramount, of course, and according 
to McCree, a good Sauvignon Blanc is a layered 
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"Sauvignon Blancs have 
a very small window of 
optimum ripeness and 
the flavour changes quite 
significantly from day to 
day over the period of a 
week. Once that flavour 
is there, but you miss it, 
you're losing quality along 
the way, resulting in wine 
that's not as fresh nor 
vibrant." 


one: “It feels in perfect harmony. There is depth 
of aroma, fiavour, good palate weight and length, 
and it has many dimensions and characters. One 
that is less desirable would have a high imbal- 
ance of acid, and will therefore be harsh in your 
mouth, with no depth in the mid-palate. It will 
also feel ‘hot’ or cloyingly sweet.” 

As for the Singaporean foodie. White has the 
following advice: “With too much chilli, you can 
overpower the wine. You don’t taste what you’re 
drinking. It works well with more herbaceous fia- 
vours like lemongrass and ginger. You want both 
wine and food to be elevated, in order to be en- 
joyed, and not be overpowered by the other.” 

Maybe a plate of BBQ stingray, hold the chilli 
please, to share with a hobbit in town? 


GETTY 
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MALT 


The Balvenie DoubleWood 17, 
SGD165* for 700ml 
thebalvenie.com 


lOTCff WHm' 


Doublegoods all round 

Beat the post-festive season blues with 
Esquire's whisky-charged winter cocktaii. 


Brian Silva, bar manager of Balthazar in London’s 
Covent Garden, has created a seasonal cocktail. 
The DoubleGood, just for Esquire. A veteran of 
the London drinks scene, Silva learned his trade at 
The Colonnade Hotel in his hometown of Boston, 
Massachusetts, while his career in England’s 
capital includes The Connaught hotel and Rules. 

“This is perfect to drink on a cold night, just 
before dinner,” he says of his creation. “It would 
work well at the end of a meal too. Either way, it 
has to be savoured.” 

Silva’s excellent beverage uses The Balvenie 
DoubleWood 17 as its base spirit. “It opens up 
beautifully as the ice melts,” Silva says, “and it’s 
nice to find a single malt that works in a cocktail. 
The fiavours are balanced and it blends so well 
with the Aperol and the Cocchi Americano. Even 
though you’ve got 80ml of alcohol there, it doesn’t 
taste like it.” 

The DoubleGood can be made in a cocktail 
shaker and strained but, as Silva says, “Why 
complicate matters? Make it in the glass, and it will 
still come out perfect.” 


15ml Aperol 


Ingredients 

50ml The Balvenie DoubleWood 17 


HOW TO MAKE IT 

15ml Aperitivo Cocchi Americano 


Method 

1 . Pour ingredients into a rocks glass, and add ice. 2 . Stir. 3 . Garnish with the zest of an orange. 
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Lemon from Italy 

Gucci Guilty Diamond 

by Gucci, 

90ml 

www.gucci.com 


Cardamom 
from Sri Lanka 

Artisan Acqua 

by John Varvatos 

75ml 

johnvarvatos.com 


Sandalwood 
from Morocco 

Marrakech Intense 

by Aesop 

50ml 

aesop.com 


Ginger from China 

Richard James Savile 

Row by Richard James 

50ml 

richardjames.co.uk 


Ambrette from Peru 

Peruvian Ambrette by 

Ermenegildo Zegna 

125ml 

zegna.com 


Nose no bounds 


The best fragrances from around the world. 

The finest scents contain notes sourced 
from the strongest growers across the globe. 

India, for instance, is famous for its crop of woody 
vetiver, while southern Italy is renowned for 
superlative citrus fruit. Here, to help you find 
the cream of the crop, we’ve sourced five of the 
most well-travelled fragrances around. 


PHOTOGRAPH BY SIMON VINALL 
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Gspot 

To be fast, we need to move quicker and stronger than the resistance of the gravitational 
pull that is pushing against us, and this is where the measurement of G -force comes 
in. This reading is especially useful in car races, as it helps racers stay competitive— 
so Richard Mille has created a pair of timepieces that incorporate a sensor capable 
of indicating G-forces of up to six Gs, and one of them is the Tourbillon RM 36-01 
Competition G-Sensor Sebastien Loeb so named after the most successful driver in 
World Rally Championship history The G -force sensor can be rotated manually to 
align in different directions, enabling drivers to view the lateral deceleration as well 
as longitudinal forces found in corners, acceleration and braking on straights. This is, 
without a doubt, an out-of-this-world device made with the input of an out-of-this-world 
driver. Even if you’re not much of a racing fan, you can still strap one of these superlight 
marvels to your wrist and instantly feel that much faster even when standing still. 

* Denotes translated prices 


216 ESQUIRE MARCH 2015 


WORDS BY LEONG WONG. ILLUSTRATION BY YOHEI YAMAGUCHI. 




WATCHES - COLUMN 





Be kind, rewind 

Past masters revived. 


In terms of sales and, more important- 
ly, design, retro is the richest seam of 
activity in the watch business. The big 
brands are leading the way, meaning 
the resulting watches are affordable 
and easy to find. 

One of the best of these new heri- 
tage timepieces is Hamilton’s Pan- 
Europ. Derived from a 1971 original, it 
was one of the first automatic chrono- 
graphs to use the calibre-11 movement 
developed in partnership with Bre- 
itling and Heuer. If not quite as radi- 
cal as Heuer’s square-cased Monaco 
chronograph, the Pan-Europ was defi- 
nitely in the spirit of the times, with 
its bold colours and markers, contrast 
finish, chunky case and lots of attitude. 
This current revival is slightly larger, 
at 42mm, but otherwise pays due re- 
spect to its predecessor. There’s also 
a good mix of brushed and polished 
finishes, making the watch stand out 
without being flashy. 


Pan-Europ, 
Hamilton, 

SGD1,802*, 
hamiltonwatch.com 




WORDS BY JAMES GURNEY. PHOTOGRAPH BY LYDIA WHITMORE. 
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The sun also rises 

After a decade of honing and propping their skill in making mechanical watches, Seiko felt it's 
time for the world to get to know Grand Seiko and Credor better as Esquire gets an excluisve 
tour of the Japanese facilities. Arigato. 

Words by Leong Wong 



Above 

Grand Seiko 
Automatic Hi Beat 
SBGH001. 


THE JAPANESE WATCH INDUSTRY dominated 
the world with its quartz movements in the ‘70s 
and— in many respects— this still continues till to- 
day. The revival of the mechanical watch move- 
ment didn’t change that volume hegemony: it 
simply provided more options to watch consum- 
ers and the quartz club kept ticking away, provid- 
ing precise watches at a fraction of the price. It 
would seem that Seiko could rest comfortably in 
this segment and let the mechanical boys battle it 
out. However, that assumption would be wrong. 


Take for example the Grand Seiko, an exten- 
sion of the maison that deals with mechanical 
movements. Started in the ‘60s, its been quietly 
and expertly perfecting Grand Seiko movements. 
Additionally, they also have their very own Haute 
Horlogerie under a different name, Credor. Both 
brands have been available in the Japanese home 
market for decades. But now Grand Seiko has be- 
come available for the last decade throughout Asia 
as Credor remains exclusive to Japan and Taiwan 
in very limited in quantities. Clearly, this level of 
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craft is something that puts the brand on par with 
other innovative Swiss mechanical watchmakers. 

HOW THEY GOT THERE 

Seiko watches are made in two Japanese factories, 
located in two different prefectures: Iwate and Na- 
gano on the main island Honshu. These two facto- 
ries manufacture the different ranges of timepiec- 
es, namely Grand Seiko, Credor, Astron, Prospex, 
Seiko and many others. On the parts level, Seiko 
Instruments is located in Marioka in Iwate Prefec- 
ture, a region steeped in fascinating history with a 
breathtaking landscape to set the scene. 

What makes Seiko Instruments in Iwate spe- 
cial is that it is the only fully vertically integrated 
manufacturer in Japan for mechanical watchmak- 
ing. Combining design and an engineering divi- 
sion, a R&D division and parts production, which 
includes movement parts production, movement 
assembly, adjustment and tuning, watch assembly 
and final inspection, it’s total production environ- 
ment. Seiko doesn’t have the luxury of smaller. 


independent parts manufacturers to support its 
production like those found in Switzerland: they 
make everything in-house, including dials, hands, 
cases and hairsprings. They even grow their own 
crystals, at a completely different facility. Bridges, 
plates and cases are milled and pressed with huge 
CNC machines with a few machines unique to Sei- 
ko, a closely-guarded company secret that— natu- 
rally— we’re not privy to. The bluing of the steel 
hands is done here, involving a hot metal plate. The 
hands are then placed on the plate until the exact 
temperature is achieved to produce the precise 
blue and then cooled. The piece de resistance, as in 
all high-end watchmaking factories, is the atelier 
for assembling the mechanical watch movements. 
This is where skills and dexterity come into play. 

The space is arranged by wooden rows of work- 
stations, crafted from a particular species of hard- 
wood unique to the area. A master sits methodical- 
ly, inspecting and tweaking, surrounded by a cou- 
ple of apprentices, a sifu that has had more than a 
decade of craft knowledge to perfect his art. Every 


Clockwise from top left 

The Seiko Instruments factory 
in Marioka; a watchmaker 
applies the finishing touches; 
a decorated movement 
shows its oriental influence; 
master watchmakers and their 
apprentices in the workshop. 
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Top to bottom 

The Seiko Epson factory 
in Suwa; assembling the 
movements by hand; 
conducting the final 
inspection of the dial. 



component of the movement is checked thorough- 
ly before and after the assemblage and tested to 
make sure they are in perfect working order. 

HAUTE HORLOGERIE 

The Haute Horlogerie department is a division 
entirely on its own with two master watchmakers 
heading it; a division created to showcase Seiko’s 
masterpieces from the Credor line. From minute 
repeaters to grand sonneries, its proximity to Seiko 
Epson and its micro artist studio is within a short 
reach. Seiko’s approach is— as one would imag- 
ine— toward the Oriental for inspiration. The parts 
are decorated with Sakura flowers, the Japanese 
national flower, and the sound from the striking 
watches are tuned to the notes of the most famous 
and oldest wind chime maker in Japan. A history of 
more than a thousand years, a sound that is part of 
the Japanese psyche. As the production numbers 
are extremely low, they’re sold mainly in Japan 
and Taiwan as desirable timepieces for collectors. 

NEW DRIVE 

Spring Drive, their latest technical break- 
through, is actually a hybrid. Using mainly me- 
chanical parts with the aid of two electrical de- 
vices, one generates electrical power from the 
glide wheel and coil block using the electromag- 
netic power to regulate the speed of the glide 
wheel; hence no escapement is required. This in 
turn makes the movement extremely accurate; 
the second hands glide around the dial without 
any jerking, minimal friction is exuded with the 
help of a highly polished gear train component 
that further reduces energy transmission. The 
rest of the movement works mechanically as 
usual. This technology can be seen in the higher 
ranges of the Grand Seiko and Credor. This level 
of technology is certainly the world’s first to be 
used in commercial timepieces. There are simi- 
lar hybrids used by the Swiss but only less than a 
handful and they’re used in the haute horlogerie 
of the more modern and advanced watch brands. 
To allay the fear of magnetising the other com- 
ponents of the movement (the biggest threat in 
mechanical watch movement) the electricity 
generated is so tiny that it cannot do harm to any 
metal component in the movement. On a global 
perspective, around 10-15 percent of the world’s 
watch production are mechanical ones and out 
of that, 80 percent are made in Switzerland with 
the lion’s share of the remaining 20 percent be- 
ing made in Japan. And of that, almost all me- 
chanical watchmaking in Japan belongs to Seiko. 
Not bad for the big boys on the block known for 
dominance in the quartz category. 
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Grand Seiko 

Hl-Beat GMT Limited Edition 

The Hi-Beat movement started in the late ‘60s, and 
today has increased their beat to 36,000vph from 
a nominal 28,800vph. The latest Hi-Beat GMT 
has the latest generation of movement, Calibre 
9S86 mechanical movement. It has an automatic 
movement with a power reserve of 55 hours and 
four hands; three in steel and a gold GMT hand 
that sweeps across a green dial with applique steel 
hour indexes. They are encased in a brushed stain- 
less steel case. 

Grand Seiko 
Spring Drive SBGA 103 

The hybrid, mechanical meets electrical impulse 
which has the effect of creating a smoother watch 
to run. The spring drive is manually wound by a 
self-winding type mechanical movement that 



drives the four hands over the silver dial, the hour, 
minute and a small hand at seven o’clock; 72 -hours 
power reserve indicator in silver and the seconds 
hand in blue steel. The dial is decorated with appli- 
que hour indexes and they are housed in a brushed 
stainless steel case. 


Credor 

Spring Drive Minute Repeater 

A minute repeater is one of the most beautiful 
complications among the Grand Complications 
and at Seiko, that marvel belongs justly to their 
super premium brand in the group: the Credor. 
The movement is a manual winding with Spring 
Drive mechanical movement and drives the time 
tell via three blue steel hands over a skeletal dial. 
It is all housed in a rose-gold case. It has a decimal 
minute repeater, which struck the gong as you 
would read the hour, for example, for one hour 
fifty-nine minutes, it will strike one for the hour, 
five for the minute as it is a 10-minute striker, and 
nine times for the minute as it is nine times strik- 
er, perfectly clever. At the moment it is limited to 
three a year. Ff 


Clockwise from top left 

Grand Seiko Hi Beat GMT 
Limited Edition; Credor Spring 
Drive Minute Repeater; Grand 
Seiko Spring Drive SBGA 103. 
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WATCHES - PERPETUAL MOTION 


Under pressure 

TAG Heuer has been actively involved in sports for more than a century, 
and today, its presence continues to be felt strongly in some of the major 
events via its sponsorships. 

Words by Leong Wong 



Above 

Cristiano Ronaldo. 

Right 

Tag Heuer Aquaracer 
500m Calibre 16 Automatic 
Chronograph. 


EVER SINCE Jean- Claude Biver was appointed 
the Head of Watchmaking at LVMH, the industry 
has braced itself for the winds of change, because 
the “turnaround man” has a reputation for drastic 
and radical ideas. Hence, TAG Heuer’s new direc- 
tion that requires it to remain true to its DNA of 
sports watchmaking in the competitive pricing 
end of the luxury segment, rather than duking it 
out the over- crowded high-end market. 

Going back to its roots isn’t a bad idea at all, 
as TAG Heuer possesses strong standing in the 
sports arena, from motor racing to competitive 
sea-sports. The company’s latest campaign, “Don’t 
Crack Under Pressure”, also marks this new direc- 
tion, and features real sportsmen and women, such 
as Cristiano Ronaldo, Patrick Dempsey, Steve Mc- 
Queen and Maria Sharapova. 


AQUARACER 

Cristiano Ronaldo really needs no introduction— 
he has just won his second consecutive FIFA Bal- 
lon d’Or award. TAG Heuer chose the Real Madrid 
forward and captain of the Portuguese national 
football team to represent its watches because 
they share the same goals, success, precision and 
mettle in worlds where every second counts. Ron- 
aldo concurs, saying that he sees every game as a 
lesson, and “every season is a new challenge to me 
,and I always set out to improve in terms of games, 
goals and assists.” 

Similarly, Aquaracer is one of the most popular 
sports watches because it is resilient, robust and 
precise. A good example is the 500m Calibre 16 
Automatic Chronograph, which has a solid, sturdy 
build yet oozes charisma and good looks. The tita- 
nium case has a black dial decorated with horizon- 
tal stripes and yellow luminous applique steel hour 
indexes. The movement beneath is an automatic 
mechanical one with rapid date correction, and it 
emits a high frequency of 28,800vph. It is also wa- 
ter resistant to a depth of 500m and equipped with 
a helium valve release at 10 o’clock. A real talent 
for all occasions— just in case Ronaldo decides to 
take it for swim. 

FORMULA 1 

Patrick Dempsey is a man who wears two hats 
equally well. On TV, he is Dr Derek “McDreamy” 
Sheppard on Grey's Anatomy, while on the track, 
he has been racing with his very own Dempsey 
Racing Team since 2002 and taking on circuits 
such as Le Mans and Daytona, to name a couple. 
He says that pursing speed is his passion, which he 
finds thrilling and exhilarating. “I know it can be 
dangerous, but I love racing,” he admits. 

In racing, time is of the essence, and the TAG 
Heuer Formula 1 is every racer’s dream come true. 
It has a robust design, is made of matte-black ti- 
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tanium-carbide-coated stainless steel and has a 
tachymeter scale engraved into the bezel. The dial 
is black with luminous matte steel applique hour 
indexes and hands, with the exception of the red- 
tipped central chrono seconds. The legibility is ex- 
cellent with simple and easy-to-read sub-dials for 
continuous seconds, the chrono minute counter 
and the chrono hour counter. The watch is pow- 
ered by an automatic mechanical movement Cali- 
bre 16, and has 42 hours of power reserve. Simply 
a great companion if you are into sports, or just to 
time yourself on your way to the grocers. 

MONACO 

One of the most bankable actors of the ’60s, Steve 
McQueen was debonair, suave and handsome. Ev- 
ery man wanted to be him and every woman want- 
ed to be with him. He starred in memorable films 
such as The Great Escape, which cemented his role 
as a Holl5rwood star. The Thomas Crown Ajfair, and 
Le Mans, one of the greatest movies on motor rac- 
ing ever made, for which he did most of his own 
stunts. And when he wasn’t acting, McQueen was 




Clockwise from top left 

TAG HEuer Formula 1 Calibre 
16 Chornograph; Patrick 
Dempsey with Jean-Claude 
Biver; Steve McQueen; 

TAG heuer Monaco Calibre 6 
Automatic Full Back. 


pursuing his passion in motor racing, prompting 
him to quip, ‘T am not sure whether I’m an actor 
who races or a racer who acts.” 

In 1969, TAG Heuer did the unthinkable— it 
created the first water-resistant watch that was 
square in shape with an automatic chronograph 
movement and named it after the iconic circuit, 
Monaco. Two years later, the King of Cool himself 
chose to wear it on his wrist while shooting Le 
Mans, and the watch became famous overnight. 
The latest range of Monaco is just as impressive. 
Take, for example, the Monaco Calibre 6 Automat- 
ic Watch Full Black. The latest rendition is still as 
rugged, but this time around, it is all black, mak- 
ing it look even more mysterious and cool. The 
stainless steel case is coated with black titanium 
carbide. Its dial has faceted applique hour indexes 
with white luminescent and a small seconds coun- 
ter at six o’clock. Luminous faceted hour and min- 
ute hands sweep over it, while a flash of red comes 
courtesy of the small seconds hand. We’re pretty 
sure that if he were still around, McQueen would 
be wearing one too. 
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Opposites attract 

There is no reason why your iifestyie cannot accommodate these two 
different genres of watches. Live a iittie— be different. 



SPORTY LEFTIES 
Edox 

Chronodakar III Limited Edition 2015 

Edox is the official timekeeper of the Dakar Rally, and they 
have given the official watch a sporty black carbon-fibre dial 
with green indexes, and two sub-dials for chrono minutes at 
three o'clock and continuous seconds at nine o'clock. The 
central hour and minute hands are in white while the central 
chrono seconds hand is in green. And for that supreme 
accuracy where every fraction of a second counts, this 
watch is powered by a Swiss quartz chronograph movement 
encased in a polished stainless steel case. 



Officine Panerai 

Luminor 1950 Left-Handed 3 Days 47mm 

It is characteristic of navy or marine watches to have their 
crown located on the left of the case. Not for aesthetics, but 
for practicality, due to the protrusion of the crown guard, 
which might hinder the movement of the wrist. Panerai is no 
stranger to this design, as they once supplied timepieces to 
the Royal Italian Navy. The tradition is still very much intact 
today, as they introduce the Luminor 1950 Left-Handed 3 
Days, a quietly handsome timepiece with a black dial and 
cut-out Arabic numerals and index hour markers over a 
luminous layer. The steel hour and minute hands are coated 
with luminescent and churned by a hand-wound mechanical 
movement with a three-day power reserve. 



Graham 

Chronofighter Oversize Superlight GT Asia 

The brand that popularised the left-sided watch is the 
official timekeeper of the GT Asia Series, and it has launched 
a special limited edition to commemorate the event. As we 
all know, racing is all about speed and keeping the weight 
of the car down to a minimum. Inspired by that philosophy, 
this edition is made of a lightweight black carbon nanotubes 
composite case and weighs less than IOOg. The black 
ceramic bezel strengthens the case and the carbon-fibre 
dial reflects the racing spirit. The white painted Arabic hour 
numerals contrast with the black dial for easy reading, as 
do the hour and minute hands. The chrono central seconds 
hand and the chrono counters are in red. The watch is 
powered by an automatic mechanical movement with 48 
hours of power reserve. 
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ARTY RIGHT 
Cartier 

Rotonde de Cartier Damascened Panther Motif 

There is nothing more masculine than a leopard, and the 
lithe animal moves like no other as it stretches to pounce on 
its prey; hence, it's no surprise that Cartier has adopted the 
feline as their mascot, capturing its spirit and physical like- 
ness in their Metiers d'Art collection. For this particular dial, 
the profile of the leopard is made by shaping and mould- 
ing pink- and white-gold, with final touches in onyx for the 
spots, and finished by texturising it to give it a 3D relief. This 
marvellous art piece is encased in a pink-gold case with a 
hand-wound mechanical movement. 



Hermes 

Arceau Pocket Millefiori 

Following its acquisition of Cristallerie Royale de Saint-Louis, 
Hermes has been able to offer marvellously decorated 
creations. Millefiori is a glasswork technique that requires 
artisans to dip a blowpipe or a metal rod in coloured crystals 
and enamel, before twirling them into a decorative pattern. 
This particular piece, which is inspired by a 19th century 
paperweight, has an opaque, petal-like design on its clear 
crystal cover that shields an ombre grey enamel dial. Within 
this beauty is an automatic mechanical movement with 50 
hours of power reserve. 



Vacheron Constantin 

Metiers d'Art The Legend of the Chinese Zodiac— Year of 
the Goat 

Inspired by Chinese calligraphy, a leaf motif is etched di- 
rectly in the metal, while the enamelled gold base gives the 
dial a relief look. The hand-sculpted goat in platinum is then 
applied to the centre of the dial. This watch is also unique in 
its configurations as the time and the date are digital discs 
read through four windows— the hour is at 11 o'clock, the 
minutes at one o'clock, the day at eight o'clock and the date 
at five o'clock. The calibre 2460 G4 that drives the timepiece 
is an automatic mechanical movement with 40 hours of 
power reserve. 


WORDS BY LEONG WONG. 
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In the world of sports, one microsecond could make all the 
difference between greatness and mediocrity. 

Photographs tfy Kahmun Styling by Su Yin Words by Leong Wong 
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Jaeger-LeCoultre 
AMVOX7 Chronograph 

Titanium case. Blackened ske^on 
-.|iial with horizontal stripes^nd 
two sub-dials with rotating discs. 
Luminous Arabic nuimeral hour 
marjicers and luminous skeleton 
hands with red central chrono 
seconds hand. Automatic 
mechanical movement with 
vertical-trigger chronograph. 
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Blancpain 

L-Evolution-R Chronographe 
Flyback Grande Date 

Ceramised titanium bezel and 
back, with steel case band. 
Carbon-fibre dial with two 
matte-black sub-dials and big 
date at six o'clock. Luminous 
hour index markers and 
skeleton hands with red-tipped 
chrono central seconds hand. 
Automatic mechanical flyback 
chronograph movement. 





Bulgari 

BVLGARI-BVLGARI 
Velocissimo Duo Tone 

Steel case with gold bezel. 
Black lacquered dial with 
gold Super-LumiNova 
applique hour markers. 
Gold hands. Automatic 
mechanical column wheel 
chronograph movement 
with silicium escapement. 
Gold and steel bracelet. 
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IWC 

Ingenieur Chronograph Racer 

Stainless steel case. Ardoise dial 
with two black sub-dials with 
luminous applique hour indexes 
and hands. Automatic mechanical 
chronograph movement. 
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Richard Mille 
RM 011 Lotus FI Team 

Carbon-fibre case. Sapphire 
dial with three sub-dials and 
gold luminous applique Arabic 
numeral hour markers. Gold 
skeleton hands with red tips. 
Automatic double-barrel 
mechanical movement. 


/ 


/ 


/ 


I 
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Hublot 

Big Bang Ferrari White 
Ceramic Carbon 

White ceramic case. Sapphire 
dial with luminous applique 
Arabic numeral hour markers, 
luminous skeletoR hands, 
red-tipped chrono central 
seconds hand and red 
chrono minute hand at three 
o'clock. Unico automatic 
mechanical flyback column 
chronograph movement. 
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Audemars Piguet 

Royal Oak Offshore Chronograph 

Stainless steel case with black 
inner bezel. Slate grey dial with 
"Mega Tapisserie" motif and 
black sub-dials. Black luminous 
Arabic numeral hour markers 
with faceted luminous-coated 
white-gold hands. Date at three 
o'clock. Automatic mechanical 
chronograph movement. 




PHOTOGRAPHS PRODUCED BY MYTH STUDIO. 


ESQUIRE MARCH 2015 233 







Left to Right 


Audemars Piguet 

Stainless steel case and 
bracelet. Blue dial with "Petite 
Tapisserie" pattern with while 
gold hour indexes and hands 
with luminescent coating. 
Automatic mechanical 
movement. 


Breguet 

Classique 7137BA/11/9V6 

Yellow gold case. Silvered 
yellow gold dial with black 
transfer Roman numerals 
hour indexes and three 
counters— date at six o'clock, 
age and moonphase at two 
o'clock and power reserve 
at 10.30 o'clock. Blue steel 
hands. Automatic mechanical 
movement. 










Parmigiani 
Tonda 42 Skeleton 

White gold case. Blue dial 
with skeleton center with 
luminous indexes and Roman 
numerals for the date. Gold 
hands with luminous coating 
and red 

arrow for date indicator. 
Automatic mechanical 
movement. 


Raymond Weil 

Maestro Automatic Small 

Second 

Stainless steel case. Black dial 
with white transfer Roman 
numerals; and small seconds 
at nine o'clock and date at 
three o'clock. Automatic 
mechanical movement. 








Rado 

Diamaster XL Automatic 
Skeleton 

High tech plasma ceramic 
case. Grey skeleton dial 
with gold hour indexes and 
hands. Automatic mechanical 
movement. 


TAG Heuer 

Stainless steel case. Silver dial 
with luminescent applique 
steel hour indexes and hands. 
Three counters— continuous 
seconds at nine o'clock, 
minute chrono counter at 12 
o'clock and chrono hour and 
date counter at six o'clock. 
Automatic mechanical 
movement. 



Time depends 
on our personality 

What we choose to wear around out wrist 
depend what our profession is. 

Words by Leong Wong Photographs by Fu Zhi Lei 
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Stainless steel case. Blue 
dial with applique steel hour 
indexes and Arabic numerals 
hour markers. Steel hour, 
minute, second and alarm 
indicator hands. Hand-wound 
mechanical with alarm 
function movement. 


Hublot 

Big Bang Depeche Mode 
Limited Edition 

Stainless steel case and bezel. 
Skeleton dial with applique 
hour markers and three sub- 
dials— continuous seconds at 
nine o'clock, minute chrono 
counter at three o'clock 
and hour chrono counter at 
six o'clock. Steel skeleton 
hands. Automatic mechanical 
chronograph movement. 


Jaeger-LeCoultre 
Grande Reverso ultra Thin 
1931 

Pink gold case. Black dial 
with gold applique hour 
indexes and small seconds 
at six o'clock. Gold hour and 
minute hands. Hand-wound 
mechanical movement. 


Hermes 

Dressage L'heure Masquee 

Pink gold case. Guilloche 
centre dial with black Arabic 
transfer numeral hour 
markers and gold hands, steel 
luminescent hands. Automatic 
mechanical movement with 
'hidden' GMT function. 


Longines 

Evidenza Chronograph 

Pink Gold case. Silvered dial 
with flinque guilloche and 
blue Arabic numerals hour 
markers. Three sub-dials— 
continuous seconds at three 
o'clock, chrono hour counter 
at six o'clock, chrono minute 
counter at nine o'clock. 
Automatic mechanical 
movement. 


Ulysse Nardin 

Classico Enamel Pride of 
Baltimore j 

Rose gold case. Enamel dial of J 
Baltimore with gold applique 
indexes and gold luminous 
hands. Automatic mechanical 




Left to right 


Harrv Winston 

Midnight Skeleton 

Rose gold case. Rhodium 
plated brushed skeleton dial 
with hour indexes cutouts 
and gold hands. Automatic 
mechanical movement, 


IWC 

Portuglesor Perpotual 
Calendar 

White gold case, Silver dial 
with three sub-diab— day 
and continuous seconds at 
nine o'clock, month is at siK 
o'clock, and date and power 
reserve at three o'clock. The 
year window is at 7.30 o'clock. 
Automatic mechanical 
perpetual calendar 
movement. 


Vacheron Constantin 

Patrimony Traditlonelle 

Pink gold case with paved 
diamond bciel. Guilloche diaf 
with gold applique indexes 
and gold hands. Date at 
three o'clock. Hand-wound 
mechanical movement. 










Clifton Retrograde Date 
Stainless steel case,. Silver 
dill with gold applique 
Arabic numerals and indexes 
hours markers. Day counter 
at nine o'clock, power 
reserve is at six o'clock and 
retrograde date indicator 
is at three o'clock. Hour, 
minute and second hands 
in gold and counter hands 
in blue steel. Automatic 
mechanical retrograde date 
moven^ent. 


Montblanc 

MolstorstUck Heritage 

Collection Perpetual 
Calendar 

Red gold case Silver dial 
with gold applique hour 
indexes. Day counter at nine 
o'clock, month and leap year 
counter at 12 otiock, date 
is at three o'clock; and the 
moon phase and age moon 
at six o'clock. Automatic 
mechanical movement. 
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1. WEBER GENESIS E-330 
PROPANE OAS GRILL 

Anything which can give 
m^Tthat perfect ffame- 
Ficked finish deserves to be 
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4. HENRY COTTON S 
PULLOVER 

Hang loose in a colour 
block pjElover. 





5. SALVATORE 

ferr'^amo •* 
PRINTEOTIE 

In this p'articuj^ garhe 
of ties, you're afw'a^- 
the winner. 
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6. ALBERTO 
GUAROtANf 
DESERT BOOTS 

’.Goes gre^t with a 

Textured p^ne. 











S. JACOB COHEN JEANS 

It just took the right dye 
to change the world. 












9.0PP0PM-t PLANAR 
MAGNETIC HEADPHONES 

Sci-fi movie prop? New- 
fangled alien technology? 

Or headphones that are light 
years ahead? 









TRAVEL 


BRIGHT 

LIGHTS, 

BIG EASY 

Jazz and jambalaya, gumbo and go- 
cups, second-lines and Sazeracs. No 
other city in the United States— or 
dare we say, the world— intoxicates 
the senses and the soul quite 
like New Orleans. Ten years after 
Katrina, the unrelenting magic of the 
Crescent City is not only alive and 
well, it's dancing up a storm. 

Words by Kim Reyes 


IT'S 8:30AM, and there are snaking queues 
at Cafe du Monde, which I suspect has been the 
case long before Jon Favreau’s Chef filmed a scene 
at the iconic Decatur Street spot, famous for its 
beignets: rectangular doughnuts topped with pow- 
dered sugar. “Eat it slow,” he tells his son in the 
film. “You’re never going to taste your first beignet 
again.” 

We get chicory-laced cafe au lait with two bags 
of beignets to go, and find a bench on the riverfront 
where barges float across the Mississippi while we 
take our first, slow, languorous bites. I’m savouring 
the sensation of popping my beignet cherry when a 
gust of wind blows powdered sugar up my nose— I 
look like Al Pacino in that scene in Scarface, but I’d 
bet these unfathomably fluffy fried wads of dough 
are more addictive than whatever he was snorting. 

If there’s any word that could best sum up a 
visitor’s experience to New Orleans, it’s just that— 
addictive. Maybe, they lace their po’boys with a 
sprinkling of fairy dust, or hide subliminal voodoo 
messages in their trad -jazz standards, but there’s 
something eerily infectious about the Big Easy that 
works its charms on you like a spell— an unmistak- 
able joy that permeates every aspect of daily life; 
something even a hurricane can’t blow away. 

It’s been a decade since New Orleans drowned 
under the fury of Hurricane Katrina, the most har- 
rowing natural disaster in recent United States’ 
history, but the city has since rebuilt itself with fer- 
vour and a newfound spirit of entrepreneurship. 



Its metro population is currently at over 90 per- 
cent of what it was before the storm, and the city 
has become more economically vibrant since. But 
what’s most telling about the spirit of New Orleans 
is that its locals refused to cancel Mardi Gras, the 
country’s biggest street party, in 2006— six months 
after the storm— citing it as not only important for 
the city’s recovery as a tourist destination, but an 
essential psychological survival tool. 

That doesn’t exactly help New Orleans shake 
off its reputation as a debaucherous party town. 
On Bourbon Street, which has become a cultural 
caricature for the seedy hedonism of the city— iVew 
Orleans: The Theme Park edition— I pass endless 
signs for “Huge Ass Beers” and “Naked Chicks” 
amid neon lights and tacky T-shirt shops. Later 
that night, I witness college-aged girls lifting up 
their tops and flashing their tits towards one of the 
balconies, where boys throw down cheap strings of 
coloured shiny beads that sell at the mini-mart for 
USD1.99. It’s not even Carnival season; it’s a Thurs- 
day in the middle of October. 
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Over two centuries have passed since New Or- 
leans became part of the US, but even to this day, 
it remains an anomaly to the rest of the country 
Originally claimed by France in the 18th century. 
New Orleans has always had a radically different 
cultural climate from the rest of British-colonised 
North America. As a port city, whose prevailing 
language was French, it became a gateway for 
trade in the 19th century, playing host to a diverse 
range of cultures, including Spanish, African, Ca- 
ribbean, English, Irish, Latin American and the 
Acadians deported from Canada— known today as 
Cajuns. 

There’s no understating the effect this cul- 
tural hodgepodge has had on modern-day New 
Orleans— it’s evident in the architecture, the food, 
the music, the traditions. From Creole cooking and 
Louisiana voodoo to Mardi Gras Indians and the 
birth of jazz, the Crescent City’s heritage as a mul- 
ticultural melting pot is its most defining charac- 
teristic. 

The French influence is particularly apparent 


in the local vernacular. American English is inter- 
spersed with French-sounding words and names 
like Robicheaux and Faubourg Marigny. But even 
my travelling companion— my Parisian suburb - 
transplanted French boyfriend— isn’t much help 
here. While the language looks typically French, 
the New Orleanian adaptations can sound far from 
it. Vieux Carre, the alternate name for the French 
Quarter, is “voo kah-RAY”, but Chartres Street is 
pronounced “charters”. New Orleans’ second-old- 
est restaurant Tujague’s? “Two-jacks.” 

Even the city’s name is a classic linguistic co- 
nundrum, apparently only pronounced “Noo-or- 
LEENZ” in song, probably because it’s easier to 
rhyme than the more commonly spoken “Noo- 
AWE-linz”. But we also heard “Noo-AWE-lee- 
unz”, “NWAH-yuns”, and the astonishing mono- 
syllabic “Nawln”. A simple “Noo-OAR-lins” rolls 
easily off the tongue and satisfies locals just fine. 
(But for God’s sake, don’t go around saying “Nawl- 
ins” like some displaced Blanche DuBois.) 

We quench our thirst at Lafitte’s Blacksmith 


Above 

Just another ordinary evening 
in New Orleans. 


CORBIS 
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TRAVEL 

Bright 
Lights, 
Big Easy 


Top 

The Carousel Piano Bar & 
Lounge is the only revolving 
bar in New Orleans. This 
means even if the drinks don't 
get you, the slow spinning will. 

Right 

Evidence of the research 
conducted by our writer 



Shop, considered the oldest bar in the US, reput- 
edly haunted, and once owned by a pirate. It’s 
our first drink in the Big Easy, so we go with the 
popular Hurricane, a cloyingly sweet concoction 
of juice, syrup and two kinds of rum, served in a 
giant plastic cup that looks more like the bucket 
you’d use to collect coins from the slots in Vegas 
than something you’d drink from. 

But the cup bears special purpose— here, it’s 
called a go-cup. New Orleans is one of the only cit- 
ies in the country without a strict open- container 
law, allowing anyone of legal age to consume al- 
coholic beverages in public at any time, as long as 
it’s in a plastic container or aluminium can. That 
means it’s perfectly acceptable (and common) to 
see people drinking wine or Abita— New Orleans’ 
brewery of choice— on the sidewalk before lunch. 
Bored of the bar you’re in? Transfer your cocktail 
into a go -cup and get moving. 

Emerging from Lafitte’s darkness (both figu- 



rative and literal— they never installed electric 
lights), I find myself reaching out to my boyfriend 
for balance, quickly realising that these Hurricanes 
are indeed liquefied cyclones of destruction. Ine- 
briated and it’s not even noon, but as they say here, 
laissez les bons temps router (Cajun expression for 
“Let the good times roll!”). I take a few more gulps. 

Ambling on Royal Street to browse antique 
shops, we stop occasionally for musical interludes 
courtesy of street musicians. They pop up every 
couple of blocks— a lively ragtime troupe on the 
corner with a killer clarinet player, two girls pluck- 
ing fiddles further down, a lone jazz saxophonist 
barely old enough to drive— and most could prob- 
ably play circles around even the most talented Or- 
chard Street busker. 

Live music here is practically considered a basic 
human right: everyone should experience it, and 
most of the time, it’s free. That evening on French- 
man Street in the Marigny, the nucleus of the city’s 
live music scene, we peer into clubs that stand 
door-to-door, clashing styles of music pouring out 
of each venue to form a sonic assault of frenetic 
brass, wailing Fenders and head-bopping drums. 
Are we in the mood for old-school jazz, zydeco, 
brass band, Cajun, blues? Is that club too packed, 
too empty? Isn’t that Japanese guitarist June Yam- 
agishi, who made notable cameos in HBO’s Treme, 
the ode-to-New-Orleans show by The Wire creator 
David Simon, shredding a solo onstage? 

The music most associated with the Crescent 
City is, of course, jazz. In the early 19th century, Af- 
rican and Caribbean slaves and free men of colour 
gathered on Sundays in Congo Square (now within 
Louis Armstrong Park), where the rhythmic drum- 
ming and syncopation of their homelands would 
combine with work songs and spirituals to form the 
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precursor to what would eventually become jazz. 

Legends like Buddy Bolden, King Oliver, Kid 
Ory and Sidney Bechet pioneered the sound now 
referred to as traditional New Orleans jazz, and 
popularised by the city’s most famous son, Louis 
Armstrong. The tradition is carried on and often re- 
interpreted by internationally renowned New Or- 
leanians like Wynton Marsalis, Terence Blanchard, 
and Kermit Ruffins. But the music of the Big Easy 
extends beyond brass-led jazz— there’s R&B from 
the likes of Dr John and the Neville Brothers, and 
soul crooners like Irma Thomas, who can still 
bring down a house filled with people half her age. 
Since the ’80s, there’s also been a thriving hip-hop 
scene which spawned bounce, the twerk-errific, 
ass-shaking homegrown sub-genre propagated by 
rappers like Big Freedia and Lil Wayne. 

After catching the end of Yamagishi’s funk set at 
the Blue Nile, rousing hollers and blaring trumpet 
notes lure us into The Maison a few doors down, 
where The Brass-A- Holies are hammering out up- 
beat tunes punctuated by rapping and the brassy 
sounds of a trombone, a sax and a sousaphone. 
Known for covering a mix of genres, from Miles 
and Coltrane to Nirvana and Kanye, The Brass-A- 
Holics end their musical onslaught with a cover of 
Prince’s “Purple Rain.” 

Back on the street, the all-too-familiar eau de 
Ahita permeates the sidewalks, emanating from 
spilled go-cups or abandoned beer cans, but it’s 
suddenly overpowered by the smoky aroma of 
charred meat. On the corner of Chartres and 
Frenchmen, someone’s set up a barbecue grill be- 


hind a car and propped up a table on the sidewalk 
for paper plates and bottles of Crystal hot sauce. 

Like a pair of puppy-eyed teenaged lovers, you 
can’t ever seem to separate food and music in New 
Orleans. Music festivals are accompanied by gum- 
bo gatherings, while food festivals enlist raucous 
brass bands to bellow out tunes while locals nosh 
on barbecue shrimp and crawfish etouffee. Kermit 
Ruffins, the city’s charming musical poster-boy 
who served as consultant and recurring character 
on Treme, named his band The Barbecue Swing- 
ers for his habit of hauling along a grill to gigs and 
serving up sausages or ribs with red beans and rice 
between sets. 

With any excuse to celebrate, local festivals pop 
up every weekend and are an ideal way to sample 
a variety of local specialties in one spot. My trip 
luckily coincides with the Louisiana Seafood Festi- 
val in City Park, where we feast on signature dishes 
from iconic restaurants like oyster, artichoke and 
andouille sausage from Antoine’s and charbroiled 
oysters grilled with garlic-butter and cheese from 
Drago’s. At USD6 a bowl for the Red Fish Grill’s 
alligator sausage and seafood gumbo, whose rich, 
dark roux gives it a pleasantly smoky kick, we’re 
tempted to order seconds before I spot the voodoo 
shrimp and grits. Made with a dash of Southern 
Comfort, it’s a creamy, pink mess with the texture 
of chunky oatmeal, but tastes like a sublime mar- 
riage between sweet shrimp bisque and gritty con- 
gee. 

As the city’s most well known dish, gumbo 
is one of the most overused metaphors for New 


Above 

A couple photobombing street 
musicians. Oh wait, they're 
dancing to the music? Oh 
carry on. 
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Above 

One of the many music 
festivals in New Orleans. 

Above right 

What goes well with music? 
Beer and jambalaya. 



Orleans itself. The Creole stew binds disparate 
ingredients like okra, andouille sausage, sassa- 
fras and rice together in an exotic yet comforting 
concoction boasting layers of spice, texture and 
colour that equates to more than just the sum of 
its parts. It’s a fitting analogy for the city’s melange 
of cultures, surely, not least for the fact that food 
is one of the key differentiators that sets New Or- 
leans apart from most of the US. A blend of French, 
West African, Spanish, Portuguese, Italian and Na- 
tive American influences, the Creole cuisine that 
originated in New Orleans bears a distinctive taste 
based on depth of flavour from rich sauces, spices, 
indigenous herbs and locally sourced seafood. 

New Orleans was one of America’s great food 
cities before the storm in 2005, but the scene has 
only gotten better. Taxi drivers will be quick to 
boast that the city has over 600 more restaurants 
now than it did pre-Katrina, which says a lot about 
New Orleanians’ priorities. In the wake of the di- 
saster, while the city struggled to rebuild physical- 
ly and emotionally, the locals collectively agreed, 
“We need more places to eat.” 

History is sacred here, so the city still cherishes 
its time-tested culinary institutions— legendary 
grandes dames like Commander’s Palace in the af- 
fluent Garden District, surrounded by Southern 
plantation-style mansions owned by people like 
Sandra Bullock, John Goodman and Anne Rice; 
and Galatoire’s, where the gentlemen have been 
wearing jackets to dinner since 1905. Even casual 
spots like Willie Mae’s Scotch House in the Tre- 
me and local lunch counter Johnny’s Po-Boys, the 
city’s oldest family-owned po’boy shop, impart a 
certain civic pride. 

But it’s the post-Katrina restaurants that are 
attracting hip locals and visiting gastronomes for 
their honest interpretations of classic NOLA eats. 
Cochon, with its award-winning modern Cajun 
cuisine, opened mere months after the storm, 
while its more casual sister eatery. Cochon Butch- 



er, brings the Cajun influence to the delicates- 
sen. In the B5rwater, the unpretentious Bacchanal 
is fronted by a wine store and serves up eclectic 
dishes like whole branzino and pork chops in its 
backyard patio. 

Cocktails in the Big Easy are in a class of their 
own, too. The influential Tales of the Cocktail 
event, a creative gathering of mixologists, chefs, 
bartenders and designers— happens here every 
summer. Fittingly, New Orleans is the only US city 
that has its own official cocktail— the Sazerac. 

For the iconic version of this classic poison, 
we seek out its namesake. The Sazerac Bar in the 
classy Roosevelt Hotel, where the bartenders look 
as sharp as the Herbsaint tastes. Another watering 
hole too curious to ignore. The Carousel Bar at the 
Hotel Monteleone, was Truman Capote’s boite of 
choice in his hometown. By some stroke of luck, 
we snag two highly coveted seats on the 25-seat 
merry-go-round that rotates around the bar in the 
centre, making a full revolution every 15 minutes. 
It only takes two turns to finish our Brandy Milk 
Punch and Ramos Gin Fizz. 

Properly tipsy, we follow a local vintage shop 
owner’s advice and duck straight into The Spotted 
Cat, a shoebox dive on Frenchmen with a much 
more laidback atmosphere than the rump-shaking 
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vibe at Maison, but the music is still a swinging 
delight. With a stage set up in the corner by the 
door, what little floor space is left is occupied by 
shoulder-rubbing locals sashaying to the New Or- 
leans Cottonmouth Kings, a sextet that includes a 
clarinet and a violin, playing the kind of old-school 
Dixieland jazz standards that make me feel like I’m 
in the credits of a Woody Allen movie. (Though 
forever associated with New York, Allen is a New 
Orleans jazz aflcionado, using tunes by Sidney 
Bechet, King Oliver and Jelly Roll Morton in his 
movies. He even plays the clarinet— badly, he ad- 
mits— with his New Orleans Jazz Band.) 

A night of jazz and booze invites a mild hang- 
over the next morning, so for a little dose of spiri- 
tual healing, we put on our Sunday best and cross 
the northern border of the Quarter past Rampart 
Street into the Treme, the oldest African-Ameri- 
can neighbourhood in the country and the cultural 
crux of black New Orleans. 

At St Augustine Church, the first black Catho- 
lic church in the US, every Sunday at 10am is the 
gospel jazz mass— what some have called one of 
the best free concerts in the city. On the side of 
the building is a tilted cross made of rusted over- 
sized chain links and dangling shackles. This is the 
Tomb of the Unknown Slave, a moving tribute to 
the scores of African slaves who died at the hands 
of treachery or disease in the historic Faubourg 
Treme. The church’s damaged roof and bell tower, 
meanwhile, are reminders of the more recent hor- 
rors of Katrina, as are neighbouring houses that are 
still boarded up, bearing the symbolic spray-paint- 
ed X-code signalling the home has been searched 
by rescue teams. 


Right 

The image of Uncle Lionel 
Batiste, a role model to 
muscians and a stalwart figure 
in the jazz community. Batiste 
died in 2012 and the banner 
hangs as an homage. 

Below 

History resonates through the 
architecture of the buildings. 


You don’t have to be Catholic to sit in for mass, 
so visiting tourists clutching cameras stick out like 
a sore thumb, but the mostly African-American 
parish congregation shows no prejudice or judge- 
ment. On the contrary, we’re immediately greeted 
with “good morning” and warmly welcomed. Dur- 
ing the Sign of Peace, parishioners leave their pews 
to exchange friendly embraces, handshakes and 
smiles, and we’re treated with the same familiarity. 
A group of elderly French tourists look bewildered 
at the idea of interacting, but manage some meek 
handshakes. 

Remembering the days when I was forced to 
sit through one-hour mass by my staunchly Cath- 
olic parents, this service pushes two hours, but I 
don’t check the time once. The captivating gospel 
choir and accompanying band keep everyone en- 
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tranced, but it’s the remarkable gospel solos that 
echo through the chapel with stirring emotional 
resonance. Signalling the end of the mass, the choir 
performs an uplifting number, and no one is in any 
hurry to leave. We’re standing, clapping, laughing. 
It’s transcendent. 

The woman occupying the pew in front of us, 
an elderly black lady wearing a purple hat, eagerly 
asks what we thought of the service. While I’m 
struggling to articulate feelings beyond “amazing,” 
she notices the tears that have escaped down my 
cheek and gives me a knowing look. She’s probably 
used to seeing this reaction from first-time visi- 
tors. “Isn’t it so moving?” she says. “This is why I 
come— the spirit is here. I feel it.” I know exactly 
what she means. 

Across from St Augustine’s is the Backstreet 
Cultural Museum, housed in a former funeral 
home. It doesn’t look like much from the outside, 
but within its two parlour rooms, the opposite is 
true. Inside, it’s an explosion of feathers, ostrich 
plumes, beads, rhinestones and sequins in a kalei- 
doscopic array of vibrant yellows, oranges, pinks 
and blues. This is the cultural mecca of the elusive 
New Orleans tradition and phenomenon known as 
the Mardi Gras Indians. 

Housing the most comprehensive collection of 


Right 

The entrance to the Louis 
Armstrong Park or what we 
think would be the jazz version 
of the Pearly Gates. 

Below 

Costumes of the Mardi Gras 
Indians. 




cultural folklore dedicated to Mardi Gras Indians, 
second-line parades and jazz funerals, the muse- 
um is a visual anthropological archive of the cen- 
tury-old ritualistic masking traditions of working- 
class black men and women in New Orleans— a re- 
pository of donated suits, headdresses, tribal flags, 
news articles, memorabilia, artefacts, photographs 
and videos collected and chronicled by Sylvester 
Francis, who’s spent a half-century basking in the 
traditions and opened the museum in 1999. 

The tradition’s exact origins are uncertain, but 
it stems from the late I9th century as a tribute to 
the Native Americans who aided runaway African 
slaves. Segregated from official Mardi Gras pa- 
rades, black communities staged their own street 
celebrations wearing these suits, which sometimes 
turned into violent confrontations between war- 
ring “tribes”. Today, they’re all about pageantry. 

“Imagine he’s carryin’ two o’ you on his back 
all day, and it’s 90 degrees,” says Robert Francis, 
Sylvester’s brother, who willingly opened the mu- 
seum to us on a Sunday. He’s referring to the jaw- 
dropping eight-foot-tall Mardi Gras Indian suits, 
which need to be seen to be believed— each pains- 
takingly sewn for up to a year from thousands of 
dollars in plumes and costume jewels and weigh- 
ing as much as 200lb. From elaborately beaded 
“aprons” depicting a symbolic scene to three-di- 
mensional animal shapes made up of an intricate 
patchwork of sequins, the artisanal suit designs 
reference the ceremonial dress and war bonnets 
of Native Americans, but also West African Yoruba 
beadwork and Afro- Caribbean costumes. 

Peacocking in its severest form, there’s no spec- 
tacle quite like the clash of Indian tribes parad- 
ing through the Treme streets on Mardi Gras and 
Super Sunday in March, dancing to a drumbeat, 
shouting Creole call-and-response chants like, “Tu 
way pocky way!'', and Big Chiefs competing over 
who’s the “prettiest”. 

Crowds that trail the parades are known as sec- 
ond lines, a tradition that arose from jazz funer- 
als where revellers dance, sing and join in on the 
parade behind the marching brass band-led main 
line like a moving block party. Second-line parades 
pop up all over New Orleans during Carnival, and 
there’s one almost every Sunday of the year. 

Robert points us in the direction of a second 
line currently underway on Tchoupitoulas, and I 
can’t think of a better way to end our New Orleans 
experience. Truly, this city is more than words 
or images can convey— behind every flamboyant 
Mardi Gras Indian suit, every jovial street parade, 
every tongue-burning jambalaya and every shrill 
trumpet wail is a deep-rooted and meaningful 
culture of tradition that reveres the richly diverse 
(and sometimes painful) history of the unique 
place they call home. 

And it’s that irresistible respect-the-past-but- 
live-for-today attitude that seduces visitors to 
come back and compels locals to never leave. It’s 
a contagious, resilient spirit that refuses to die— 
whatever storm comes their way. Ff 
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AROUND 
THE WORLD 

We pack the best of Tumi's spring/ 
summer coiiection and head for the 
beaches of Maui and the streets of 
London town. 

Words by Ian Loh 


WE'RE NOT weather forecasters, but it certainly 
looks like it’s going to be balmy for Tumi— because 
its spring/summer collection instantly makes us 
want to hop on a plane to Hawaii. But it’s easy to 
tell that the bags you see here are the furthest thing 
from touristy that you can find. For starters, Tumi 
has upgraded some of its key items from The Core 
Collection with fresh prints and bright colours. 
Inspired by the islands’ volcanic beaches, they are 
awash in the hues of Atlantic blue and charcoal- 
all delivered in Tumi’s signature ballistic fabric. 
But the focal print of this season is none other than 
the Maui wave. With pops of aquamarine, classic 
blue and scuba blue, some of the highlights include 
the Alpha Bravo Cannon Backpack and Tegra-Lite 
International Carry-On. With bags like these, you 
get a healthy dose of tropical cool. 

If you’re an urban guy, look no further than the 
brand new Dalston collection. Taking its cue from 
East London— the raw, artistic and ungentrified 
community deemed to be Britain’s coolest— the 
collection combines everyday functionality with 
vibrant styles. Available in masonry grey, navy, 
black camo and multi-camo in Tumi’s signature 
ballistic nylon, leather and suede, all the bags fea- 
ture purpose-built mobile, tablet and laptop pock- 
ets to ensure space for, and easy access to, these 
key tech devices. Each bag can also be personalised 
by having its leather dangler monogrammed. Some 
of the standouts include the Stannard Small Duf- 
fel-great for overnight or weekend travel, or a trip 
to the gym— and The Ridley Roll Top Backpack 





that comes with a large top-zip main entry com- 
partment with exterior back access. 

Business travellers will find their needs met 
by Tumi’s premium Astor collection. You can’t 
go wrong with the new Osborne Four-Wheel 
International Carry-On, which comes with 
gunmetal-finish accents, leather top and side 
handles, and easy glide, high-polish zippers. All 
the collections are now available in stores— plan 
your itinerary accordingly. Ff 


From top 

The brand new Dalston 
Collection from Tumi; 
the Alpha Bravo Connor 
Backpack and the Tegra- 
Lite International Carry-On; 
the Osborne Four-Wheel 
International Carry-On. 
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THE BARBER 

DOSSIER: 

BARBADOS 

White beaches and dark rum: it 
can't be beat. 

Words by Tom Barber 


BARBADOS IS AN ISLAND of two halves offer- 
ing two distinctly different West Indian experi- 
ences. The west coast, home to most of the popu- 
lation and the capital Bridgetown, basks on the 
becalmed leeward side of the island with beauti- 
ful white beaches and turquoise waters. The east 
coast is rockier and wilder but well worth explo- 
ration. The two halves analogy applies to visitors, 
too: some come to golf and enjoy the sunshine and 
never leave the safe comfort of their five-star ho- 
tels and villa compounds. The other half (more 
Esquire-friendly, we’d like to think) come for the 
vivid vibrations of a hugely fun and festive island. 
And the rum. Lots of rum. FI 


Tom Barber is a founder of originaltravel.co.uk 


1. WHEN IN... 

The fishing village of Oistins is famous for its Friday night 
"fish fry" when dozens of stalls pop up selling the fresh catch 
to locals and tourists alike. It starts off sedately but then the 
sound systems crank up, the rum punch kicks in, and every- 
body struts their stuff to a mix of reggae. Crop Over carnival 
calypso and, of course, local girl Rihanna. 

2. SHOP 

The oldest Bajan rum is Mount Gay, and its visitor centre shop 
stocks the brand's more unusual variations (almond, anyone?) to 
the super premium and limited-edition 1703 Old Cask Selection. 
Best buy is the delicious new Black Barrel, "finished in deeply 
toasted and charred oak bourbon barrels", nnountgayrunn.conn 

3. SEE 

On the dramatic east coast, the place to stop is Bathsheba. 
Watch serious surfers take on the Soup Bowl, a perfect right- 
handed break described by US champion surfer Kelly Slater 
as one of the three best waves in the world. Seriously, this is 
a See— not a Do. 



AVOID 

Bridgetown when the 
massive cruise liners 
tie up for the day. 

WHY NOW? 

The weather from 
January to April is the 
driest and least humid, 
perfect for a sun- 
kissed escape from the 
mundane. 


4. LUNCH 

The car park between two fairly nondescript hotels might not 
sound like the obvious location to find the best lunch on the 
island, but Cuz's Fish Shack on Carlyle Bay is the place to eat 
a "fish cutter", a bread roll filled with fried marlin, salad, fried 
egg and cheese. Spice it up with Bajan pepper sauce if you 
like it hot and wash it down with a Banks beer. 

5. STAY 

As "creative reimaginings" go. The Lone Star is up there. The 
star refers to the former Texaco service station that has since 
become the best boutique hotel on the island. The hotel's re- 
cent revamp has raised the style stakes even higher, but its 
six automobile-themed rooms need booking in advance; go 
for the Cadillac suite and its sea view terrace, thelonestar.com 



6. DINE 

If anywhere is likely to lure the golfers away from their game, 
it's the fine Cliff restaurant, perched— yep— on a cliff above the 
ocean. A regular on "most romantic restaurants in the world" 
lists, its excellent seafood matches the setting. Try chargrilled 
mahi-mahi (known locally as dolphin, rather alarmingly). 
thecHffbarbados.com 


7. DRINK 

Make the most of staying at The Lone Star by popping out for 
a tropical tipple to Ju-Ju's bar, just a few steps along the beach. 
The order of the day and night at this beach shack is strictly 
Banks beers and the strongest rum punches on the island. If you 
want to soak it all up, the blackened mahi-mahi is sensational. 


8. DO 

Visit a rum shop; there are more than 1,500 on the island. At 
the lowbrow yet lively end is Nigel Benn Aunty Bar in Sho- 
rey Village where there's no prize for guessing what relation 
owner Lucille is to a famous British boxer. At the high end of 
the spectrum is the micro-distillery at St Nicholas Abbey, one 
of only three Jacobean mansions in the western hemisphere, 
and once a thriving sugar cane estate. Visiting it reveals the 
horrendous conditions endured by slaves whose toil made 
the sugar barons' fortunes, stnicholasabbey.com 


9. PARTY 

Holetown is where the first English settlers landed in 1625 and 
it's still where to settle today. There are bars aplenty, so wan- 
der up 1st Street and back down 2nd Street, diving in wher- 
ever the music grabs you. Karaoke at One Love on 1st is taken 
very seriously. 


Below 

Miami Beach in Oistins, 
home of the island's 
legendary "fish fry". 
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SHOREY VILLAGE 


JU JU S BEACH BAR 
AND RESTAURANT 


BRIDGETOWN 


MOUNT GAY 
VISITOR CENTRE 


BARBADOS 
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LAST RESORT 

Conrad Koh SamuL Thailand 

Words by Eugene Phua 


There's exclusive, and then there's everybody-gets-a-private- 
and-breathtaking-view-of-the-sea exclusive. Then again, you 
wouldn't expect anything less from a Conrad. Overlooking 
Aow Thai Beach on the southwestern tip of the island, Conrad 
Koh Samui has 81 ultra-luxe freestanding villas, each with its 
own infinity pool, excessively comfortable interiors and down- 
right hedonistic shower and bath facilities. But if only the ul- 
timate satiates you, check-in to the Conrad Royal Oceanview 
Pool Villa: 434sqm over two levels, 22.5m infinity pool, 24-hour 
butler service and private chef on request. So why leave? Be- 
cause of The Cellar, a thoroughly private space that seats only 
eight but serves more than 3,000 vintages; or because of the 
Azure Lounge, a perch at the top of the resort where you and 
only 19 other guests can sip a Mai Tai as you wait for the stars 
to come out; or because of its spa, voted Asia's and Thailand's 
Best Luxury Wellness Spa in 2013 and 2014 by the World Luxu- 
ry Spa Awards. And if all this hasn't already clicked the "book" 
button for you, the World Luxury Hotel Awards recently 
crowned the Conrad Koh Samui as its Global Winner in the 
World's Luxury Hideaway Resort category. Then again, you 
wouldn't expect anything less. Congrats, Conrad. 


conradhotels.com 


COMING NEXT MONTH 


THE ANTI/HERO ISSUE 


Terrariums? Ha! We like to think this Designer Profile subject makes individualised 
Fortresses of Solitude for plants. 


YYY or Y-3 (no relation to Mr Yamamoto) is our Woman We Love. 


A writer by trade but our What I've Learned candidate also doubles up as a 
Lim Yu Beng lookalike. 


It takes will (and a little superhuman ability) to get a body like hers. 
Discover who it is in our Funny Joke From a Beautiful Woman. 


And lastly, a fashion special, from Jaipur with Love. 


On sale late March 
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THIS WAY OUT 



FATHER MELVILLE'S 
GUIDE TO ART IN SINGAPORE 

Renowned art critic. Father James Melville, was in town recently and 
he gave his own critique of art in Singapore. 



"The irony of this piece is the type's bright scarlet; how it seeks to warn and yet attract. A colour of contrast. But 
what is the artist hiding from us, the viewer? What kind of sordid secret has the artist swept under the rug? If we 
take into account that the warning is 'boxed' by the borders of the sign, then the message is made clear that the 
claustrophobic nature is an advisement for the four major races (note the languages) to stay away, as this place is 
filled with foreigners and there is no more room. An allusion to the White Paper, mayhaps?" 





t 

"This hidden street art (found inside a toilet stall) speaks of the artist Sam Goh 
trying to give back to his fellow countrymen. The Mandarin translation that 
accompanies the English text harks back to Goh's ancestral past, when his 
immigrant grandparents moved to Singapore from China, which might allude to 
returning dividends to his roots. But, as we see in another piece, the money that 
Sam attains comes from an unlikely source..." 



t 

"This installation is a variation of the 'flipping table' meme, where the act of 
overturning a table is usually done out of anger. In this instance, the artist decides 
to subvert convention by swapping a table for a bench. The bench demonstrates 
the comfort that the furniture provides but in an instance, a flash of anger can 
destroy that contentment of sitting down." 



t 

"Vacuuming services— Goh vacuums for cash but these days, it's almost impossible 
to earn a decent living, so he's concocted a system whereby he vacuums for free 
and asks that people pay him what they think is fair. The statement that Goh makes 
about the struggling artist has never been greater." 



t 

"Superb performance by the artist. Enacted in the balmy Singapore afternoon, 
the artist makes a statement that siestas are needed in a fast-paced society like 
Singapore. Even though, she hasn't moved once in the last three hours, 
this act is far from boring!" 
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Exclusive Distributor THE WATCH BUREAU PTE LTD ■ Authorised Dealers Red Army Watches (Millenia Walk, Wisma Atria, ATRIX, e-shop: www.redarmywatches.com) 
Krasnaya - The Watch Art Gallery (ION Orchard) ■ Du Tempus (The Central Clarke Quay) ■ Watches of Switzerland (Paragon, VivoCity) ■ Fook Hing Trading Co (Bras Basah Complex) 
For enquiry : info@thewatchbureau.com ■ JB SevenfridaySingapore Sevenfriday_Singapore I www.sevenfriday.com 





GEORGE CLOONEY AND 
EINSTEIN'S CHOICE. 



AVAILABLE At: Ion Orchard 650^ 9712 • Marina Bay Sands 6226 2393 • Raffles City 6338 3676 
Resorts World Sentosa 6723 8004 


a 

omega 




CALIBRE DE CARTIER DIVER 

MANUFACTURE MOVEMENT 1904 MC 


WATER-RESISTANT TO 300 METRES. THE CALIBRE DE CARTIER DIVER WATCH IS AN AUTHENTIC DIVING 
WATCH. FITTED WITH THE 1904 MC MOVEMENT, IT COMBINES THE HIGH TECHNICAL REQUIREMENTS 
OF THE ISO 6425: 1996 STANDARD WITH THE ASSERTIVE AESTHETICS OF THE CALIBRE DE CARTIER WATCH. 
ESTABLISHED IN 1847, CARTIER CREATES EXCEPTIONAL WATCHES THAT COMBINE DARING DESIGN 

AND WATCHMAKING SAVOIR-FAIRE. 





SINGAPORE • Takashimaya S.C. • ION Orchard • Marina Bay Sands • Tel: 6732 0181 
MALAYSIA . Suria KLCC, Kuala Lumpur • Tel: (603) 2303 5088 
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